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Topic chosen: The use of social media to promote small businesses
Title of Source: Investigating the impact of social media advertising on small business performance
Author (s): Alalwan, A.
Year Published: 2018
How did you find this source?
I found this source using Google Scholar. I searched for terms such as social media promotion for small businesses, social media marketing academic article and small business growth social media. I filtered the results by year to find recent and reliable research. This article appeared in the International Journal of Information Management, and after reading the abstract, I confirmed it matched my topic.

Why did you choose this source?
I chose this source because it directly explains how social media advertising helps small businesses grow. The article discusses how platforms like Facebook, Instagram, and Twitter help small businesses reach customers, increase brand awareness, and improve sales. It also provides research evidence, which makes it useful for academic work.
Is it relevant to the topic?
Yes, the article focuses on how social media supports the promotion and performance of small businesses.
Is this a useful article?
Yes, it provides data, examples, and academic analysis that help explain why social media is important for small business marketing.
Is this an academic source?
Yes, it has been published in a peer-reviewed academic journal, which makes it credible and suitable for university assignments.
When was it published? Is it recent enough? Why?
The article was published in 2018, which is recent enough for a topic about social media. Social media changes quickly, but research from the last 5-10 years is still relevant because the main platforms (Facebook, Instagram, Twitter) continue to dominate small business marketing.

Author Credibility
· The author, Alalwan, is a researcher in digital marketing and information management.
· He has published several academic papers on social media marketing.
· His work is widely cited, showing strong expertise in digital advertising.
· His background makes him a credible source for topics related to social media and small business promotion.

Reliability
· Published in the International Journal of information management peer-reviewed academic journal.
· Peer review ensured the research was checked by experts before publication.
· The article includes data, citations, and a clear research method.
· The journal is recognised and trusted in academic research, increasing reliability.
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