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Introduction
The purpose of this report is to ascertain the main motivation of a social entrepreneur. Having just come to fruition, extensive research has yet to be conducted on this area, leaving motivation theory open to an individual’s interpretation (Humphris, 2017). Entrepreneurship, as a whole, requires a unique set of personal skills. They must be able to take financial risks, not be afraid to fail, work long hours for the most part, little reward, and able to have a vision to build a business from the ground up (Alton, 2015). With that being said, individuals who identify as entrepreneurs are not wholly involved in the process of the formation of a company or business. For the most part, some are investment focused, mentoring or between ventures. 
It is abundantly clear distinctions amongst the various entrepreneurial types exist, and having undertaken several business ventures myself, categorising and motivation defining aspects are of great interest. To gain clarification, a thorough process of data collection involving two parties was undertaken. A thematic approach was then applied, with the data collected giving clear findings on the subject matter, ones which will be examined in the course of this report.
	Before undertaking any interview process or data collection, it is imperative an ethics form is filled out and checked. This safeguards both the participant and the interviewee, with the ethics form containing consent forms and information highlighting the anonymity factor and how the participant’s information will be used.  
	The qualitative research method decided for this report is a one on one, face to face interview. This interview will be tape recorded, allowing the participant to speak freely without interruption, whilst I, the interviewee can listen intently and with interest without having distractions of taking notes. 

Procedure
	The process of collating and presenting the data was a methodical one. To effectively study and research any field, a method of data collection must firstly be decided, and for the purpose of this field of study, the qualitative research method was adopted. Qualitative research, in various forms, has paramount place in the social sciences field for its influential abilities (Hammersley, 2013). Hammersley (2013) also found the research method to be formulated some fifty years ago, drawing the conclusion that this method emerged due to the conflict surrounding the assumption that the experimental method, quantitative measurement and statistical analysis are fundamental if the information and knowledge produced by the social sciences subject is not deemed to be inadequate or sub-standard. More attributed to market research methods, qualitative research method’s primary focus is one of obtaining data, be it communication by conversation, or open-ended interview styles questions or dialogue.
 	Unlike quantitative research methods, the qualitative methods chosen encourages the participant to give their experiences, which in turn enables the interviewer to interpret and perceive the responses, drawing conclusions and understandings about their motivations and feelings (Bhat, 2019), better illustrated by Denzin & Lincoln (2005 as “a situated activity that locates the observer in the world. It consists of a set of interpretive, material practices that makes the world visible. These practices transform the world. They turn the world into a series of representations, including field notes, interviews, recordings, and memos to the self. At this level, qualitative researchers study things in their natural settings, attempting to make sense of, or to interpret the phenomena in terms of the meanings people bring to them”
	Two participants were selected for a controlled, tape recorded interview process, the method most frequently used in data collection in qualitative research (Horrocks & King, 2010). By selecting this method as data collection, the allowance for a deeper, more compelling overview of the subject emerges. Interviews not only focus on interactions, the active nature of humanity is also examined, allowing sociologists and researchers alike to scrutinize and assess the dynamic stature of society and the participant (Kirby, 2000). 
	Following the interview, the laborious task of transcribing the interviews began. The data was then collated into thematical table consisting of two columns. Column one containing the research questions and participants data, processed from the transcript whilst keeping as much quality in the data as possible, and column two devised for my own interpretation of the participants answer. Whilst examining the processed data of both participants, it was at this point several themes began to appear. The data categorised into their relevant themes, allowing me to draw conclusions and findings from my interpretations, ones which will be discussed in the following section.
Data Presentation and Findings
	In the process of analysing the participants data, three main themes/concepts were identified. Each theme will be analysed and supported by direct quotes from the processed data.
Theme 1 - Intrinsic Values
	It was very clear that each participants had high intrinsic values. The answers given led me to believe that any task undertaken, whether it be in business, work or personal life, regarded individuals well being and needs in high regard.
           “Contribute to society. Possibly by contributing to people’s wellbeing”. (B)

              “All about positives and giving people chances” (A


The participants also had a willingness to contribute heavily to the community around them, ensuring all parties involved in ventures were of equal standing.

                “Offering something to the community” (B)
                
                “Whoever the parties involved gain from” (A)

                 “Contributes to society in a meaningful way”. (B)

Theme 2 – The ability to solve problems, be innovative and forward thinking.
	Social entrepreneurs seemingly have the ability to recognise a problem or challenge and find a suitable solution. Both participants appeared to thrive on new challenges, exuding a sense of being in their element. 
“Creative, freeing your mind, and again doing something that is a challenge that nobody else has tried before” (A)

“                  Always thinking about things that can be useful and different” (A)


“To work out the problem and provide people with an idea of what they can be doing before they even do it” (A)

In the creative process, the participants pride themselves on being different, with the products or business fashioned unlike anything that has gone before.
                                           “Want to see something different” (A)

                                                       “Creative thinking” (A)
Theme 3 – Environmentally aware
	The participants are very much aware of their carbon footprint and the effect their day to day lives and running of business has on the environment. With sustainability being a major factor for ventures both new and old, it is apparent the participants have put careful thought into the sustainability and future of the planet.
            “Trying to minimize excessive quantities of resources being used” (A)	

                           “Centred around green energy” (B

“These ensure we don’t negatively affect water tables, habitats or even undue noise pollution” (B)
          
                         “Or something environmentally green, eg sustainable” (B)

                            “Duty bound to make environmental assessments” (A)


Conclusion
	To conclude, the findings presented in this research presented several determining factors that separate two types of entrepreneurs, social and conventional. For the most part intrinsically driven, the key themes identified illustrate the desire for sustainability and reduction of their carbon footprint, thus having less impact on the environment. Although clearly highlighting the values they possess, in my opinion, there was no clear evidence that warrants me to say the report has served its purpose of discovering a clear motivation. This could be due to the low level of interviews conducted or the information gathered whilst doing the interviews. To gain a definitive theory as to the motivation of a social entrepreneur, more interviews would need to be conducted and the data collected would need to be processed in a more efficient manner.
	The qualitative research method used is both effective and methodical in its process, enabling the researcher and participant to move towards the collaborative way, whereas previously, the traditional model of research presented the researcher as the expert (Keegan, 2009).
Reflection
	Upon reflection, I found this assignment to be more challenging than first anticipated. As the research question chosen was specialized, I found it difficult to find willing, qualified participants, only managing to complete two of the recommended three interviews. The interviews in themselves were straight forward, however, when processed, I discovered the data collected were more the participants thoughts and not experiences. To rectify this issue, any future research interview questions will be modified. Perhaps asking more open-ended question where the participant can speak freely and share their experiences. All in all, this assignment provided a vast learning experience. An experience that has set me in good stead for the research challenges ahead.
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