[bookmark: _Int_kUwpSOQt]The Consumer Rights Act 2015 was brought into force alongside existing regulations with the key aim to develop a simple body of consumer law. The previous system was outdated and confusing to a layperson and therefore restricted its effectiveness and utilization by the public. The aim of the British Legal System when reforming  previous legislation was to create a simpler more understandable set of rights that brought together all the basic rules regarding how consumers purchase goods, services, and digital products and how a business is able to sell those items (House of Commons, 2021). Additionally, through the simplification by Parliament, consumer confidence was assumed to be increased when demonstrating their rights as when an individual feels as though they understand a concept fully, they are able to use that to their advantage which makes enforcement of the new Consumer Rights Act 2015 accessible and easier than previous legislation such as the Sales of Goods Act 1979, Supply of Goods and Services Act 1982 and the Unfair Contract Terms Act 1977 (Citizens Advice, n.d.). The Consumer Rights Act 2015 has brought about many changes, but the key change has been the introduction of digital products and how they are to be regulated regarding faulty products or downloads, previously this has been included in ‘good or services’ but it has now been separated out and has its own set of standards as digital products are so unique. In this essay, there will be a deeper analysis of what has changed since the introduction of the Act, specifically Parts 1 and 2. 
[bookmark: _Int_Am7EQxuY][bookmark: _Int_phYeqe7A]The Consumer Rights Act 2015 is made up of several parts, Part 1 is focused on when there is an agreement between a trader and a consumer to supply goods, digital content, or service if there is a valid contract held (UK Government , 2015). The Part has several key provisions which have been implemented but the key point is that the consumer has the right to get what they have paid for, this implies that the service, product, or digital content should be fit for purpose, perform the expected role for the expected length of time and to be of satisfactory quality. This point has been derived from the Sales of Goods Act 1979. This Act ensured that all goods delivered or sold must be of satisfactory quality and fit for purpose but are only valid on purchases bought on or before the 30th of September 2015 (Which? Editorial Team, 2021).  The key difference between these statements is that Part 1 now includes not just goods but also services and digital content. This demonstrates that the British Parliament is aware that the way in which products are consumed has changed and has taken the steps to reform the legal framework to mirror these changes.  Additionally, Part 1 has specifically highlighted the protocol surrounding the purchase of digital content which has not been addressed previously. It has been stated that digital content must be as described, fit for purpose, and of satisfactory quality much like that of goods and services. The Act also outlines what a consumer should do when these criteria are not met, it states that when the digital content is faulty, consumers are entitled to initially claim a repair or replacement. If the digital content is unable to have its fault rectified, then the consumer is able to claim for a partial or full refund, additionally, if as a result of the fault a consumer’s personal property has been damaged and this is able to be supported by evidence then there is a possibility that a compensation claim could be applied for (Citzens Advice , n.d.). Part 1 was also built on a previous Act, Supply of Goods and Services Act 1982, regarding the performance of services. The Supply of Goods and Services Act 1982 required a service provided to be carried out with reasonable care and skill in a reasonable time frame at a reasonable price (Net Lawman, 2020). This was to ensure that consumers were not being overcharged for a service that had taken a significant amount of time to be completed and when it was completed was not of a satisfactory standard. The Consumer Rights Act 2015 has maintained this statement but simply reincorporated into one Act with all other consumer rights instead of being a standalone act (Conway, 2021). This ensures that consumers are still unable to be overcharged for unsatisfactory work. All of these improvements have aided the British Parliament in meeting the aims set out when developing the Consumer Rights Act 2015, in particular it has helped build consumer confidence when implementing their rights when they come into contact with faulty digital content, this will enable individuals to not simply put up with the content not working well and can actively look for solutions in which they know they are entitled to. 

[bookmark: _Int_i6pXY97l][bookmark: _Int_epfr6agx][bookmark: _Int_KHW54hP0]Part 2 of the Consumer Rights Act 2015 is based upon contracts that have been deemed to have unfair terms and need to be reviewed as to whether they are enforceable or not, this term applies to any contract between a trader and a consumer and can be actively implemented when such situations occur that was formed on or before 1st October 2015 (UK Government , 2015). Part 2 was derived from an existing Act, similarly to Part 1, called the Unfair Contract Terms Act 1977. This act sets out to impose limits on the extent to which under law civil liability for breach of contract, negligence or other breaches of duty under law can be avoided by means of contract terms (UK Government, 2016). Part 2 maintains these by implementing a few different concepts; the fairness test and a grey list. The ‘Grey List’ was constructed to be used as a reference point when deciding whether or not a term is fair, the list has an in-depth list of common terms which must be deemed as unfair as well as including a list that could be unfair depending on the context in which it is being used (Tillson, 2018). Additional to the Grey List there is also a fairness test provided by law to evaluate whether or not a term is unfair. An unfair term is one that is contrary to the requirement of good faith but causes a significant imbalance in the party’s rights and obligations under the contract to the detriment of the consumer (Levi Solicitors, 2016). The fairness test has two key elements: is there good faith and is there a significant imbalance in the consumers' rights and obligations under the contract? To answer these questions is not simple as the answer needs to take into account the nature of the contract and the terms as well as the circumstances in which they have occurred (Financial Conduct Authority, n.d.). During the reformation of the Unfair Contract Terms act 1977 to the Consumer Rights Act 2015, the eligibility criteria to apply the fairness test was altered. Previously, it has been limited to terms which had not been negotiated between individuals whereas now the fairness test applies to all. There is one issue regarding the fairness test which is that it holistic and subjective as it does not just take a singular yes or no concept into account, instead its many elements all intertwined and judged as a collective to draw an answer to the test. The need to be is not the only necessity of a contract, but transparency is key. Transparency of a contract must be ensured in order for it to avoid being deemed unfair and assuming that a consumer would be able to understand a contract that is not transparent, transparency is defined as in plain, intelligible language and legible. Therefore, if a consumer is unable to make sense of a contract and deems it to be illegible, the business is at risk of the contract being deemed to be unfair. 

When Parliament was reforming the previous legislation to create the Consumer Rights Act 2015 there were many aims it set out to meet. The main aim was to consolidate the consumer laws into one act in order to make the rights more accessible for laypeople to utilise and benefit from (Taylor Vinters, 2017). The Consumer Rights Act 2015 has successfully achieved this as it has brought 3 key acts into one: Unfair Contract Terms Act 1977, Supply of Goods and Services Act 1982 and Sales of Goods Act 1979. Although they are all consolidated into one Act the language used in the Act has remained unchanged and is still confusing for a layperson to understand without going to a third-party website. Additionally, it has consolidated some consumer Acts into one Act, however, there is still several Act that have not been included in the consolidation and therefore consumer is still left without one single place to go and find all their legal rights, Act such as Consumer Contracts Regulations 2013 are still standalone acts which are related to the contents of the Consumer Rights Act 2015 (Blake Morgan, 2015). The Consumer Rights Act 2015 also aimed to help consumers and businesses resolve disputes surrounding purchases which fail to meet the satisfactory standard that was discussed earlier. Before the Consumer Rights Act 2015 there was limited information for consumers on what remedies they could apply when disputing a products fault, however, there is now a clear tier of remedies available for them to follow for each type of good, service, and digital content (Hampshire County Council, 2021). The Alternative Disputes Resolution is an alternative route to ending a dispute between a business and consumer which could not be resolved without intervention but avoiding going to court (UK Government , 2015). Previously, this option was only available to some sectors but due to the overhaul of rights and the development of the Consumer Rights Act 2015, it is now available for all businesses to apply for and use when the situation occurs, this has aided Parliament in reaching the aim of creating a system that aids resolution of disputes (Citzens Advice, 2015). Parliament had noticed that previous acts regarding unfair terms had limited the application to those that only had consumer contracts in place and therefore when reforming the fairness test the criteria was altered. Now under Part 2 of the Consumer Rights Act 2015 both consumer contracts and consumer notices such as terms and conditions on a website are subject to the fairness test if it is found to be unfair and place the consumer in a detriment (UK Government , n.d.). 

[bookmark: _Int_FGnyWN9L]The Consumer Rights Act 2015 was brought into place in order to consolidate existing acts relating to consumer-to-business relations and raise the confidence of consumers to exercise their rights under this Act. Part 1 was derived of 2 previous acts which are fundamentally important in consumer rights as they ensure that all products received are of satisfactory quality, fit for purpose and reasonable price and that services are provided in reasonable time with reasonable care at a reasonable price. The main altercation that the overhaul made to these 2 existing Acts was in inclusivity of digital content as a standalone subject matter, this has given clarity to those who often purchase online content and have had to guess their rights when the content has not been of satisfactory quality. Additionally, Part 1 has simplified and streamlined the remedies available whilst also opening the Alternative Dispute Resolution route to all businesses. Part 2 focused on the reformation of the Unfair Contract Terms Act 1977 and has worked on improving the application of the ‘fairness test’ to both consumer contracts but also contract notices whilst also opening it up to contracts which have been negotiated between individuals which was previously unacceptable. The Consumer Rights Act 2015 has met its key aims of consolidating the existing consumer rights acts and creating a simplified remedy system which laypeople can understand, however, it has a long way to go to include all consumer rights acts such as the Consumer Contracts Regulations 2013. Once all consumer rights acts are reformed into a single act which consumers can have as a handbook and understand fully which can be effectively used in daily use by laypeople like the average consumer. Once this is done, Parliament can confidently say that they have achieved the aim of consolidating all consumer rights into one.
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