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Marketing Mix Report
GRADEMARK REPORT

GENERAL COMMENTS

Instructor

Not enough research of  inf ormed literature and no
evidence of  any engagement with essential
literature.  Only online sources used with no
evidence of  recommended Marketing textbooks.

Poor knowledge and understanding of  Marketing Mix
demonstrated.  Whilst a good knowledge of
motorsport is demonstrated, the question asks f or
this to be put into the context of  the Marketing Mix. 
Only two aspects of  the Marketing Mix were chosen
f or analysis and the Place aspect is not explained
very well.

Very litt le analysis or evaluation with arguments
supported by evidence.  Largely descriptive work with
litt le f oundation.

Well written in a coherant manner
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Citation Needed
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http://www.plagiarism.org/plag_article_citation_styles.html
Additional Comment

Good def init ion but citation required

Comment 1

Place is not dependant on the brand.  Place is WHERE the customer or consumer interacts with
and experiences the product i.e. a race track, on T.V. or online
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Comment 2

These ref erences to sponsorship deals with large companies are more relevant to
PROMOTION not PLACE

PAGE 5

Citation Needed
Cite Source:
Please use the link below to f ind links to inf ormation regarding specif ic citation styles:
http://www.plagiarism.org/plag_article_citation_styles.html

PAGE 6


	Marketing Mix Report
	by William Clent

	Marketing Mix Report
	GRADEMARK REPORT
	FINAL GRADE
	GENERAL COMMENTS
	Instructor




