Does the ‘Human Authored’ scheme help authors, or is it purely symbolic?
In March 2026, the Society of Authors (SoA) launched a ‘Human Authored’ logo, which authors can display on their books to show they are human-written, rather than AI-generated, as reported in The Guardian (Khomami, 2026). The SoA argues that readers will struggle to distinguish between the two, as there are no government measures enforcing mandatory AI labelling (Khomami, 2026). The logo suggests that readers can connect with a real person in a way that, the logo assumes, AI cannot. However, as different schemes verify ‘human’ in different ways, the logo works better as a statement of values than as solid proof. It is still useful as the market is being flooded with AI-generated books (Human Authored, 2026b), and readers have limited signals to identify whether new releases are human-written. This essay evaluates the potential benefits and limitations of the scheme using published information and recent coverage.
Khomami’s (2026) article reports that the scheme is the first of its kind from a UK trade association. Authors register their books to display the logo on the back cover (Khomami, 2026). The SoA presents this as a response to the difficulty of identifying what’s human and what’s AI-generated (Khomami, 2026). Mary Beard is one of the ‘several high-profile authors’ (Khomami, 2026) backing the scheme, alongside Malorie Blackman, who argues that part of the pleasure of reading is the connection between author and reader, which is ‘entirely absent’ when AI produces written work (Khomami, 2026). However, if readers are struggling to tell the difference between AI and human-written books, Blackman’s argument about a connection between reader and author becomes difficult to fully establish. It is possible that an emotional connection with a book can be formed without realising that AI was involved in producing it. Anna Ganley, the SoA’s chief executive, adds that 82% of members surveyed were interested in certification (Khomami, 2026). This only suggests support amongst SoA’s members, not stating whether the general public or authors outside of the society would share this preference. Ganley does call the scheme an ‘important sticking plaster’ (Khomami, 2026), yet the article only reports what the logo’s purpose is, not its direct success within the market. 
The logo holds strength in that it speaks to what many readers may value, that connection between an author and their work. Some readers may appreciate the individual voice, imagination and creativity that a writer brings to their work, allowing them to evoke emotional connections amidst the stories and ideas they encounter. The SoA’s homepage reflects this through its emphasis on the “skill, empathy and imagination” (Human Authored, 2026b) involved in creating original work. For authors, the logo lets them display a visible signal on their books, which the SoA links to showcasing and protecting creative labour whilst being paid fairly (Human Authored, 2026b). This is one way authors can be seen as human whilst declaring their commitment openly. The scheme’s FAQs clarify that books without the logo ‘shouldn’t automatically be assumed as AI-generated’. This is vital in allowing the scheme to promote human authorship without casting suspicion on authors who haven’t registered their books. 
Despite its potential benefits, the Human Authored scheme has limitations, as it fails to address the growing pace at which AI-generated media is progressing. Sears and Weisberg (2026) found that participants identified the authors of AI-generated or human-written short stories with ‘approximately 52% accuracy’, no better than a guess. Their discovery also suggests that readers may evaluate stories differently depending on how they were developed, highlighting why a recognisable label may influence the perception of different readers.  Ganley’s ‘sticking plaster’ description, noted above, suggests that the scheme is offering a temporary response rather than a solid solution to a growing problem. Reeves (2026) reports that schemes use different approaches to human verification, including signed declarations and detection software. These differences highlight how the reliability of a label depends on the standard checks behind it. The Human Authored scheme relies on authors declaring that their work meets its definition (Human Authored, 2026a), rather than independent verification throughout production. This raises questions about the reassurance a logo can provide on its own. The UK government’s report on copyright and AI supports the need for greater transparency, explaining that labelling AI-generated content ‘can inform people’s choices’ (Department for Science, Innovation and Technology, 2026). However, the report confirms that there is no general obligation for AI-generated content to be labelled in the UK (Department for Science, Innovation and Technology, 2026), and the government finds it ‘unclear how copyright impacts the deployment of AI’, highlighting wider uncertainty surrounding copyright and AI. Although the logo gives authors a way to distinguish their work, it cannot solve the lack of labelling throughout the publishing industry. Therefore, the ability to address the problem identified by Khomami (2026) remains limited.
Overall, the Human Authored logo offers a valuable way of recognising authors’ originality within an increasingly AI-driven publishing industry. As the scheme was only launched in March 2026, data on its long-term public recognition and influence on readers’ purchasing decisions remain limited. Ultimately, the logo’s value depends on a reader’s understanding of the logo’s representation, and the widespread need for the logo to be mainstreamed across the UK. The wider government debate surrounding AI-generated content and copyright demonstrates the lack of accountability, which pressurises the industry to come up with its own solutions. Nevertheless, this doesn’t make the scheme ineffective, as it still raises awareness of human authorship and can encourage debates about the roles of AI in future literature.  
In conclusion, the Human Authored scheme can be seen as more than symbolic, but less than proof, as it provides a visible way for authors to promote and communicate their creativity in an increasingly AI-driven publishing industry. Whilst the logo may help readers identify books presented as human-authored, it cannot guarantee that no AI was used in the creation of any book. Ultimately, the scheme is a statement of an author’s values, rather than definitive proof of human authorship. Its long-term effectiveness will depend upon it maintaining credibility and whether readers trust the scheme.
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