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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: the website suited cars loaded within a few seconds, however this can depend on how good the internet connection you are using is or the device being used whilst trying to open the website. Currently I have a very slow connection with virgin media.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: 
Yes it has seven sub-pages. Navigating the said subpages is very easy as they have labelled them correctly and clearly, with each one explained further down the main page with a brief explanation, of each one and a what other possible options are available.
They are not great at what extra services they could cover.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: yes they have a subpage to make a booking which is clearly visible but it does not have any contact information will have to wait for them to contact you and confirm that the booking you want is processed.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: The black and white contrasting looks very professional but it also very boring and does not do anything to catch the eye my suggestion would be to add some colours or change the theme there are link placed in the centre of the homepage which do not look button that require clicking and can easily be missed I would add arrows or embolden the font to show these are actual buttons


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: As stated previously in question 1d the black and white theme looks very professional which gives confidence that the service they offer will be met with same professionalism. Mobile device viewing the content of the website stayed the same but in portrait orientated way rather than the landscaped orientated layout the computer version has. The content bar for the additional subpages across top on the computer version was changed to a three lined list button


	Question 2b -  How does the website use imagery, video and colour? 


	Answer: For imagery the website shows three high end car on the main home page there is also a dedicated gallery subpage which further showcases this, For videos unfortunately there wasn’t a single video that I could find on the website, For colour the theme is black and white but as when looking into the gallery you can different colour cars showcase the wrapping service they offer in multiple different colours


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: This Website does not have and online chat tool they do however offer three contact paths first would be to call them directly second would be to fill out the online form which will continue the conversation over emails, and lastly it would be to contact them using whatsapp.


	Question 2d – How effective are the social media links on the website?


	Answer: I would not say the social media link are that effective in the eye catching sense but the two Facebook and Instagram links are available and working  at the bottom right of home page and each subpage in turn I found on the Instagram page was a link to YouTube channel and this looks to be a missed opportunity to have this incorporated into the website.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: Suites cars offer five different services, the services they offer are car wrapping, roof wrapping, dechroming, head light/ tail light tinting and de-badging. These services are made very clear in the dedicated “Services” subpage each service has a small amount text offering additional information.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: The is new subpage for reviews located on the website itself, when navigating to the Facebook page there are six reviews rated at a hundred percent


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The service subpage shows what is offered in very clear and concise manner with very little open up for interpretation, the gallery subpage with multiple images for each completed work showcases the dedication, transparency and high quality they have to offer for these reasons I would recommend them.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: As these services are bespoke to each customer and are very much vehicle dependant the website does not show pricing instead they would require the customer to contact them on three communication paths they provide and request a quote for the service or services the customer would like.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Car

	
	2. Wrap

	
	3. Birmingham

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: When googling this website, it appeared as the sixth website on the list 


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: The car community as a whole is consistently growing with more and more new driver passing their and joining the community, this website offers a complete bespoke service tailored to the customers wants with a wide range of options. New drivers will often seek ways to personalise and change their vehicle to match their own individual style and taste Suited Cars offers exactly those services


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: the one I recommendation I would make would social media integration, Firstly use Facebook for review and showcase this in subpage this allows for customers to speak amongst themselves and will further enhance the website whilst filling the review hole that they have, secondly within the gallery show off the YouTube channel in a more avid way this to customer the human side of the website and adds a direct interaction between business and customer whilst showcasing the services they do, additionally this can show customers the full a to z of the service process informing the customers of what exactly happen to their vehicle during the service.
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