Entrepreneurship, which covers actions that allow the formation and growth of a business, is now an important factor in the economy of a country. Indeed when entrepreneurship and at the highest in a country that is synonymous with wealth creation and especially jobs. This is where governments matter. Indeed, by creating measures, policies and strategies that aim to encourage entrepreneurship and entrepreneurship within a country but also internationally. This notion of internationality is of particular interest here because we are not going to focus on one country but on five countries. We will therefore analyze and criticize in this report the entrepreneurial policies and strategies put in place by the governments of 5 different countries from the 5 GEM zones namely, Zambia in Africa, India for Asia-Oceania, Brazil for Latin America and the Caribbean, Canada for North America and finally France for the European continent.


We will begin by defining what entrepreneurship and international entrepreneurship are. Entrepreneurship is a notion of forming / creating a business and growing it, with the goal of creating wealth (monetary and material) and jobs. Many definitions have been made of entrepreneurship, such as that of F. Knight (1921) who said that entrepreneurship is about taking risks. However, some people have a different vision and speak of intelligent entrepreneurship (P. Drucker, 1985), that is, they do not want to take risks. According to Stevenson and Jarillo (1990), entrepreneurship is a process in which an individual follows an opportunity regardless of the resources he or she possesses at that time. International entrepreneurship this time corresponds to the fact that a person rides and conducts an activity outside the borders of his country (R. A. Krishnan, 2012). International entrepreneurship has grown in importance and is now very important, for a rather simple reason. If a company created in a country does not meet the anticipated success, it can position itself on the international market to meet its clientele, which may be different from that of its country. These two concepts, which are relatively close, nevertheless have differences, such as the economic system, which will not be the same depending on whether you work in a country or internationally. Culture is also a big difference and you have to have the ability to adapt to these changes. The biggest difference could be the government policies and the legal environment that vary according to each country we are in, and that's what we are going to see right now.

1. France

We will start our study on entrepreneurship by France. Being part of the European Union, France is, on certain laws subjected to the European directives in the same way as Germany, Spain or Italy. Entrepreneurship is one of the components that the European Union tries to improve and develop so that there is a homogeneity within the countries of the Union. However, we must not think that France or other countries of the Union can not take initiatives independently of European decisions. If we refer to the article by R. Varza (2013), some European governments, including France, took a little time to realize that entrepreneurship can create jobs, increase growth and that we needed to support that. Yet France has made up for its slight delay, with funds of 200 million euros made available by the French government to support entrepreneurship and the creation of businesses and start-ups. According to the same article, the French government has also set up a visa to allow entrepreneurs to expand their businesses internationally and in several markets. Looking at the article by M. Skemperis (2017), we learn that the Brexit that was voted by the United Kingdom could be an advantage for France. Indeed some entrepreneurs from the United Kingdom could decide to come to a country like France, being in the European Union, which is none other than the third largest labor market in the world. Hence today the extreme importance of supporting entrepreneurship for France. The government and the presidency having changed for a year now in France, it is a new breath that is given for entrepreneurship. Indeed President E. Macron is convinced that "the entrepreneur is the new France" (E. Macron, 2017). However, the French president favors Made in France (A. Baudry, 2017). That is to say, it will rather support entrepreneurship through France's own resources and by breaking away a bit from Europe for this component. According to the gemconsortium website, France is a country that is above the global and regional average (Europe) with regard to entrepreneurial policies and the implementation of a support program for entrepreneurs. This shows that France has become aware of the importance of this dimension. This awareness is reflected in the establishment of a panel of measures and initiatives to facilitate the arrival of foreign entrepreneurs and the expansion of French companies internationally, such as the French Tech Ticket (R Dillet, 2017). This corresponds to a package including a visa, a grant and help with administrative tasks for start-ups coming to settle in France. The mistake that France has corrected since the 1980s is to stop focusing solely on the development of large companies. Today, the French state pays more attention to the development of SMEs and the objective and to create a favorable climate for their good development and the creation of employment (C. Henriquez, I. Verheul, I. Van der Knaap and C. Bischoff, 2001). The aim is therefore to promote the development of new businesses and help the expansion of existing ones, but also to modernize businesses.


2. Canada

We will now continue our presentation with Canada. This great country of North America with 36 million inhabitants, has similar characteristics to the country we studied previously, France. Indeed, language is one of the common points of these two countries and Canada, like France, is an attractive country for entrepreneurship. It is an attractive country for entrepreneurs because Canada wants entrepreneurs on its territory. Indeed, the country has launched a visa program to start its unique business in the world, which is not a temporary or conditional status (Canadian government, 2015). Canada has many advantages for entrepreneurship, such as the economic growth that allows the country to be ranked highest in the G-20 for doing business. Low taxes are also a pretty attractive benefit and also the excellent quality of life. Referring to the CBC news article (2015), there is P. Josty's analysis of Canadian entrepreneurial activity. Canada will be the second country in the world behind the United States for entrepreneurial activities, with 13% of the workforce engaged in entrepreneurship. One of the important things is that in Canada, pursuing a career in entrepreneurship is very well received. Still according to P. Josty, education plays a very important role for Canadian entrepreneurship. Indeed, from the first classes, teachers guide and appeal to the creativity of each. Focusing on the G-7 countries (Canada, Canada, France, Germany, Italy, Japan, United Kingdom), Canada is a good student because it has accompanied the transition of its entrepreneurs established enterprises, of which 9.4% over 3½ years. The Canadian government also supports the Young Entrepreneurs Initiative (Canadian government, 2010). Indeed, if a young Canadian decides to launch his idea to build his business, the government sets up tutoring programs, seminars as well as funding to set up new businesses. One of Canada's flaws with entrepreneurship is undoubtedly too much positivity. If most Canadian entrepreneurs succeed in the industry, there are still many companies that are not sustainable, which may indicate that the government is not putting enough limits on young entrepreneurs. Another thing, it was noted that the level of entrepreneurship in large firms was quite low, which may translate into the fact that big companies do not dare to take initiatives (T. Grant, 2015). According to this article, 2.7 million Canadians consider themselves self-employed/entrepreneurs, which corresponds to 18% of the labor force. If we take a look at the GEM report for Canada we see that it is a country that stays above the regional (North America) and international averages. If we take as an illustration, the Government Entrepreneurship Programs component shows that with a score of 3.24 / 5 against 2.93 for the regional average, Canada through its government sets up solutions and commits itself in the promotion and improvement of entrepreneurship. Canada is also catching up with innovation beyond the US on this dimension (GEM Canada national report, 2013). Here too, the government has something to do with policies and supports for entrepreneurship such as:

- Promote and prioritize new businesses

- That taxes are not too much of a burden for new businesses

- Obtaining permits and rapid authorization

Focusing on new businesses therefore increases innovation and makes Canada one of the new kings of entrepreneurship. However, where Canada may be a defect as France may have with the European Union is that it is a country that includes different provinces and autonomous territories, which means that certain regions of the country possess a government that can make independent and sometimes contrary decisions to the Canadian government.


3. Brazil

The third country we are going to study now is Brazil. At first glance one may think that with the political context of recent years that entrepreneurship is a difficult thing is that the government is not really there to support it. So we will study this because in reality we can qualify the subject. If we take a global view, today Brazil is one of the most enterprising countries on the planet (BayBrazil & Apigee, 2015). This is largely due to the emergence of a middle class with access to the Internet, which increases the entrepreneurial system. Looking at the article by A. Zacharakis (2013), we learn that in Brazil there is 1 in 6 people who started their business or own a new business under 42 months. Now that inequalities are becoming increasingly tight in Brazil, entrepreneurs are focusing on business models as in the United States such as electronics and technology. What Brazil is creating, through its government of course, is an innovative economy (V. Silchenko, 2016) with 4100 start-ups in the region. This is of course only a beginning, in comparison title the United States create about 400000 companies each year. But if we go back slightly, we find that the Brazilian government has launched an initiative through the Center for Studies and Advanced Systems (CESAR) that still exists today and which is based on three main pillars, namely : Engineering, Education and Entrepreneurship (3E in Portuguese). This initiative aimed to improve and enable Brazil to catch up with other countries on what it thought at the time to be the most important points. Where Brazil is progressing is also gender equality in entrepreneurship and the emergence of women entrepreneurs. In 2008, women accounted for 44% of the workforce and 51% of entrepreneurs were women (Miller, 2012). These figures reflect the gender equality in the world of entrepreneurship and the progress made by the country through the directives of his government. In 2013, based on the initiative of the Chilean government, the Brazilian government through the Ministry of Science, Technology and Innovation has released $ 78 million for 100 start-ups in Brazil (K. M Cutler, 2013). The idea behind this program is to attract national and global talent to create long-term technology companies that will create jobs locally. The government has also released funds of $ 98,000 per business and for a maximum of one year (in the form of monthly grants). All of this will contribute to the nationwide expansion of entrepreneurship. In Brazil what is important is the "entrepreneurial potential", that is to say that the government will rather encourage qualified people who can claim salaried jobs, who will start their own business rather than by necessity (S. Sciabica, 2014). In 2000, the Brazilian government carried out one of its major initiatives through the Agency for Innovation. This program includes meeting entrepreneurs to share their experience and especially to talk about possible risks in this area. Unlike a country like the United States, Brazil does not see venture capital as a growth path. What the Brazilian government also thinks is that entrepreneurship is a vector of economic and social development (L. C. Booker, 2013). Indeed, if we refer to the study by J. Schumpeter (1912) who said that companies fueled by technological change can affect the economy. However, although Brazil is a driving force in Latin America and entrepreneurship has gained momentum, the country is still struggling at the international level. The time of creation of a company is four months which for a contractor coming from Europe for example is too long. There is a small percentage of speakers who speak English (about 5%). Economic growth is not really reassuring for a foreign entrepreneur to come in, as growth has stagnated in recent years at around 0.9% (Park, 2013). Corruption is also a problem in Brazil, and this has increased with spending on the 2014 World Cup and the 2016 Olympic Games, which is creating demonstrations and riots to protest the money spent on sporting events while education or health needed it the most. Where the government can discourage some entrepreneurs is the 69.3% rate of corporate income tax, more than 45% more than a country like Colombia. All the parameters that we have just seen allow us to say that at the national level Brazil has made a good step forward since the end of the 90s but if we compare with the BRICS and internationally, Brazil is still behind and will have to continue to make efforts.


4. Zambia

Let's go now to the African continent with Zambia. Zambia has long been considered a country lagging behind in business and entrepreneurship. In recent years, Zambia has experienced a new impetus and is developing at a high speed, particularly in entrepreneurship, where the government is putting in place numerous policies aimed at facilitating the task to people embarking on business. What the government started doing is to focus on youth. Unlocking funds to support the development of new businesses created by young entrepreneurs and creating a suitable environment for developing the private sector (Lusakatimes, 2017). One of the priorities also for the government is to create infrastructure for the reception of tourists in the country always through young companies. According to the GEM website Zambia has made tremendous progress in recent years as evidenced by its tenth place among African countries in terms of entrepreneurship. According to the article by Mukonkela (2017), we must be satisfied with this situation given the state of entrepreneurship during the independence of the country in the 60s. At the time it is the code leadership that governs business laws and poses a number of constraints for entrepreneurs. It was during the transition to the second republic that the economy became liberalized, which resulted in a large number of redundancies, which forced many people to embark on the creation of their company. Since entrepreneurship has become an important part of the Zambian economic landscape, the government has made it a priority and has made a lot of money available. Africa has become an important place today for doing business thanks in part to entrepreneurship which is a tool for creating jobs and wealth (Lusakatimes, Jan 2017). At a conference at the Legatum Institute in London in 2017, the Zambian Vice President highlighted this growing entrepreneurial spirit, especially among women currently. What the government would also like to do is focus on talent and skills rather than academic qualifications especially today regarding youth and women. And the government targets this population because in Zambia 70% of the people are young and more than 50% are women. While women have often struggled to achieve their goals in entrepreneurship, the government has taken steps to facilitate market access. However, as the article by Zulu (2016) says, one of the problems for entrepreneurship in Zambia is unemployment (20% of 18-25 year olds in 2016). One of the solutions found by the government is the creation of a business plan competition (Nyamuka Zambia) for young people to strengthen the country's entrepreneurial landscape. The author informs us that the country intervenes a little late compared to some African countries that have implemented a similar project for almost 10 years, which has the consequence that Zambia has lagged behind innovation. What would be needed to harmonize everything is that everything goes in the same direction is that there is collaboration between the government and the private sector to give birth and grow ideas of Zambian entrepreneurs. Because unemployment is so high in Zambia, it forces people to start their own business. The OECD article (2017) confirms this with a few figures. In Zambia, in the labor force, more than four out of ten jobs are independent jobs, much higher than most African countries. The Human Development Report (2015), however, highlights the fact that Zambia is not the most enterprising country. This is due in particular to what was said above, ie the lack of investment in innovation and technologies. The GEM report (2012) on Zambia also confirms the fact that many Zambians engage in entrepreneurial activity because they can not find work. The Zambian entrepreneurial landscape is still a little contrasted and is the result of many things. It has of course been shaped by government policies, that is to say, voluntarily and controlled but also with the political context and the economic situation due to the country's independence and regime changes (involuntary).


5. India

The last country in our study is India, the second most populous country in the world behind China with 1.3 billion inhabitants. It has become over the years one of the countries with enormous technological and innovative advances. In the article by A. Rafter (2016), we learn that the relationship between the government and start-ups and other new businesses has changed a lot. In 2015 Indian Prime Minister Narendra Modi launched the "Start up India" campaign to improve the environment of innovative companies. Of these improvements, four are particularly noteworthy:

· Tax incentives: From 2015, this measure included a three-year tax holiday up to the end of 2019. The government has also chosen the capital gains tax exemption to increase business chances of success.

· Financial aid: Here the government does not lend money but has agreed with the national bank to grant loan repayments more spread

· Patents: Today the grant of patents is much faster. It takes about 1 year and a half to get it from 5 to 7 years ago even less than 10 years ago. This reduces the cost to the contractors.

· Exit Strategy: The government intends to facilitate the exit process when a company fails. In India 90% of start-ups fail. The government's role is to reallocate resources and put in place easier debt structures.

The Indian government has realized that there is tremendous potential in its population to create jobs and become the country of innovation. Several programs have been created to promote entrepreneurship such as the "start-up India" program and gender equality. One of the important programs of the Indian government is the Atal Innovation Mission (AIM). This program consists of promoting innovation and entrepreneurship. In addition to this, ATL (Atal Tinkering Labs) have been created as workspaces and exchanges for students and young entrepreneurs. India has also positioned itself to make the economy and entrepreneurship more focused on digital, through the "Digital India" program (GES 2017). This program aims to develop broadband internet and increase citizens' participation in digital and economy. Yet, in E. Ghani's article (2017), India's status as a developing country still has too few entrepreneurs. The pace of business creation is still too low compared to other countries. This low performance is closely linked to weak job creation. There is also too much heterogeneity or rather geographical inequality where entrepreneurship develops or is developed only in certain regions and mainly in the regions of large cities. India ranks 68th in the Global Entrepreneurship Index (The Economic Times, 2017). This place in the ranking is justified by the progress made in innovation and technologies but it still shows the progress to be made for the country to win more places in the ranking. According to G. S. Bakshi (2013), all the measures and programs that the Indian government is putting in place are good for entrepreneurs and the economy of the country, but it also says that we must now stop and reduce these geographical inequalities so that entire country is growing at the same time and at the same speed. The Indian government has also decided to make gender equality one of its priorities after observing the phenomenon that more and more women are leaving their jobs, some of them high-level to start their own business. The government has therefore created the Mudra Yojana scheme for women who are willing to start their own business with advantageous loans and flexible and convenient repayment terms (Indiwo, 2017).

During this study, we saw different government policies and measures in five different countries set up to support and promote entrepreneurship. What we can say in conclusion is that there is a lot of inequality between the 5 countries that we have seen. With France and Canada who are advanced countries but have been slow to put entrepreneurship as one of their priorities. Brazil, which is trying to develop its full potential despite corruption, Zambia is developing more and more despite the lack of means and its recent political situation and then India that relies on its status as a developing country but who is the victim of inequality on his territory to develop the entrepreneurship in a homogeneous way. One of the solutions that could be brought to harmonize entrepreneurship at the international level is that countries could collaborate more with each other and especially with developed countries like France with developing or developing countries such as Zambia so that everyone can bring his experience and his vision of entrepreneurship.
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