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[bookmark: _Toc175968771]1.0 Introduction 
     The research topic focuses on the impact of social media on Generation Z's financial decision-making process and its implications for their financial literacy and investment behaviours. I noticed how social media has greatly influenced different aspects of life, especially for Generation Z, who have grown up in the digital age. In this essay, I will use Gibbs' Reflective Cycle (1988) to thoroughly analyse the research process undertaken for the initial assessment of this study.         
                                               [image: ](“MindTools | Home,” 2024)
Image 1: The Reflective Cycle
     When researchers or other practitioners take the time to reflect on their work, they can have a deeper understanding of the entire research process and appraise its strongholds and weak points. The Reflective Cycle of Gibbs is a well-structured procedure providing reflective thinking with six successive steps. The stages are Description, Feelings, Evaluation, Analysis, Conclusion, and Action Plan, as shown in the image above ("MindTools | Home," 2024).
 	We will thoroughly discuss the key components to provide a good understanding of the additional steps taken in the research process. Initially, something was recognized as a problem. As argued by Parlindungan Pardede (2018), Generation Z is often cited as having an increasing feeling of seeking information and making decisions through social media. To formulate the question addressed in this research, I had to conduct a literature review and define what has been overlooked. In this case, the study design aims at identifying relevant methods for the collection of necessary information.
  	The stage of data collection involved information gathering from Generation Z by conducting surveys and interviews (Parlindungan Pardede, 2018). The comments given by friends and instructors proved to be a very valuable backup in improving the research strategy and analysis as well (Parlindungan Pardede, 2018). At last, when the sensitive stage came to an end, new matrices were used to focus on the important results of the study and spare some time to think about the lessons learned (Parlindungan Pardede, 2018). This essay shows an understanding of the research cycle, the combination of theoretical knowledge with real life, and the essential benefits of development.



























[bookmark: _Toc175968772]2.0 Identifying a problem 
	The first step in the research process was defining a problem that needed to be investigated. As can be observed from the very beginning and in the literature study, social media has been incorporated in one way or another into the lives of many people, especially in Generation Z (Antoneth Bacalla, 2020). For Generation Z, social media has become the main source of information since they are already used to computers and smartphones at a young age (Khatik, Joshi, & Kumar Adwani, 2021). However, there are some apprehensions regarding the credibility and trustworthiness of the information they use, and this may in turn affect their financial literacy and investment habits (Khatik, Joshi, & Kumar Adwani, 2021).
 	To address this challenge, I carried out an extensive literature review and observed, among other things, previous studies on social media and its impact on Gen Z’s finances. This review has pointed out certain gaps that need to be filled, such as how passive the present perception of the distinctive characteristics and involvement of Generation Z is still (Bacalla antoneth, 2020). Knowledge concerning the situation was gained by speaking with academic lecturers and students. These discussions highlighted the need for such social media, which works towards the improvement of this group’s financial literacy and investment behaviour (Khatik et al., 2021) (Bacalla antoneth, 2020).
	 I felt compelled to research the influence of social media on the financial behaviour of Generation Z, as I felt it was appropriate to do so considering the relevance of such a topic. Since social media has become common and its use will impact financial aspects in the future, this particular issue deserves attention (Khatik, Joshi, & Kumar Adwani, 2021). This study aims to enhance financial literacy and help manage predictable investing behaviour within Generation Z and this focuses on this problem (Khatik, Joshi, & Kumar Adwani, 2021).





3.0 Setting a research question
	When I reflected on the process of coming up with the research question using Gibbs's Reflective Cycle (1988), the question was, "How does social media affect the financial decision-making process of Generation Z and what are the effects on their level of financial literacy and investment habits?" (University of Cumbria, 2020) (Imed Bouchrika, 2022). In the beginning, I tried to concentrate on the wide range of the theme of social media and how it affects socialization amongst Generation Z. However, after an in-depth examination of the relevant literature, I note an effective deficit in the knowledge concerning the effects of social media on financial literacy and behaviours among Generation Z (Ratnawati Ratnawati, 2024). No wonder, the issue was rather tempting; however, I was a bit puzzled about narrowing it into a certain and investigable query (Imed Bouchrika, 2022). Each phase of addressing the research question witnessed several drafts and further rounds of modification.
	The work was highly reassuring since they provided useful help to improve the problem by making the question suitable, specific, and achievable (Ratnawati Ratnawati, 2024) (Imed Bouchrika, 2022). In assessing the responses and reviewing the information in the recall studies, I made it my priority to ensure that the questions both targeted the problem of interest and one that is up to date. It was also important that the question complimented the objectives of the study as well as the time frame available for carrying out the research purposes (Imed Bouchrika, 2022) (Ratnawati Ratnawati, 2024).
	 At last, the research problem was creatively constructed and set so that it was possible to advance the study in a different direction. The area under investigation was such that a detailed and careful study was carried out to draw useful conclusions (Imed Bouchrika, 2022). I intend to continue with this good practice in my future investigative endeavours so that the research questions I come up with will always meet the objectives of the investigation (Imed Bouchrika, 2022).



[bookmark: _Toc175968773]4.0 Deciding on the research approach
     In examining a particular part of my work, which required the selection of a research approach for my research focusing on the impact of social media on the financial decisions of Generation Z using Gibbs’ Reflective Cycle (1988), it was beneficial to approach the issue rationally (University of Cumbria, 2020) (Jansen, 2021). I explored many different research methods, including qualitative, quantitative, and mixed methods (Jansen, 2021). I tried to choose a methodology that would help me understand in depth the Generation Z financial behaviours influenced by social media (Ratnawati Ratnawati, 2024). At first, I was a little anxious about the overwhelming abundance of possible alternatives, which was meant to be a good thing.
 	Choosing the right option for my research question was fun but also extremely difficult. I carefully considered the advantages and disadvantages of each approach. Qualitative techniques, such as conducting interviews, provide great detail but do require a significant amount of time (Jansen, 2021). Jansen (2021) indicates that surveys or related techniques included a wider spectrum of data collection but may have shed light on conventional ideas only. Mixed methods seemed to be the most appropriate remedy, accommodating all the advantages of both methods. Having reflected on the evaluations, comments, and suggestions received from lecturers and peers, I’ve concluded that a mix of qualitative and quantitative methods would be optimal in investigating the research topic. This would be demonstrated through its application, where personal experience and inclusion of data are broad and applicable at a wider level. This made it possible for me to understand the effects of social media on financial decisions, as the studies by Ratnawati (2024) and Jansen (2021).
 	My understanding in this regard about using a mixed approach is acquisition with caution. The nature of the problem was such that I appreciated the complexity of the matter and thus combined capacities of information aimed at an analysis, Kalmijn (2011). I hope to remain flexible but at the same time careful in my future research regarding the evaluation and choice of strategies. I have also developed a great appreciation of various research methods and their application towards addressing complex problems (Jansen, 2021). I can have a large number of arrangements for individual-based studies within one research project; however, through a process of reflection, I have updated my knowledge of research models and sped up my decision-making process (Jansen, 2021). 
[bookmark: _Toc175968774]5.0 Data collection
	Employing the Gibbs Reflective Cycle (1988), I was deliberate in reflecting on the data collection stage of my research on the impact social media has on the financial decision-making of Generation Z (University of Cumbria 2020). When it came to data collection, I had to design questionnaires as well as conduct interviews with Generation Z participants (Erwin, Siska Jeanete Saununu, Arief Yanto Rukmana, 2023) (Hassan, 2024). The purpose was to seek a combination of numerical and non-numerical data that will assist in comprehending better how social media influences people’s financial behaviour (Hassan, 2024). Beforehand, I was very positive about the plan for how data will be collected. However, later on, I faced troubles that made me rather agitated and anxious about what the results would be. The survey provided us with rich data.
 	Well, the interviews were indeed insightful, although they had great time constraints and needed attention to detail (Hassan, 2024). Regardless of the challenges faced, the mixed-methods approach was effective in collecting different types of data (Hassan, 2024). After careful consideration of the feedback obtained from the subjects and the data collected, I realized why it was necessary to design survey questions that were simple but interesting to the target audience (Erwin, Siska Jeanete Saununu, & Arief Yanto Rukmana, 2023). It is necessary to increase response rates and obtain useful information. As the interviews demonstrated, the role of social media in financial decision-making is very complex and can be missed using surveys alone (Hassan, 2024). There were problems in collecting the data, but we managed to gain some useful knowledge. The resolution of the surveys together with the interviews enlarged the amount and quality of the information obtained (Hassan, 2024). My objective is to gather more information on survey design from existing works to improve participation and response rates in future studies.
 	In order to effectively employ the previously mentioned tactics for the interviews, I also plan for a longer time frame (Hassan, 2024). This experience has also enhanced my research design and conducting skills, which will be of great importance for my career in finance (Hassan, 2024). In the course of this, I have comprehended better effective ways of gathering data and the application of these data, thus enhancing my growth both personally and professionally.

[bookmark: _Toc175968775]6.0 Presenting your idea
	In my presentation, I presented my research topic, methods, and initial contributions to the instructor and peers. I was eager to obtain feedback and improve further (Parlindungan Pardede, 2018). At first, I remember the mixed feelings that the presentation of my idea brought, one being the fear of ‘what if they criticize my idea’. At the same time, I can say that I was happy with the way I put the workout and the response I got to it. Overall, the comments were super positive, and the presentation was made successfully. Students were impressed by the relevance of the topic and the detailed mixed-methods research design. Cambrian University, 2020, however, went a step further and made recommendations for the improvement of some aspects of my methodology as well as extending the data analysis.
 	Reflecting on the feedback received, I came to learn with more respect about the value of dialect on the communication platform. The recommendations were particularly helpful as they pinpointed the weaknesses in the presentation and research approach and provided possible solutions (Parlindungan Pardede, 2018). The situation further showed the advantages of my idea regarding the importance of the idea as well as the thoroughness of the mixed-method strategy (University of Cumbria, 2020). This experience brought many things into the open, the most important being the perception of my idea.
 	It exposed me to a new way of how people see my work, which was useful, and I received some recommendations for revision. I appreciated such comments as they were constructive in advancing my research on the given subject matter ("MindTools | Home," 2024). In my next presentation, I intend to practice and develop myself to be able to present all angles of my research, including its communication process, effectively (Parlindungan Pardede, 2018). I will also try to get such feedback as early as possible and, in that way, correct what is needed as quickly as possible. In this situation, I have learned how to present and share my ideas with confidence and clarity (University of Cumbria, 2020). Throughout this exercise, I developed my ability to present complex ideas clearly and compellingly, which will be one of the skills I will need for my future activities in finance ("MindTools | Home," 2024).


[bookmark: _Toc175968776]7.0 Analysing data
A thorough examination of data collection was considered in the analysis phase with a focus on the responses and other aspects of the qualitative interviews as contributing factors to this study. The works of Espeute & Preece, 2024, and Erwin, Siska Jeanette Saununu, and Arief Yanto Rukmana, 2023, have examined the impact social media has on the financial literacy and investment behaviour of Generation Z, and the focus of this paper was to look at the trends and such effects. Initially, I was overawed by the volume of information that was to be analyzed. In this task, working with both quantitative and qualitative data was uncomfortably quite easy, though it resulted in making me extremely anxious. Still, the other side of me was determined to look for important pictures. It turned out that a systematic approach was very beneficial in reaching a better understanding of the topic, which was the objective of this research (“MindTools | Home,” 2024). The primary sources provided a meaningful trend analysis with an emphasis on the individual (Hassan, 2024). Yet, completing that objective took a lot of time, and a great deal of care.
 	The importance of using proper procedures for analysis was, perhaps, the most valuable lesson learned after considering my peers’ and teachers’ input (Hassan, 2024). The statistical tools used were effective in assessing critical aspects of the study, while the analysis of the thematic content of transcripts provided a detailed structure of the context (Hassan, 2024). This combination of approaches complemented by other criticisms made this study more robust. However, through this impeachable approach to the specific boil-down to data analysis, breakthrough findings were documented, as in the case of Hassan (2024). The investigation revealed the remarkable impact of social media on the way Generation Z approaches and understands finance (Erwin, Siska Jeanette Saununu, & Arief Yanto Rukmana, 2023). My ability to interpret and make sense of complex and voluminous datasets has improved significantly through this whole process. Such abilities will be very important in my subsequent professional development in the finance sector.




[bookmark: _Toc175968777]8.0 Formulating conclusions
     At the final stage, Jansen (2021) said that the researcher combined the quantitative data with the qualitative data to answer the research question. The primary objective was to obtain useful information on the impact of social media on Generation Z’s financial literacy and investment behaviour (Espeute & Preece, 2024). At first, I felt gross relief with myself as I neared the end of the study. Nevertheless, I still aimed to assure myself that my conclusions were justified by the data available and conformed to the objective of the study.
 	It was quite satisfying and challenging to conclude. The use of mixed methods allowed for more data to be collected, but also required a more in-depth analysis and more insightful conclusions. I was able to be on target through rogues-gathering a lot of information through careful rendering of the research and high relevance to the subject matter. However, the complexity of the data at times created difficulties in bearing out the conclusions in a straightforward and relative sense (Parlindungan Pardede, 2018). It may be clearer that one of the lessons learned from my classmates and instructors commented that conclusions should always be valid and well-formulated (Erwin, Siska Jeanette Saununu, & Arief Yanto Rukmana, 2023). It was very important to stress the most notable findings and emphasize the fact that every final statement was based on the facts and their interpretation.
 	It's worth noting this limitation and suggesting how such issues would be addressed in any subsequent works (Parlindungan Pardede, 2018). The findings of this study contribute rich information on the prominent role played by social media in the financial behaviour and literacy of Generation Z. These insights were teased out from the studies carried out by Espeute & Preece (2024) and Erwin, Siska Jeanette Saununu, & Arief Yanto Rukmana (2023). These findings are very important since they could significantly enhance the level of financial literacy education and the behaviour of investments in people belonging to this age group. In upcoming research, I must follow a systematic process to reach any conclusions to be able to defend them (Espeute & Preece, 2024). Receiving this experience, I found myself quite proficient in interpreting intricate issues and synthesizing general information. These skills will surely be useful when starting my career in finance.
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