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An exhibition exploring feminism. 

Content curation is ‘discovering, gathering, and presenting digital content’ (Mullan, 2001) about a specific topic. This is a curation exploring feminism and understanding how artwork can influence young girls to feel more empowered. According to the organisation Rosie (2014) feminism is a worldwide movement that believes in equal rights for women in politics and economics. Feminists believe that women should have the same rights as men and that one gender should not be placed higher than the other. However, a misconception of feminists is that they believe that women are higher placed than men, yet this a type of feminist named a neo-feminist. Walby (2013) explains that this leads to feminists having a bad reputation and can cause more diversity between genders. The aim of this curation is for the female observers to leave the exhibition with a sense of empowerment, and to generally leave all the viewers inspired to raise awareness of the severity of emasculation towards young females. Furthermore, another objective of this exhibition is for the audience to understand that by demoralizing young females can significantly affect their confidence and their future career aspirations.

The exhibition begins with Always, #LikeAGirl (2014), which is an advertisement campaign that was produced to empower young females. Always is a brand that sells feminine hygiene products which could have affected the popularity of the advert.  ‘All publicity works on anxiety’ (Burger, 1972). However, this advertisements aim was to focus on the demoralisation that young females face daily instead of promoting a product. Young females are often compared to young males and are ‘quashed by low expectations’ (Dunn, 2015) which this advertisement faces directly. The expectations that are set can lead to young females be ‘battered by self-doubt in adolescence’ (Dunn, 2015).  Young (2002) notes that many young females are emasculated by young males for being too feminine during activities such as throwing a ball.  This could be due to the movement of a female and the hormonal changes the body is undergoes during puberty. Campaign (2015) states that during puberty young female’s confidence dropped lower than young males as they are faced with beauty regulations and are told they are not good enough for the standards. As Simmons (2009) clarifies to raise confidence in young girls they must be allowed the chance to speak up in which the Always advert ensures that young girls voices will be heard. In addition, by telling young girls that they are believed in will support their own-self esteem and help them confront people who try to emasculate them. This advert will be projected onto the wall where the sound of the advert will be able to be heard at any of the pieces of artwork. In addition, there will be an interaction where the viewer would stand behind a podium and could try and throw a ball into a hole. This would demonstrate the concept of chance and give both genders the equal chance of successfully getting the ball through the hole.

The second piece in the curation was created by two different artists, Arturo Di Modica, Charging Bull (1989) and Kristen Visbal, Fearless Girl (2017). Bulls have been known to represent ‘power, force and leadership’ (Rice, 2014) in which this illustrates the authority in its surrounding area. The bull was placed in Wall Street which is a stock district and Amadeo (2019) explains that it is mainly driven by America’s financial system such as their banks. The bull symbolises the dominant leadership America has as it placed next to the American flag and the authority America holds has been presented by the placement of the bull. The young girl’s statue was added to this charging bull in order to raise awareness of female empowerment and to encourage businesses to employ women to decrease workplace gender diversity. As Berger (2010) explains stance can have a significant position when attempting to portray a certain emotion. The bull appearances to be prepared to charge whereas the girl is stood in a powerful stance in which it depicts she is fearless.  By having the young girls’ hands on her hips, it assists her to ‘achieve a bigger physical presence’ even though she is being confronted by an extremely dangerous animal. In the exhibition the bull will be placed in the outer section and the young girl will be placed facing towards the outer section. This would indicate how the bull only has one way forward and that is to charge into the girl, however she is still ready to face the bull and stop is passage. This could also denote how the brave young girl is stopping the bull from demoralizing other young females. In addition, if the viewer was to stand next to the girl, they would feel the fear from confronting the bull and the aim would be to inspire the observer into enhancing their own self confidence and to stand up for what they believe.  If the pair’s juxtaposition was to face the other way it would illustrate the girl being backed into a corner which would not signify power and strength in the young girl. 

The third piece is this curation are t- shirts that were produced by Disney (2013). The female t- shirt read ‘I need a hero’ and the male t- shirt read ‘Be a Hero’. As Change (2013) explains the message these t -shirts spread to young vulnerable children that woman cannot be leaders and dictates that only men are meant to save woman instead of both genders being powerful enough to be heroes. ‘Teenage girls are less likely than boys to describe themselves as confident, brave and listened to’ (Porter, 2018) which can be due to the lack of female role models that appear in superhero films that young females can relate to. In many cases superheroes are cast as males and the minority of female superheroes are mostly supporting roles and are placed behind the males in posters and advertisements. As Miller (2007) explains that male superheroes appear to have stronger powers, be more muscular and extremely powerful whereas women are beautiful, helpless and wear revealing outfits. This can be exhibited in one of the posters released by Marvel in which are the male superheroes are in powerful stances while the woman is stood on her side to display her butt. Screenwriters struggle to create female characters and main way they find a solution to this is to hypersexualise them as their ‘attractiveness is worth the most’ (Shackelford, 2013). Screenwriters are presenting to young girls that appearance is more admirable than intelligence which could affect young girls’ education and they will care more about changing their appearance to look like the superhero and jeopardise future career aspirations. The aim of this piece in the exhibition is to demonstrate how people may not realise the way in which expressions that are written on t-shirts can demoralize young girls to feel less powerful than young boys. The display will include both t-shirts to examine whether the observer can understand the issue between both messages that are illustrated and incorporate the idea of how businesses fail to notice gender inequality in their products.

The final section in this curation is by Anne Sherwood Pundyk, Shadow Realm (2014) which is an abstract painting of a woman fencer that is equipped to fight. As Alvarez explains that the stereotypical idea that men are stronger is incorrect. Male and female bodies do not perform in the same way, yet this does not mean that women are less powerful than men. The painting embraces how the community need accept the differences between genders but not to compare them in order to place a gender below another. In addition, this piece incorporates the idea of a female’s protective instinct as a fencer defends as well as attacking. As part of this curation the aim of the piece is to protect young females from the idea that they are vulnerable and encourage them to fulfil their ambitions. The main aim of an abstract piece is to illustrate ‘Reality is subjective’ (Pereira, 2015) and it allows the viewer to define how it represents visual references in the community. All the artwork in the exhibition has the meaning evidently presented whereas this painting’s meaning is suppressed and is can be interpreted in completely different light. The painting is placed as the last piece that would be viewed as it allows the other pieces to influence the concept of the painting, making it simpler for viewers to understand it.

The exhibition allows the viewers to physically interact with Always advertisement and the Charging Bull and Fearless girl statue. Similarly, it allows the viewers to be inspired when looking at all the artworks as the advert will be able to be heard which will reiterate and convey the message of empowerment in young females.
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