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One of the most picturesque nations for tourists is Indonesia. International tourists visit many locations in Indonesia every year. The amount of tourists that come to Indonesia each year is very important to the country's economy. Because of this, Indonesian tourist destinations must work toward achieving economic, socioeconomic, and environmental sustainability to benefit not only the visitors but also the locals who work in the service industry (Page and Connell, 2020). All those elements, including two significant tourism models, are explained in this review.
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Indonesia is one of the most beautiful countries as a tourist spot. Many places in Indonesia attract the attention of international tourists every year. Indonesia's economy is heavily reliant on the number of tourists who visit the country each year. This is why economic sustainability is something that has to be achieved by the tourist spots in Indonesia so that not only the tourists who visit those places get the benefit but also the local people who are providing services get equally benefited (Medlik, 2015). Economic sustainability is something for which tourists are mostly responsible. The economy of a tourist destination is dependent on the growth of local businesses during the tourist season. This refers to the action where the tourists buy services and products from the local people around Indonesia so that the country gets economically enlightened. The economy of the country depends on local businesses and entrepreneurs (Chen and Prebensen, 2017). 
If local businesses thrive, the country's economy will thrive as well. If the local businesses don't get benefited from the tourists, then the economy of those local areas doesn't need the expectations, which reduces the overall economy of the country (Bhatia, 2014). Normally, the country gives input to the tourists by providing them with all the necessary products and services, so a tourist has to rely on the local services and products so that they can get involved and contribute to the economy of that area. This is why Indonesia has policies requiring tourists to use local products and services such as accommodations, restaurants, and tour guides rather than international products in certain areas, thereby benefiting local people (Page, 2016). Restaurants that sell seasonal and regional products are more appreciated than international restaurants. The tourist must stay in local guest houses or local hotels rather than international hotel chains (Stewart et al., 2017). This is why the locals are improving their guest houses and hotels to attract more tourists. Local businesses must be heavily promoted so that tourists are aware of their capabilities and can take advantage of their products and services. This is how Indonesia is becoming economically sustainable in the tourism industry.
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Socio-economic sustainability is dependent on the treatment of local people in tourist destinations. A tourist destination is dependent on the efforts of the local people. Local citizens start businesses depending on the type of destination and the demand from tourists. Jobs in occupations are created to meet the needs of tourists, and local people get hired to do the jobs. In this case, people working on local projects must be paid a fair wage to ensure social sustainability (Henderson, 2017). The tourism industry must take care of every employee that works in this industry, as they are carrying the entire industry with them. It is the people's responsibility to maintain fair wages and working hours so that every employee is comfortable while working. In Indonesia, fair wages and working hours were not suitable for local people, which is why there were many issues. Despite having these destinations for a very long time, Indonesia could not economically and socially sustain those places, which is why they could not benefit from them (Morgan et al., 2015). 
Since the last Deccan, the country has understood the importance of the local people and started providing fair wages and appropriate working hours to the local people so that they get interested in working for the industry. The friendly approach and cordial behaviour of the locals are what draw more tourists to Indonesia. People are treated respectfully and provided with a lot of services and products, which is why the country and its destinations have become socially sustainable in a short amount of time. The tourists have also started to invest in local businesses so that the locals can improve their standard of living. Fundraising, scholarships for education, sponsoring projects, etc. are some sectors that tourists and the government are focusing on right now (Harssel et al., 2015). By improving the local living standards of the people, Indonesia can improve the conditions of their tourist destinations and attract more tourists each year. The services being provided to the tourists are also improving, such as providing fresh water and environmentally friendly living spaces. This is how Indonesia is balancing the socio-economic state of its tourist destinations.
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The tourist destinations in Indonesia are mainly popular because of the natural environment. Incredible beaches along the shores, green natural forests, and mountains are the main attractions for the tourists who visit this country each year. The wildlife in the country is also worth seeing (Ashworth and Goodall, 2013). However, for a long time, the environment in all of its aspects was jeopardised due to human negligence. This affected the natural destinations of Indonesia very much, which is why the tourist destinations were not improved. Right now, the entire world is focusing on environmental sustainability and productivity. Every tourist destination contains a set of rules and regulations that tourists must follow when visiting those places. For Indonesia to achieve environmental sustainability, they have started to use products that are made of bamboo and other natural ingredients rather than plastic. Some destinations in that country can produce more bamboo, and it is being used to make attractive products that are also benefiting local businesses (Baggio et al., 2016). 
The carbon footprint of Indonesia is also being reduced, and some goals are set to minimise it by 2030. In this case, to provide environmental sustainability, the responsibility of the tourists is most important. Tourists visiting those locations must maintain them and follow the rules that are in place. Tourists must first refrain from over-tourism in certain areas. Indonesia has restricted the amount of tourism in some places to preserve those places. The plastics that are then used should be recycled responsibly so that the environment is not harmed. It is prohibited to use any sort of plastic product, so tourists should also maintain that. The use of organic materials and recycled products is appreciated. The tourists also have to maintain the waste of natural resources and use more green energy so that the local people don't get affected by their presence. The wildlife of Indonesia is very attractive, and tourists have to make sure they don't interact with the animals in any manner that harms them. The tourist needs to understand that natural resources are the main source of income for these destinations, and environmental sustainability is what makes those tourist destinations purposeful (Gade and Ankathi, 2016).
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[bookmark: _Toc119343319]Butler’s life cycle model
Butler's tourism life cycle is a theoretical model that involves much research and analysis of tourism. It is considered a core component of tourism management, which is briefly explained with the help of six simple steps. The six simple steps are exploitation, involvement, development, consolidation, stagnation, decline, and rejuvenation. In the exploration step, tourists begin marking their tourist destinations. At this point, tourists begin to plan trips to places where tourism is limited but economically beneficial. Indonesia, people usually mark it as their tourist destination in this place (Ashworth and Goodall, 2013). 
The next step is known as involvement, where tourism starts to develop. In this stage, tourist destinations begin to construct guest houses and mini-community resources to attract tourists. As a tourist destination, Indonesia began to use its indigenous people as a source of environmental information. Gradually, transport systems such as airports, roads, and healthcare positions started to get built around the tourist destinations of Indonesia, and these increased the opportunities for Indonesia as a tourist destination. The development stage requires a lot of planning and building the structures that were proposed in the involvement stage (Pelt, 2015). During the development, the promotions and marketing of the destinations have to be increased so that people get to know about them and get attracted to them. Indonesia had done it gracefully through social media marketing, which increased the reach of the destinations and eventually improved the quality of the tourist spots (Ritchie et al., 2016). Consolidation helps a tourist destination grow and prosper. 
This step usually happens very slowly, and it assists in the progress of the three important aspects of touring. It ties the knot of the tourism industry with the tourist spots and turns the destination into the main source of income. It also helped Indonesia progress with globalisation. Stagnation begins the decline of touring. With this step, Indonesian tourism began to rise and fall, making tourist destinations more awake and fashionable. It shows the negative impacts of some aspects and prominently expresses them (Harssel et al., 2015). In the decline or rejuvenation stage, the actions that were taken in the last five steps have an outcome. Either the destination gets declined or it gets rejuvenated, which depends on the sustainability of that place. Indonesia was able to rejuvenate itself. They are destinations, which is why right now they are one of the most popular tourist spots in the world.
 

[image: C:\Users\HP\Desktop\Capture.PNG]
Figure - Butler’s life cycle model
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The Doxey-Irridex model is one of the most efficient models of tourism. The level of tourism depends on the stages of a destination's life cycle in this circle. There are a total of four steps in this timeline, which include euphoria, apathy, annoyance, and antagonistic behaviour (Page and Connell, 2020). The first stage of the tourism prospect is euphoria. In this step, the excitement and anticipation of the destination are followed by the development of new areas. Indonesia is one of the leading tourist countries, and by formally contracting tourists, the country was able to develop its tourist sites. It is one of the biggest policies of the euphoria stage. 
This initiates the entire development process for tourism. The second step is known as "apathy," which mainly involves positive and negative contact with the tourists. As part of this step, the tourists will bring both income and investment to local businesses (Morgan et al., 2015). With the help of this strategy, Indonesia has evolved its tourism sites. Part 3 of this step is called annoyance, which includes the negative emotions in the diagram. This includes overcrowding, too much traffic, littering, investments that are not important, and more. Indonesia was struggling at first to control its resources and amenities (Henderson, 2017). 
It was tough for the local people to control their sources and resources, which is why the industry was not able to grow as much as it is now. Later on, the industry will be able to do a better job of implementing this model. The final stage of this model is antagonism, which mainly focuses on the worst part of the industry. This mainly happens when the people who are living in those destination areas regularly are poorly treated by the people who are visiting those places. Tourists are perceived as the source of the problem for the destination in this type of situation. Indonesia was very close to reaching this stage, but there was a gradual tendency to bind their tourists to a certain boundary, which is why such trips are not as common (Stewart et al., 2017). Thus, it can be said that this model was well implemented by the tourism sector of Indonesia when it came to bringing diversity and advancement to their tourism sector.
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Indonesia is one of the most picturesque countries for travellers. Every year, numerous areas in Indonesia are visited by tourists from abroad. The economy of Indonesia depends heavily on the number of tourists that arrive there each year (Page, 2016). To benefit not only the visitors but also the locals who work in the service industry, Indonesian tourism locations must strive for economic, socioeconomic, and environmental sustainability. In this evaluation, each of those components—including two key tourism models—is explained, serving the assessment's intended function.
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