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ABOUT ROLEX
Rolex is one of the world's leading luxury
watch brands, renowned for exception a
craftsmanship, precision, and time less
design. The brand extension enhances
the Rolex experience without replacing its

SUSTAINABLE
BRAND EXTENSION

A premium smart bracelet designed to
complement any Rolex watch by adding
discreet smart features while preserving the
elegance of traditional Swiss watch
making.(Kotler et al.,2024)

iconic mechanical watches.(Rolex,2025)

SUSTAINABILITY BENEFITS

9 Recycled titanium construction

WHY THIS APPEALS
TO THE MARKET

Combines traditional luxury with modern
technology. Allows Rolex owners to enjoy g soiar.assisted battery technology « Time less Craftsmanship Rolex's heritage
smart features without replacing the and quality.
mechanical watch. Appealsto younger Iuxury & pegigned for long-term repair and + Smart Innovation Your new smart bracelet.
consumers. Supports us stainabilty through | 0 ] + Sustainable Future The purpose of the
durable, repairable design. brand extension.

<> Responsibly sourced precious metals
Brand Promise

© Plastic-free luxury packaging

(United Nations,2015; Rolex, 2025)

. TARGET CUSTOMERS
Conclusion Age: 25-50 Luxury watch collectors
The Rolex Smart Bracelet demonstrates how Business professionals Technology
luxury, innovation and sustainability can work enthusiast's High-ncome consumers.
together, creating lasting value for customers Environmentally conscious buyers
while strengthening Rolex's position in the
future of premium wearable technology.
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