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SPEAKER NOTE

AI washing is an illusory strategy where firms exaggerate their artificial intelligence capabilities1
While AI fashion is spreading all over the world, some companies take advantage of it or use it as an attraction for their competitors in the market.
When companies exaggerate or hide how they use AI, clients and investors may confront the results of using wrong tools and false statements in the system and may also be misled into believing they are investing in innovation. 2
Also, banks give priority to lending to AI-related businesses under "technology finance" policies; these businesses are susceptible to these misleading signals. Some companies' AI-washing behaviour facilitates an enterprise's access to bank loans. 3
According to NVIDIA’s 2025 report, 57% of respondents in a global survey of financial professionals are using or considering AI for data analytics, and generative AI usage has risen sharply to 52% from 40% in 2023. 4
On the other hand, companies such as Amazon and Salesforce use AI washing as a reason to dismiss several professionals from their jobs. In 2025, AI was cited as a reason for more than 54,000 layoffs, according to a December report from the consulting firm Challenger, Gray & Christmas. 5
Over the next three years, 92% of companies intend to increase AI investments,  although only 1% consider themselves mature in AI deployment. More than 90% of businesses regard AI as essential for competitive advantage, and 78% of global companies currently use AI technologies 6
CONCLUSION
After rising of usage the AI, we will see more conflicts and deceptive behaviours in the market. Governments around the world are currently struggling to keep up with the rapid advancements in artificial intelligence. Technology is progressing far ahead of laws, regulations, and public awareness.
As a result, Governments should set up an AI ministry in their cabinets to collaborate to bring ethical standards, new legislation, deterrent punishments, and agreements by marketers and policymakers.
Governments should establish standardised disclosure frameworks requiring firms to provide verifiable evidence of AI implementation.
Also, commercial banks need to optimise their credit evaluation systems and finance digital technologies to prevent AI washing and create a risk credit system.
Today's education system has largely been shaped by the needs of the Industrial Age. The Age of Artificial Intelligence, however, will require a new educational revolution.
Machines can be smarter, but they still tend to people’s intention and wisdom,
so Governments support human labour and the wisdom of humanity over AI as an important part of the social economy. AI should act as a "collaborator" that enriches creative problem-solving with human judgment, rather than a tool used to deceive or manipulative 7


CRITIQUE
I had no idea about AI washing until this module. When I delved into the details, I just learned other forms of “washing” definitions like greenwashing. After the research, I understand that AI washing means basically the gap between a company’s claims ("what they say") and its actual actions ("what they do") regarding their AI technology. 8
I used ChatGPT and DeepSeek algorithms to understand the future of AI washing. Normally, I don’t ask questions to AI, and I had never heard of DeepSeek before. But I saw that when I put the question, information is analysed very quickly; they both helped me to understand the term in an easy and quick way. If I did not write to AI first, I could not understand easily, and in this way I can arrange my time management and can make quick but also accurate decisions.
Just one issue I realised that the DeepSeek algorithm gave a short, very optimistic answer, like hiding something. ChatGPT algorithm gave a more detailed, more realistic answer, which makes more sense in my opinion. After comparing the answers, I just think about how we trust AI even though they search the same data and then give different outcomes.
Also, I used Google Notebook LM to make infographics for my presentation; all the contents taken from my own article it turned them to the graphics that are easy to use and very helpful for me. I also used Grammarly to check and correct my grammar.


[image: ]
[image: ]

[image: ]
[image: ]
[image: ]
[image: ]
[image: ]
[image: ]


References

1 Xu, Z. (2026). The illusion of AI: how AI washing impedes green technology innovation. [online] Oclc.org. Available at: https://research-ebsco-com.uwtsd.idm.oclc.org/c/onvpsy/viewer/pdf/vesp6rn4cn?route=details [Accessed 9 Jun. 2026].
2 Simonian, J. (2025). AI Washing: Signs, Symptoms, and Suggested Solutions for Investment Stakeholders. CFA Institute. [online] doi:https://doi.org/10.56227/25.1.20
3 Liu, W. and Li, M. (2026). The impact of AI washing on enterprises’ access to bank loans: From the perspective of external governance. [online] Oclc.org. Available at: https://www-sciencedirect-com.uwtsd.idm.oclc.org/science/article/pii/S1544612326004149 [Accessed 5 Jun. 2026].
4Simonian, J. (2025). AI Washing: Signs, Symptoms, and Suggested Solutions for Investment Stakeholders. CFA Institute. [online] doi:https://doi.org/10.56227/25.1.20
5 Berger, E. (2026). US companies accused of ‘AI washing’ in citing artificial intelligence for job losses. [online] the Guardian. Available at: https://www.theguardian.com/us-news/2026/feb/08/ai-washing-job-losses-artificial-intelligence [Accessed 26 May 2026].
6 SHARMA, N., KUMAR, A., KUMARI, P. and BHARDWAJ, S.S., 2025. Fake It Till You Break It!: AI-Washing and Fraud Triangle in Digital Transformation. Journal of Global Information Management, 33(1), pp. 1-27.
7 Selcen Ozturkcan and Ayşe Aslı Bozdağ (2025). Responsible AI in Marketing: AI Booing and AI Washing Cycle of AI Mistrust. International Journal of Market Research, 67(6). doi:https://doi.org/10.1177/14707853251379285.
8 Yang, L. (2026). AI washing: How does it influence firm value? [online] Oclc.org. Available at:https://www-sciencedirectcom.uwtsd.idm.oclc.org/science/article/pii/S1544612326007385.


[image: ]
[image: ]
image7.png
Not only in finance sector, some of high-profile
companies like

« Amazon
* Ryanair
* Coca-Cola

being questioned for their misuse of Al on their
operations and products.





image8.svg
                                     Not only in finance sector, some of high - profile companies like • Amazon • Ryanair • Coca - Cola being questioned for their misuse of AI on their operations and products.          COMPANY EXAMPLES


image9.png
CONCLUSION

Strategic Governance and Finance

Establish National Al Ministries Standardized Al Disclosure

Cabinets should create dedicated ministries Frameworks
to manage ethical standards, legislation, Governments must require firms to provide

and deterrent punishments. verifiable evidence of their Al Implementation.





image10.svg
                                   •      CONCLUSION   


image11.png
CONCLUSION

The Future of Education and Humanity

Industrial
Age Models

Al Age

The New Educational Revolution

Systems must shift away from Industrial
Age models to meet Al Age requirements.





image12.svg
                  • CONCLUSION   


image13.png
CONCLUSION

Combat “Al Washing” in Finance

Banks should optimize credit evaluation to
prevent fraudulent claims of Al capabilities.





image14.svg
                                        


image15.png
CONCLUSION

WISDOM &

" MACHINE
“ INTELLIGENCE

Prioritize Human Wisdom
over Machine Intelligence Support for Human Labor
Social economies should value human intention Governments must actively support human

and wisdom as machines become smarter. labor as a vital part of the social economy.




image16.svg
                                 


image17.jpeg
1723 B0 M - o

@ % chatgptcom/?utm sc + @

= ChatGPT v @

LvCliudal w uic prvuuue.

e Lack of evidence, benchmarks, or
technical details.

Long-term outlook

Al washing will likely peak and then decline as
Al becomes a normal part of software
infrastructure. Just as few companies
advertise that they use databases or cloud
computing today, future customers may expect
Al by default and judge products based on
results rather than Al branding. The companies
most vulnerable to accusations of Al washing
will be those that treat Al primarily as a
marketing slogan rather than a demonstrable
capability.

o &

Ask anything

-+ \Q, 1|1In Voice
ChatGPT is Al and can make mistakes.

11 O <




image18.jpeg
17719 Z5 O ™M - Fra C

@

°s chat.deepseekcom/a + @

— Al Waste Conclusion Discussion @ »

4 Instant

transparency over buzzwords.

. Performance gaps - Real-world failures of

washed systems will expose the gap between
marketing and reality, driving demand for
auditable Al.

. Maturity of standards — As Al literacy grows,

vague claims like "Al-driven insights" will no
longer suffice without clear explanations of

data, models, and outcomes.

The future of credible Al will belong not to the

loudest claims, but to organizations that clearly

communicate what their Al actually does, what it

doesn't, and where human oversight remains

essential. Al washing will fade—not because the

term disappears, but because genuine Al

capability will be expected, not marketed.

In short: The future punishes the pretender

and rewards the verifiable.

&3 Deep thinking @ Smart Search (0]

Al-generated, for reference only

11 O <




image1.png
WHAT IS Al WASHING

Al WASHING IS A DECEPTIVE PRACTICE THAT EXAGGERATES OR
OUTRIGHT LIES ABOUT A PRODUCT OR SERVICE USE OF Al

Al WASHING CAN BE INTENTIONALLY; THE COMPANY MIGHT
EXAGGERATE ITS TECHNOLOGY OR UNINTENTIONALLY WHEN

COMPANIES ADOPT Al TERMINOLOGY WITHOUT FULLY UNDERSTANDING
THE TECHNOLOGY.





image2.svg
                                             WHAT IS AI WASHING AI WASHING IS A DECEPTIVE PRACTICE THAT EXAGGERATES OR OUTRIGHT LIES ABOUT A PRODUCT OR SERVICE USE OF AI AI WASHING CAN BE INTENTIONALLY; THE COMPANY MIGHT EXAGGERATE ITS TECHNOLOGY OR UNINTENTIONALLY WHEN COMPANIES ADOPT AI TERMINOLOGY WITHOUT FULLY UNDERSTANDING THE TECHNOLOGY.


image3.png
The Al Transformation in
Global Finance: 2025 Trends

2025 sees a massive pivot toward Al in finance, moving from experimental
phases to core operational integration and generative Al.

57% of Professionals Use
Al for Data Analytics

Over half of the global financial workforce
is now using or considering Al to process
and interpret complex data sets.

Generative Al Usage
Surges to 52%

52%

Current Usage

40%
in 2023

Adoption has risen sharply from 40% in
2023, reflecting a growing industry reliance
on LLMs and creative Al tools.





image4.svg
                              CURRENT SITUATION


image5.png
FUTURE PREDICII

The Al Maturity Gap: Ambition vs. Reality

Global businesses are aggressively investing in and adopting Al to maintain a competitive edge. However, despite near-universal
adoption and intent to spend, almost no companies feel they have reached maturity in their Al deployment.

Strategic Ambition & Investment The Maturity Paradox
. Plan to Increase of Global Achieve Al
Al Investment Companies Use Al Maturity

Despite high usage, a tiny
fraction of companies
consider their Al
deployment "mature.”

Nearly all companies intend
to boost funding for Al over
the next three years.

The majority of organizations
have already integrated Al
technologies into their
operations.

Intend to Increase - o 92%

Investment
View Al as I?s;entual y/ Currently 78% '
for Competition | Utilizing Al o
Most bus s believe Al is
a manda ory requirement for consider

maintaining a competitive
advantage. ’ Deployment Mature

—o 1%




image6.svg
                  FUTURE PREDICTION   


