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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	The website I have chosen, which is Hollywood Bowl UK, is one of the fastest websites to load amongst the four. Compared to the cooking academy which should be first, I prefer Hollywood Bowl to Cleaners of London which in my opinion was third while yoga reading was last in loading.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: Yes  of course it is the most profitable profile for customers easy assessment compared to the other three websites, there are 13 sub-pages where customers can navigate whatever it is that they are looking for such as: contact, corporate events, food and drinks, gift vouchers, book now, locations, Christmas, games, offers, new years, parties, groups and they even have a ‘more’ options for any other enquirers.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: There are two sub-pages in this website in bold that say ‘book now’ to make it visible for customers to see, one at the top and another at the bottom.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: There is only a little to modification to improve on this website such as customer take back to encourage people to promote their place although they do offer vouchers for people to treat their loved ones, and they need to add videos to their website so people can get an idea of the place and what each activity is operated. 

	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage looks?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The website looks very attractive with a lot of subheadings to navigate through, and the experience of viewing the Hollywood bowl website is different on a mobile phone compared to a laptop due to the design adapting to different screen sizes meaning the overall layout of the website will adjust to fit the available screen space.

	Question 2b -  How does the website use imagery, video and colour? 


	Answer: The colour they used for the website suites the activities on the page and it is very vibrant and attractive to the eyes. They also have a lot of images that showcase to the audience an example of the activities they will be participating in. Although going through the websites, it doesn’t seem to have any video on display.

	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: the website does not have an online chat tool except their social media but on the ‘location’ section we are given their phone numbers and email address for any enquirers.


	Question 2d – How effective are the social media links on the website?


	Answer: their social media are well formatted at the bottom of their website and when you click on the link to any of their social media it takes you straight to their page directly.

	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: By sectioning each category separately and on top of that in each section the categories are broken down into specific sections to help understand for example when you press on ‘parties’ there is a list on whether it is a teens party or adult’s party etc….


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: Yes, Hollywood bowl UK do have customer reviews however it is not directly displayed on their main website in an up-to-date manner, their reviews is displayed on a third party sites such as Trip advisor and Trust-pilot and they are up-to-date on there. There are some individual centre pages on the official website that may have some reviews but are less consistent and considerate due to the fact it is not up-to-date.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or Recommend to a friend or family member? 


	Answer: Through modern technology, an improved online booking system, enhance foods, beverage options, and customer satisfaction metrics such as a record net promoter score the service is presented as high quality. 


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Prices are shown on the website when you press ‘book now’ and it does reflect on their services because prices vary by locations and different timings. For Example if you are based in Leicester you select it when you are booking the specific and exact price will come up.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. bowling

	
	2. hollywood

	
	3. hollywoodbowl

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: Yes, because it’s a wide website for a large range of people that showcase different events.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Websites should not be neglected so in my defence yes it is relevant, without websites, getting valuable information about companies, businesses, locations, prices, etc would  not be easily reached and it minimizes the possibilities of people ever discovering whatever Intel it is that they are looking for. Websites have a high foundation in promoting/marketing, credibility, and sales. According to Goodall (n.d.):

A website also allows you to provide 24/7 support to your customers by offering self-service options, such as FAQs, chatbots, forums, or knowledge bases. You can also use your website to update your customers on new products, services, features, or policies that may affect them. By doing so, you can enhance your customer experience and loyalty and reduce churn.

Using websites is a more professional platform way that compliments social media, and is essential for the majority of people who get a lot of their products and services online. Furthermore the difference between using websites to social media is that you can gather a lot more information and details about your business on websites and it is more permanent and stable. 


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	[bookmark: _GoBack]Answer: The website is very concrete and solid, Although it would be 100% improve if it had more link, like videos hub showcasing, the different sub-pages that they have on their website for example one of their sub-pages is named ‘games’ in that section of the website it would give people an idea of what they are putting their money into and not be disappointed, ‘website with a good user experience helps users find what they're looking for quickly. Also there are five tips to improve websites. 1. mobile optimasation2. simple navigation. 3. Visual hierarchy 4. Accessibility. 5. Credibility’.Once they get there and find out it is not what the expected they will be discourage. Another thing that could improve on this website is having a live chat because it is a more beneficial way of communicating urgently about customer service and it would improve and boost the website’s and companies customer service. Occasionally websites have search bars to navigate the website smoothly although this website already has a lot of Intel to direct different sections I believe a search bar would be more helpful to people finding specific things on the website.
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