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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: 
The website loaded quickly and efficiently. The website was easy to navigate, and the headings and layout were clear. The content was delivered quickly, making it a seamless experience for the user.

	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: Courses, Events, Corporate Services, and Gift Vouchers are some of the sub-pages found on the Cooking Academy website. The ability to browse and immediately book classes is available on each section. Although breadcrumb navigation is helpful for tracking one’s position, there is easy access to important pages on the site using the main navigation bar. With clear calls to action on every page, potential clients can browse through various classes, events, and corporate services, and immediately book a reservation.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: 
Clients may place direct reservations through the site using the website. Each course or event that appears on the Curriculum and Events pages will have a 'Book Now' button that links the customer to a booking form so they can select their preferred date, complete payment, and confirm their reservation.

	Question 1d - What improvements could be made to the usability of the website?


	Answer:
in order to achieve usability improvements for their customers, The Cooking Academy should implement a search bar as a way to quickly navigate the site, improve mobile optimisation so that booking can be easier, provide additional course searching filters (e.g., price range, level of difficulty), increase the visibility of the booking buttons on a course page, and have an option for live chat as a way to get help immediately. All of these changes will improve the user experience by simplifying their navigation through the website.

	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The website features a images and fonts that are easy to read. The design of the site adapts appropriately with respect to the mobile device, however there are areas in which specific items such as navigation can appear to be more congested when comparing mobile device usage against desktop computers. The clarity of the booking buttons is excellent, however increasing the size of them would allow users to have an easier time clicking on the button.



	Question 2b - How does the website use imagery, video and colour? 


	Answer:
High res food images, cooking classes, and events create a warm environment. Rich and professional colour palette combines neutral and bright colours to enhance the most essential content, including calls to action. Video, although used very infrequently, is executed well, showcasing experiences. Overall, the visual appeal and experience of cooking are emphasized by clean and contemporary design.

	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer:
The lack of a chat support option means prospective customers will need to use either contact forms or e-mail to submit questions and receive information. Although this method will work efficiently, using live chat will give customers faster responses to their questions or inquiries; potentially making the overall customer experience better and providing faster delivery of answers to product/service-related questions.

	Question 2d – How effective are the social media links on the website?


	Answer: 
The website has a clearly identified and visible set of social media links. Generally, the links can be found in the footer section. Each of these links is linked directly to the academy's social media profiles (e.g., Instagram, Facebook, and Twitter). Furthermore, the social media links could benefit from additional visibility through increased size or being added to the timeline as social media feeds.

	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer:
The services provided are clearly outlined within the different section headings of Courses, Events and Corporate Services. Each service includes a detailed description of what is provided with that service, including inclusion items, cost and how to make a reservation. In addition, the website provides a well-defined heading system, provides concise descriptions of the service, and provides appropriate images to allow potential customers to more easily understand what is offered.

	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer
Customer made comments about the different courses or events on our website, which outline some of the positive experiences that take place in the classes or with their instructors. Although the reviews look like they are real, we may not update them that often. A testimonials or reviews page would be a nice way for customers to see what's going on at the current time based on other people's experiences.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The service has an image of high-quality through professional pictures of the courses, various course descriptions, and testimonials concerning Instructor Profiles. The overall presentation reflects that the company is a credible and reliable source by having a clean design and an easy way to book classes. Overall, I would recommend this company for its extensive selection of organized classes to choose from, its ability to offer a personalized experience, and the warm environment that is created within the classroom.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer:
For most of the courses or events available through the website, you will see clear and detailed price lists. Course pricing refers to the high quality of workmanship and knowledge from their instrutors with every event being extremely well-organized and of high quality. However, when dealing with customized services such as corporate events, the pricing may not be posted; this gives flexibility in creating the most accurate proposals base upon what each client's needs are individually. This may leave the potential client looking for more information upfront.

	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.cooking classes

	
	2.food in London 

	
	3. Kitchen food 

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: 
No it does not because there are more popular websites in that category such as https://www.cookeryschool.co.uk/?utm_source=google&utm_medium=organic&utm_campaign=google_my_business
https://theavenuecookeryschool.com/
These websites have more fame than the cooking academy 


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: 
Yes, websites are an essential part of any business doing business in the UK today; they offer a means of presenting your products and services to the public, giving you the ability to create trust through establishing your brand identity, access to others who may be interested in your business, and providing detail about what they will purchase from you. In the digital age, customers expect companies to have a presence on the web so they can quickly and easily find out information about what you have available and order from you or book service

	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: 
Adding a live chat option to your website will give your potential customers the opportunity to get assistance with their questions (e.g., if any courses are available, how to book) by providing them with instant feedback. Providing customers with immediate information will increase your customer engagement, ultimately helping make it easier for them to decide, which increases your conversion rate. In addition, providing this feature will build credibility among your customers and allow them to obtain important information without leaving your site.
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