Example : Customer’s motivation and purchase intention 
Your Own Topic : _________________________________________
Table 1 –  Different Research Paradigm and Characteristics 
	Research Paradigm
	Epistemological 
Position
	Methodology
	Research Design Focus
	Quality Criteria
	Key Characteristics

	Positivism
	Objectivism
	

Quants
	Testing and measurement
	Validity and reliability
	• Knowledge exists independently of consciousness
• Emphasis on scientific method
• Focus on observable phenomena
• Seeks universal laws and patterns

	Interpretivism
	
	
	
	
	

	Social Constructionism
	
	
	
	
	

	Critical Realism
	
	
	
	
	

	Pragmatism
	
	
	
	
	











	
Table 2 Key Differences in Research Approach


	Epistemological Position
	Research Question Style
	Data Collection Methods
	Quality Criteria

	Objectivism
	"What is the measurable impact of X on Y?"
	Surveys, metrics, experiments
	Validity, reliability

	Subjectivism
	
	
	

	Constructionism
	
	
	

	Modified Objectivism
	
	
	

	Pragmatism
	
	
	



	
Table 3 Impact on Business Research Design


	Epistemological Position
	Typical Research Topics
	Role of Researcher
	Expected Outcomes

	Objectivism
	Performance metrics, market share
	Neutral observer
	Generalizable findings

	Subjectivism
	
	
	

	Constructionism
	
	
	

	Modified Objectivism
	
	
	

	Pragmatism
	
	
	




	
Table 4 Methods and Data Collection by Epistemological Position


	Epistemological Position
	Primary Methods
	Data Types
	Analysis Approach

	Objectivism
	Statistical analysis
	Numerical data, metrics
	Quantitative analysis

	Subjectivism
	
	
	

	Constructionism
	
	
	

	Modified Objectivism
	
	
	

	Pragmatism
	
	
	



