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Task 1: Practical assessment

1. Me “Why do you want to pursue a career in digital marketing, and what personal   strengths do you think make you suitable for this field?"
2. Me: "What specific areas of digital marketing, such as content creation, SEO, or social media management, do you feel most excited about, and why?"
3. My: "What skills or knowledge do you currently have that can help you transition into digital marketing, and what gaps do you need to address?"
4. My: "What challenges do you anticipate in the digital marketing field, and how do you plan to overcome them?"
5. Must: "What key actions must you take in the next 3-6 months to start building your career in digital marketing, such as certifications, networking, or gaining practical experience?"

Task 2: Practical assessment

The colleague of the session speaks up an interest in digital marketing. The mentor mentions briefly that Force Field Analysis is a method of seeing both the positive forces (driving) and the negative forces (restraining) that act on career development. He emphasizes that with this analysis one will be clarifying the vision of their career and the actions to be taken.
Driving Forces: What causes an AI to act like a Friend Instead of an Enemy?
Passion for digital marketing: The mentor first identifies what is compelling the mentee to pursue a career in digital marketing.
Passionate about digital marketing (especially in the areas of social media management, content creation, and SEO)N hisM most significant driving force. The mentor notes that this passion for the field can fuel continuous learning and perseverance—essential elements to succeed in this fast-evolving industry.
Some experience in managing the social media accounts of friends or personal and small business accounts. It is an experience full of fun but the basics of digital marketing were well laid here. The mentor advised the colleague to take this up as strength and to try developing related more structured projects.
The mentor states that his colleague is very creative and has good communication skills, which are both very important assets in digital marketing. He can do very well in meeting the requirements of the field by using capable strength to create attractive content and socialize with the audience. The mentor advised the colleague to improve and demonstrate in his portfolio the work his going to do in the future.
On the other hand, there is a willingness to take online courses to upgrade digital marketing knowledge. With plenty of free and paid resources with regard to digital marketing, this drive to upskill is a powerful force. The mentor would urge the same to focus on some core certifications like Google Ads, Google Analytics, and SEO courses since they have a lot of market value.
The mentor then moves on to outline the restraining forces, the first being lack of formal experience.
The colleague has experience with social media but not with digital marketing. However, they have not worked formally in the domain of digital marketing; hence, they can’t put it into their resume for the internship or job application. The mentee tells that this can be overcome by managing the social media accounts of local businesses or by freelancing on Upwork or Fiverr to make a portfolio with live projects.
Uncertainty About Specialization:
The mentor notices the colleague’s keen interest in a broad aspect of digital marketing but with so much uncertainty on specialization into any niches like SEO, Content Marketing, or PPC. The lack of specificity for sure may begin to slow down the colleague in making progress. To curb this, the mentor would have loved to see the colleague try out different areas in short-term projects or internships. Then, maybe the colleague could have been more sure about which specialization aligned best with strengths and interests.
Time Management Challenges:
The colleague has concerns about balancing learning with their current workload in digital marketing. The mentor notes that time management is one of the biggest challenges typically noted with a change in career path. They would like, therefore, to suggest setting specific hours aside each week to learn and practice digital marketing skills. A schedule will help the colleague make steady progress and not run into a feeling of being overwhelmed.
The mentor sees that the colleague is not expressing himself for fear of not holding ground in a field that is competitive, as is digital marketing. Such fear on the individual’s part does not make him take risks or follow up any available opportunities. The mentor then tells the colleague to take this fear up as an opportunity for learning—to take every mistake or challenge as a chance for growth and learn from it.
In the last minute of the session, the mentor goes through the Force Field Analysis and sums up the major points. The ways to up amplify driving forces and— set a way of tacking restraining forces — acceleration of not having formal experience, doubt on specialization, not managing the time and having fear to fail is highlighted, including several other causes.
The mentor was going to urge the colleague to take action by:
Choosing an area of digital marketing to focus on and become passionate about. Creating a portfolio of projects to gain hands-on experience.
Creating a time management plan to juggle between learning and working.
The mentee can, therefore, be able to successfully transition into a fulfilling career in digital marketing by strengthening these actions and staying committed to them.

Task 3: Reflective report
1. Introduction
2. Critical evaluation
3. Critical analysis
4. Reflection
5. Conclusion
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