PERSONAL BRAND SCOPING CANVAS YOUR NAME:

1. SELF REFLECTION

YOUR PERSONALITY ﬁ YOUR CORE VALUES

ACCORDING TO ME: ACCORDING TO OTHERS: ACCORDING TO ME: ACCORDING TO OTHERS:

WHAT MAKES YOU DIFFERENT? ﬁ WHAT ARE YOUR STRENGTHS? 1. | F Yo U W E R E .. (OR YOUR BRAND) ﬂ

COLOUR ANIMAL CAR BRAND INSTRUMENT

SEASON




PERSONAL BRAND SCOPING CANVAS

o [
WHO IS YOUR TARGET AUDIENCE? @%

Who needs to hear what you have to say/offer?

YOUR NAME:

2. YOUR AUDIENCE & YOUR OFFERING

WHAT MAKES YOU CREDIBLE?

Why are you credible in the eyes of YOUR
Audience?

o

T

o

WHAT CAN YOU OFFER? % ‘

What are the most relevant talents, skills and
know-how YOU can claim and that are important
to YOUR Audience?

7
HOW DO YOU BECOME KNOWN? ‘J;tf

How do reach your target audience? What
methods and material do you intend to use?




PERSONAL BRAND SCOPING CANVAS YOUR NAME:

3. YOUR IDENTITY - BRAND VALUES

LIST KEY WORDS YOU WANT YOUR IDENTITY TO REPRESENT

Examples:

CREATIVE

INNOVATIVE

PASSIONATE

CUTTING EDGE

FRESH APPROACH

GO THE EXTRA MILE




PERSONAL BRAND SCOPING CANVAS

4. YOUR IDENTITY - NAMING

WHAT WILL YOU BE KNOW AS?

Use this space to generate your unique naming & domain ideas..




