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INTRODUCTION
Lush is handmade cosmetics, as most of us know and love. Lush was founded by Liz Weir, Mark Constantine, Mo Constantine, Rowena Bird and Helen Ambrosen. They all had their own talent to bring into the business, it started in 1995 in Poole, England.
In the early 70s Mark Constantine and Liz Weir, where both working at a beauty salon in Poole, Mark was a trichologist and Liz a beauty therapist. They both had the same interest in creating effective beauty products, as a result, in 1977 they started a business of their own Constantine & Weir. This is when they developed a small operation by hand-making herbal hair products, and began selling their products to The Body Shop, at this point Helen Ambrosen and Rowena Bird joined them. In the 80s when the Body Shop trade was at its high, Constantine & Weir sold their formulas after 15 years of partnership and became a fully independent business. As a result, of the sale they launched their mail order business, Cosmetics to Go (CTG).
This is where exciting things started to happen CTG exploded on to the scene with all different shapes, smells, and sizes of bath bombs, solid shampoo bars and solid massage bars. These products survived in to the millennium and they are some of the familiar items you see in Lush today.
They have many strong policies and their independence allowed them to focus on what was important to them, that none of their suppliers tested on animals and looked for cruelty free cosmetics testing without the use of animals. Unfortunately, after six years CTG went into receivership, the team didn’t give up and this is where LUSH Fresh Handmade Cosmetics was formed.[footnoteRef:13386]Today lush has 105 stores in the UK and more than 900 stores in 49 countries around the world[footnoteRef:28145] [13386:  hhtps://au.lush.com]  [28145:  hhtps://www.telegraph.co.uk] 


MAIN BODY
Lush, when walking up the high street the majority of us recognise the aroma before we even approach the store.
The founders of Lush and their staff are aware of how their products are made and sell with the environment, they have always used their creativity to make a good impact on the planet like the invention of their first solid shampoo bar. Environmental is at the heart of the company and is part of every decision they make on a daily they use alternative oil as almond oil and olive oil instead of mineral oil this is because they think fields of trees make our lives much richer than oil fields. They also support environmental groups that take part in creative direct action to help change the law, as a business they are committed in becoming more sustainable.[footnoteRef:8119] [8119:  hhtps://uk.lush.com] 

Lush is committed in being a green company, it is a zero-packaging pioneer on are high street, this was easy to achieve as it was a company starting from scratch, that allowed them to put the environmental principals in. When they opened their first shop in Poole, they were unsure of response they would receive from the public for selling cosmetics without packaging but it was a success and it gave them the nerve to carry on.
Mark Constantine, calls his industry “a subdivision of the packaging industry” and also saying that he “loves the idea of seeing all wrapping paper companies going out of business”.
Some critics find some of Lush’s ingredients a concern, however Lush is committed to making their products from fresh organic fruit and vegetables and the best organic oils and safe synthetics. There has been reports that some of their ingredients contain harmful detergents such as sodium lauryl sulphate and cocamide MEA all are worrying ingredients although Constantine I bullish in his defence.[footnoteRef:27153] [27153:  hhtps://theecologist.org] 

Lush is clear on its values, with a strong purpose:
· Naked- packaging less is more.
· 100% Vegetarian-everything made is 100% vegetarian.
· Freshest cosmetics- this is their philosophy.
· Fighting animal testing-fighting against animal testing for over 30 years.
· Handmade-Everything they make has a handmade touch.
· Ethical buying- our ingredients don’t cost the earth.[footnoteRef:7389] [7389:  hhtps://lush.com] 

Lush just don’t pride themselves on creativity, their aim is to use the best, safest and most beautiful ingredients. To find the best ingredients their dedicated buying team makes sure it’s what they get. This includes finding the finest essential oils and best raw natural materials, safe synthetics, 100% recycling packaging or removing palm oil from their products. Lush has a strong commitment to the communities where they purchase their ingredients from. Lush supports fair trade and community trade initiatives.
However, when buying their products, they take into consideration, workers rights, health and safety, freedom to leave, fair pay, working hours, discrimination and no child labour.
Environment-organic sustainability, endangered species, production emissions onto land and water, use of resources to process ingredients and no genetic modifications.
Animal protection- no animal testing of ingredients and only the use of vegetarian ingredients only.
Transport-the distance ingredients travel, to minimise air freight and packaging materials used.
When purchasing the ingredients, they source their ingredients from all over the world, aiming to purchase their materials direct from producers for example the farmers, growers and processors so where ever possible to learn the true story behind each ingredient. The buying team travel the world meet the people involved. They see first-hand how the ingredient is grown.[footnoteRef:15833] [15833:  hhtps://lush.com
] 

Their passion is not to use packaging, in their shops they use little packaging, by selling shampoo bars alone they save almost 6 million plastic bottles globally. Occasionally packaging is unavoidable, therefore they use recycled materials, 90% of the packaging they use is recycled and they are working on reducing the remaining 10%.
As recycling of their black pots are not yet available everywhere, they offer a free face mask with every five pots taken back. Then the pots are recycled or used as art material.
They concentrate on using ingredients that are produced in a sustainable way, palm oil was removed from their soap and replaced with a more earth-friendly oils in the soap base. However, they are trying to remove it from all their products and trying to encourage other companies to do the same.
Lush’s packaging is 89% this includes paper bags, aluminium, tins, gift wrap, ribbons, boxes, tags and inserts, although every effort is made to recycle everything.
Working to reduce the amount of energy used, transporting the products to stores, replacing less efficient equipment, also generating some of their own energy on-site.
Lush is also committed to saving water, with climate change we shouldn’t take it for granted and many of us still think it as a luxury but for many of us it isn’t. Therefor Lush make some of their products solid and they avoid using around 45,000 litres a year. They constantly monitor how they use water in their factory.[footnoteRef:7220] [7220:  hhtps://lush.com] 


CONCLUSION
Lush a business, focused on creating a handmade cosmetics free from animal testing and continue to fight this cruel practice and is a life time goal to the company. When purchasing their products, they search for the best ingredients, and have a strong commitment to the communities and the areas, also to get to know the people who farm and produce. Lush are committed to recycling as much of their packaging as possible, and in store reduce as much as possible.
Something we should all take into consideration when in are local supermarket think “do I actually need that bac”, if everyone was thinking this way, we would all have a better sustainable future.    
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