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What is the role of the designer in the 21st Century and how might this role change in the next 10 years? Discuss your ideas with reference to two practitioners of thinkers.




































Juliet McKay



This essay will discuss the role of the designer in the 21st century and how their role might change in the next ten years. 
Firstly we will look at the Bauhaus school of art and design and what it contributed to society in the early part of the 20th century. 
In the 21st century we will look at the phenomenon that IKEA has created through design of minimalist, functional designs, and how they have managed to maintain modernism in design at a time when households were not that positive about it, when introduced to the idea in the late 1990’s, with the aid of aggressive marketing and advertising.
Secondly we will look into how the designer Vivienne Westwood’s curiosity helped fuel her imagination when it came to designing for the catwalk. And how she herself takes inspiration from past designers. 
I will also look at Dunne and Raby and their futuristic designs and how if you speculate about what is to come, reality will become more flexible and design will increase into many desirable features.

Designers have been influencing behavior and the movement of the future for a long time, from fashion to architecture.

The Bauhaus movement was introduced in the 20th century and was a German school of art, craft and architects that has a major lasting effect on modern design. It was also an important influence on Graphic Design. It has inspired and influenced architectures and designers worldwide with the idea that “less is more”.  
Walter Gropius founded the Bauhaus school to bridge the gap between art and industry by combining arts and fine crafts.
“The Bauhaus movement is characterized by economic sensibility, simplicity and a focus on mass production” (Bauhausinteriors.com)
The Bauhaus movement network currently consists of Google, Facebook, Instagram, Twitter, Youtube and many more sites. By using these websites the Bauhaus is becoming more aware and looked on by viewers. Social media has become such a vital part of expanding ideas and becoming influenced by others all around the globe. 
Many of the products developed by Bauhaus are a big part of modern households, such as the cantilever chair, the wagenfeld lamp or the Bauhaus wallpaper. (Bauhaus Movement)  
Could their designs still be in motion today because of the idea “less is more”.

“Today, the historical Bauhaus is the most influential educational establishment in the fields of architecture, art and design.” (Cook)                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                        

The idea of sensibility, simplicity and mass production, although not Bauhaus have been adopted by companies such as IKEA which are very relevant to todays consumer.
“The IKEA concept makes it possible to serve the many by providing low-priced products that contribute to helping more people live a better life” (IKEA)

Mies Van Der Rohe, designer or the Barcelona chair, says, “Less is more and chuck out the chintz” (Cook)
IKEA actually used the “Chuck out the chintz” in their advert in 1996. Ramchandani who wrote the slogan explains “our strategy was to change British taste over the next five years” (Fairs 2016)

Both IKEA and Bauhaus have the same principles to strip each design to its basic forum ensuring that only functional items are used.
For IKEA the next ten years looks interesting, they are going to team up with apple to create visual apps in 3D, which will enable shoppers to see what a product will look like in their house before committing to buying it. (Petroff 2017) 
To a viewer this is an interesting idea to follow as social media has an awful lot of influence on design and how trends follow through. This may become the next best thing.

Laura Furniss book put across the idea that designers are redefining and questioning their roles for the 21st century and are engaging more with the idea of introducing social, environmental and political agendas into every day life using their design skills. This movement took place when they realized as a designer that they could introduce their skills and transfer them onto anything. For a designer there is a continuous shift in the movement and we have to deliberately learn to change our ways of thinking and develop our ideas to stay flexible and become creative to stay in with the trends. As the digital era arose technology allowed designers to expand their creations and to continuously re-invent.  (Furniss, 2015).

 Throughout the design route there has been and will be athletically pleasing and desirable objects which don’t really focus on what could actually improve or enhance our living, however this in a way is why design is continuously changing rather than providing a long lasting value. Designers just need to keep on designing.

Dunne and Raby focus on looking at how the future can change and the movement in which it could take with their influence. They acknowledge in their book that something that may seem impossible however hard may actually be possible to create, and that design needs to develop into improbable and barely imaginable forms. Which in time will contribute to many different futures of design.  They exploit futurology, political theory literacy fiction and the philosophy of technology, and feel that if we speculate more about design, reality will become more flexible and design will increase into many desirable futures.
After reading the book ‘Speculative Everything’ by Dunne and Raby, Carl DiSalvo, author of adversarial design mentions that he feels the book is inspiring and challenging the viewer to consider alternative worldviews and futures. (DiSalvo) 

“Dunne & Raby use design as a medium to stimulate discussion and debate amongst designers, industry and the public about the social cultural and ethical implications of existing and emerging technologies.” (Dunne and Raby)


Vivienne Westwood has seemed to predict the future of fashion design for some time. The use of lycra in her sports clothing created a big impact on the design front and is still worn today. She became the first fashion icon to feature trainers on the cat walk, by using her intuitive and not following trends from that present time she was able to look towards the future and create a look that is on going to this day. (Westwood 2004)
Could Vivienne Westwood possibly be thinking ‘less is more’ when she put a model in trainers onto the catwalk, just like how the Bauhaus used to think when creating ideas for the future. Or was she thinking more like Dunne and Raby, speculate everything to create many desirable futures.

Vivienne seems to have crazy ideas that have been driven by curiosity about clothing at the time, however they always seem to shape the future of fashion once brought across. 
Throughout the 34 years of designing Vivienne Westwood has been one of the most inventive and influential designers of British fashion, which is what a designer needs to do to survive and keep their fashion going forwards. 
As quoted by Vivienne Westwood “Channel probably designed for the same reasons that I do, really: a certain perversity and irritation with orthodox ways of thinking.” (Westwood 2004: 32)

Westwood also mentions that she thinks there is no problem with copying trends from the past as she thinks it would be disrespectful not to appreciate what was once designed. (Westwood 2004)

To a viewer, Vivienne Westwoods way of thinking about future fashions and how you should be inventive and let curiosity take you and not be afraid of what you may create, is how a designers role should possibly be. 
In the future viewers may notice a change again from what Vivienne has designed to a more diverse way of designing. 

‘To be a designer in the 21st Century you have to be really agile and really iterative and you have to keep changing yourself.” (Hunter 2015: 15).

Dunne and Raby and Vivienne Westwood have different however very similar ways on the futures designs. They are both very diverse and have experimented with their ideas, for example Westwood did not seem to worry about being the first designer to have trainers on the cat walk whilst Dunne and Raby have ideas about a solar kitchen restaurant and a fly paper robotic clock.  
On the other hand Westwood has taken inspiration from looking at past fashions and using them as inspiration to create a future look however Dunne and Raby are very forward thinking and don’t seem to look back at trends however they look forwards into their own reality.

Reverting back to the question of what is the role of a designer in the 21st century and how may it change in the next ten years, to me the answer is to become forward thinking and to have your own reality of design. Create your own future and hope the future likes it as no one is certain about what it may bring. Or force the future to like it with aggressive marketing and advertising such as IKEA took on with the “throw out the chintz” advert in 1996 for a long-term view of the future. A designer seems to be what you make of it, Vivienne Westwood enjoyed having influence from previous designs and letting her curiosity take control, which lead to some ground breaking designs, such as lycra in her sports clothing.
Whilst Dunne and Raby enjoyed creating uncertain forms of design. By exploiting futurology, political theory literacy fiction and the philosophy of technology reality will then become more flexible which will give way to multiple future designs. 
Therefore there are many roles of a designer in the 21st century, such as being individual to yourself and designing what you want. There is no rulebook and design is what you make it, or how you decide to make it. Design will change in the next ten years, however the future is un certain to what will be the next trend, its continuously changing and would be to difficult to pin point where exactly it would evolve. Possibly with Dunne and Raby joined with Vivvienne Westwood there could be some futuristic design created however there are new designers every day with new ideas and processes. Perhaps this new idea that IKEA is joining up with apple to create visual apps will become the next best thing and could be the start of a new future of design using apps.

The thought process I’m getting from the book ‘Speculative Everything’ is that there is no wrong and right way of designing but to continuously keep designing and creating more futures. 
After looking at multiple design routes such as Bauhaus, and their theory of ‘less is more’ I have noticed that the theory has come a long way in these present times and doesn’t seem to be changing, which must mean it’s a good theory.

‘Design is a natural resource and you have to nurture it, teach it well, develop it, and give it facility, credit and air to breathe.’  (Aram, 2015: 34).
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