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This Essay is presenting the difference between Hilton Hotels and Best Western Hotels.
Like all brands, hotel chains work hard to create a positive brand image in the minds of consumers. Components of brand image for hotels include price, amenities, customer service, location, and so on. Individuals staying in hotels while travelling for business or pleasure have strong opinions, because a hotel can make or break a trip, and they express those unvarnished opinions in the social media universe. (Osofsky M. 2010) 
The world's largest hotel chains have to be doing something right. For the hospitality student, major hotel chains offer case studies in customer service, marketing, loyalty, and of course the principles of hospitality.
Market segmentation helps hotel managers and owners to better understand the customers to improve their services and increase total revenue by applying better price strategy.  
Hilton Hotels
Hilton is well known for being the best hospitality service provider in the world. It is also known for their loyalty programme Hilton Honors. Blue, Silver, Gold and Diamond are the different membership tiers. Guests can access Hilton’s services at subsidized prices. The services of the hotel chain are maintained by customer relations via feedback and satisfaction index.
U.S. hotel chain Hilton, named for its founder Conrad Hilton, trails Marriott by a hair. The global hotel brand has a presence in over 100 countries with some 5,000 hotels spread across brand including Hilton, Waldorf  Astoria and Doubletree by Hilton.
Hilton group prices are different for each type of hotel.  The exclusive hotels in their group always maintained a price segment that was including spa, restaurants, breakfast, gym and other facilities.
Having many brands Hilton group has a different marketing strategy for each hotel. They always focused on best services and that is way they selected great locations for every each of the hotels. Luxury hotels, airport hotels, small town hotels and holiday hotels are just some chain hotels that are doing a great marketing and place strategy.
Being a well known brand Hilton Group had many business customers from multi-national companies from events, institutes and various group of people enjoying the priority booking. 
Driven by the desire to offer a very transparent image to its customers, the marketing strategy is based on specifying their available services as communication, transportation and accommodation, being preferred for their best service in Hospitality.
Hilton Group hotels and resorts are working closely with booking sites and chains to increase the rich and evidence in the world. Services type and location makes Hilton Group to carry a significant percentage in the tourism and travel segment. 
The hotel business worldwide is depending allot on loyal customers. That is way all hotels and especially Hilton Group they maintain good quality services, qualified staff and market image. Organizing events, running support desk, concierge and customers services makes Hilton hotels a successful big brand along others. 
Hilton Group system and process it is considered one of the best chain managements in the world. Having a good system and process helped Hilton Group to minimize the cost of the operations. Bookings on different web sites and the service flow helped Hilton Group to maximize their revenues.
 One of the main segment targets are business area with convention and also leisure one. To expand the business Hilton have collaborated with airlines, car rentals, online platform, cruises, shopping and dining outlets, rail travels and financial institutions like American Express for easier payment methods.
Hilton offer to their customers a mixture of administrations, from family fun packages to event spaces to music industry gathering or wedding functions. They have something to offer to everyone who is looking for weekend breaks, tourism travel or organizational travel reasons.
As per Macro economy environment, Hilton has a monetary security through all the inns. Their strategic position in the centre of the big town covers both business and travel. Also, the hotel own the most recent technology used by a dedicated group who process all the data and to ensure then what it is best for the customers. As a social obligation, Hilton has a foundation that serves a group in need.
They placed additional measures for cleaning standards by partnering with Reckitt, maker of Lysol & Dettol, to develop a program called Hilton Clean Stay. This innovative program builds upon rigorous cleaning standards by providing enhanced training for Team Members, increased cleaning of public areas and adjusted food & beverage service, to ensure the guests enjoy a worry-free stay.

Best Western 

The presents of more than 4500 locations Best Western International it is one of most important hotel chains in the world. 
The hospitality giant's hotels all bear the "Best Western" moniker, so travelers must rely on the tiers of Best Western, Best Western Plus, and Best Western Premier to determine the level of amenities at each property. 
Founded in 1946 by M.K. Guerin came with many years of experience in Hospitality. By 1963 Best Western becomes the biggest hotel chain in the industry with over 35000 rooms.
We’ve gone beyond the hotel brand you thought you knew. Our vision is to deliver outstanding return on investment with a brand collection ranging from economy to luxury, which fights against uniformity, celebrates independence, and does business like no other hotel franchise. (Best Western)
Owning the brand and focused on bringing value and ensuring success on long term Best Western is different from other franchise companies.
Each Best Western hotel it is independently owned and managed, giving costumers a variety of choices and enjoying the quality and high value standard services. 
Staff of Best Western hotels can provide the ultimate customer satisfaction by creating an emotional connection with guests.
Some of the main values of Best Western are: 
Quality - provided by hi-quality checks of the entire hotel and the services.
Independence - depending on their preferences, the guests can choose from the diversity offered the most suitable for their needs.
Taking care of the environment and also helping the community, Best Western has a special place on social life. They also advocate of the Green Tourism Business Scheme and invite all the members to join in.
Trough a fair price policy and a transparent communication, Best Western promotes real prices can anyone afford.
Best Western's marketing conveys the advantages that the clients get from the item and not just the highlights the item has. It also uses conventional methods of marketing like advertising on media channels like TV, newspapers, magazines, online ads etc. Best Western also promotes its hotels through several events, conferences, travel shows etc. This showcases the various services offered to its customers.
Best Western lodgings have received the utilization of internet-based life, for example, YouTube, Facebook and Twitter. These internet-based lives have been helpful in getting the client inputs. Various clients will surrender all the while and, in this way, they may move to different spots advising different clients not to utilize the items. The inn additionally has built up an internet booking and reservation framework and subsequently has possessed the capacity to save money on the client's time and cash consequently accomplishing more noteworthy consumer loyalty.
And the last but not the least, Best Western really enjoys their mission, doing best to accommodate the customers in the perfect manner.
“We have always been an industry leader in our reputation for providing clean, well-maintained accommodations for travellers and we recognize that hygiene and cleanliness have never been more important. With the We Care Clean program, we are proud to provide a safe and clean home away from home for our guests when the time comes to travel again” (David Kong  CEO/president BWHR) 
An effective marketing program brings together all of the elements of the marketing mix to achieve the organisation’s marketing objectives by delivering to customers what they want and need. Most successful companies will be those that can meet these needs most effectively.
Both brands Hilton and Best Western are widely for their services and names. Difference between these two names it is everyone choice. Where they felt better or price. 
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