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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The application launches quickly, providing users with a smooth and efficient experience right from the start. Its simple design has a straightforward layout that facilitates navigation. Users can find specific venues and book game slots effortlessly. They can check different offers and available locations, allowing them to choose games that fit their preferences. Users can also create custom parties for their gaming sessions and review pricing options easily before completing their reservations.



	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: The website features organised subpages with clear headings, enabling users to browse a detailed catalogue of games and related books. The simple navigation system ensures a hassle-free search experience, enabling quick decision-making. However, customers may confuse their wants with their needs and prefer not to spend much time making choices.



	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes, people can easily book games at times and locations that work for them. They can look through upcoming events and special offers (HollywoodBowls, 2025).  When they find an event they like, they can quickly reserve their spot and complete the booking for their games. This simple process facilitates their engagement in activities.



	Question 1d - What improvements could be made to the usability of the website?


	Answer: Simplify the main menu to make it easy to understand and avoid overload. Add clear dropdown menus for sites with many subpages. Ensure breadcrumbs are visible on deeper pages to help users know their location. Ensure layouts adapt well to smaller screens. Use large buttons that are easy to touch. Avoid horizontal scrolling. Keep fonts, colours, and spacing consistent. Add a search bar. Improve search accuracy and filtering options. Include autocomplete suggestions.

	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The website is visually appealing and user-friendly, designed for families and groups seeking fun activities. Its vibrant layout and clear "Book now" buttons enhance the bowling experience. The modern design features strong visuals and bold fonts, creating a lively brand image. Navigation is simplified with a hamburger menu, and promotional banners are stacked vertically. Larger buttons improve usability, and images are optimised for smaller screens. The straightforward booking process focuses on convenience for mobile users, making navigation and booking quick and easy.



	Question 2b -  How does the website use imagery, video and colour? 


	Answer: The Hollywood Bowl website features engaging visuals that highlight a family-friendly atmosphere, including images of bowling alleys, arcades, and joyful people. It includes promotional graphics and a disclaimer stating that "Videos & Images shown on this website are for illustrative purposes only – facilities and décor vary by centre." The site links to short promotional YouTube videos to attract visitors. Bright colours like pinks, purples, and blues reflect its fun brand identity as a family-oriented entertainment destination.



	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: The Hollywood Bowl UK website does not offer live chat; instead, it provides a button to request a free callback. Customers can call for service inquiries or email for communication, with a postal address available for formal correspondence. This absence of live chat results in slower response times and is less convenient for users seeking immediate interaction. Overall, although functional, the site is not designed for rapid inquiries and may appear outdated relative to other leisure websites.



	Question 2d – How effective are the social media links on the website?


	Answer: The Hollywood Bowl website effectively promotes its social media links, making them easy to find for marketing and engagement. A clear call-to-action encourages visitors to “FOLLOW US ON INSTAGRAM @Hollywoodbowluk.” The site aggregates all social media channels (Instagram, Facebook, TikTok) to facilitate user connections. By sharing their bowling experiences, customers can enhance visibility. Promotions on the website are shared via social media, boosting bookings and raising awareness of new deals. Overall, the site emphasises bowling, food, arcades, seasonal events, and family-friendly content, reinforcing the brand's fun image.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: Hollywood Bowl offers an easy-to-navigate website for finding information and booking services. It features a straightforward layout that highlights promotions and pricing details. The site emphasises that the Hollywood Bowl provides a complete entertainment experience, including bowling, food, drinks, and family packages. The homepage quickly informs visitors about available recreational activities, such as ten-pin bowling, which is suitable for spending time with family, friends, or colleagues.



	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: The Hollywood Bowl primarily receives reviews via third-party platforms such as Google Reviews and TripAdvisor, providing up-to-date feedback on service quality. Its own website lacks prominently displayed customer reviews, focusing instead on promotions, reservations, and event details.



	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: Hollywood Bowl delivers high-quality service with strong branding and a focus on customer experience. Its website features bright visuals and clearly outlines its bowling alleys, arcade areas, and dining options, presenting it as a complete entertainment venue. With easy navigation and transparent pricing, customers know what to expect. Positive reviews on Google and TripAdvisor enhance its trustworthiness. Overall, Hollywood Bowl is family-friendly, offers good value, and is an excellent choice for social events and group activities.



	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: The Hollywood Bowl provides transparent pricing once you select a location for booking, as costs vary by venue, time, and package. They don’t show prices on the homepage to reduce confusion and offer a personalised experience. This approach reflects their commitment to high-quality service in a modern, family-friendly entertainment space that features bowling, arcades, dining, and group activities.





	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Bowling near me.

	
	2. Ten-pin bowling.

	
	3. Going out for bowling.

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: When you search for “bowling near me” on Google, the Hollywood Bowl website appears among the top ten results, and it is the first one listed. This shows that the company has good online visibility and effective search engine optimisation. As a result, it is easy for customers to find its services.



	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Websites play a vital role for businesses in the UK, acting as the main source of information for customers. Despite the growth of social media and online marketplaces, customers continue to seek clear information about services, pricing, and booking options on business websites. These platforms aid in brand development, display high-quality visuals, and enable secure transactions.

For example, the Hollywood Bowl’s website simplifies the booking process, highlights special promotions, and provides essential information, such as opening hours and contact details. Regardless of evolving digital habits, websites remain critical for establishing trust, clarity, and convenience in contemporary UK business practices.



	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: To improve the Hollywood Bowl website, I suggest adding a live chat option for real-time customer support. Currently, the website provides only phone numbers, email, and callback requests, which can be slow and inconvenient for users seeking quick answers regarding prices, availability, group bookings, or venue amenities. A live chat feature, whether operated by customer service staff or an automated system, would expedite the inquiry process and make it easier for customers to obtain the assistance they need. This change would make the booking experience smoother, improve customer satisfaction, and could lead to increased sales, particularly for families planning events or customers considering entertainment options. In a competitive market, offering immediate assistance would enhance the online experience and show that Hollywood Bowl values its customers.
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