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This essay aims to discuss sustainable hospitality as well as tourism management. Sustainability is a key term in the intertemporal business world. According to Sustainability (2021), sustainability allows a business to reduce its negative impact on society as well as the environment. In the current business scenario, sustainability has become an important part of the stakeholder's concerns. Business organisations that have a sustainable business approach are more likely to gain more investment in the company. Furthermore, it also allows a business to increase employee motivation in the organisation. The hotel industry is following sustainability very closely. Hotel companies understand that sustainability has become an important part of customer preference. Therefore, they are making changes in the business to make it more eco-friendly. Furthermore, the hotel companies are also trying to reduce their waste so that the wastage in the landfill can be decreased. On the other hand, Šerić and Šerić (2021) said that hotel brands are stopping the use of plastic straws as well as packaging and many more so that the impact on the environment can be reduced. Moreover, some hotel companies are recycling their products regularly so that waste can be reduced. Thai approaches have allowed the companies to not only create a strong brand image but reduce costs too. In this essay, the motivations behind taking sustainable approaches in business will be discussed. Furthermore, the pillars of sustainability will be discussed here too.
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Sustainability can be defined as the strategy taken by companies to reduce their business’s negative impact on the environment. Furthermore, it also aims to reduce the impact on society as well as the community too. According to Han (2021), it is becoming a growing concern among investors who not only aim to earn profit but also aim to do social goods too. There are three pillars of sustainability which include the environment as well as social responsibility and economic responsibility. According to Elkhwesky et al. (2022), the environmental pillar gets the most attention among other factors. According to Berjozkina and Melanthiou (2021), the hotel industry is impacted by the sustainability pillars too. Following the environmental factors, the hotel industry is reducing its carbon footprint as well as water usage, packaging waste and many more. According to Gerdt et al. (2019), organisations from the hotel industry are working to make their business plastic free. They are also encouraging the customers to do the same too. For instance, Hyatt, a renowned name in the hospitality industry, has created a plan to eliminate single-use plastic from their business. They will stop the use of plastic straws as well as drink pickles in the company (Independent, 2019).
The reduction of the carbon footprint by a target year is another step taken by the hotel business all over the world. The hotel industries are trying to run their business fully on renewable energy so that the environmental impact can be kept low. Amatulli et al. (2021) believe that these practices are not only helping the planet but are also making a positive impact on business. On the other hand, the social pillar is about supporting and getting the approval of the employees as well as people in the community and the stakeholders. It involves treating the employees fairly while protecting them from any kind of discrimination as well as oppression at the workplace. For instance, Marriott, a leading hotel brand worldwide, publishes their gender pay gap report every year (Marriott, 2019). This step aims to maintain transparency with the employees. In addition, in its code of conduct the organisation is strict about any kind of discrimination at the workplace too. Community engagement is another part of social sustainability. Hotel brands like Premier Inn arrange fundraising programs for helping local hospitals. In addition, by reducing food waste the organisation also helps the poor people in the community.
The economic pillar of sustainability is about proper governance as well as risk management. In the governance pillar, sometimes the board of directors of the company needs to align their stakeholder interest with the company’s community as well as customers and the value chain. Therefore, hotel companies must maintain transparency with the shareholders and provide them with proper accounting and financial status. 
Different external as well as internal pressures have motivated hoteliers to embrace sustainability while making it an important part of the company. According to Njoroge et al. (2019), government pressure is one of the important factors that have motivated hotel companies to focus more on sustainability. Every government has its policy to reduce the environmental impact of the businesses and the companies must follow those. For instance, the UK has the Environment Act of 2021 which has created an independent body named the Office for environmental protection or OEP (Legislation, 2023). The OEP has provided the companies with a guideline that needs to be followed to reduce the environmental impact on the business. Therefore, hotel companies need to follow this law and try to reduce their carbon footprint. Furthermore, they also need to reduce water waste as well as food waste and many more, thus, it can be said that the government has played an important role in the sustainability adoption by the hotel companies.
According to Sakshi et al. (2020), pressure from competitors is another motivation behind adopting sustainability policies. Many customers do prefer to stay at a hotel that is socially responsible and does not impact the environment negatively. Thus, different companies worldwide are working towards reducing the environmental impact, which has pressured rival companies to make changes in their business too. Otherwise, they might lose a large number of customers. On the other hand, there are also different reasons behind adopting sustainable business practices. According to Nugroho et al. (2021), the hotel industry is the largest consumer of natural resources such as water, energy and many more and it does generate a significant amount of waste. Therefore, if the company adopts sustainable practices that will allow the company to reduce the environmental impact while preserving the natural resources. In addition, if the company embraces eco-friendly as well as sustainable practices that will allow the company to improve the public perception towards the business too. In addition, the use of renewable energy as well as water-saving technologies has allowed the hotel companies to lower their utility bills too. According to Teng and Wu (2019), the reduction in food waste while adopting more plant-based menus has allowed companies to reduce food waste too.
A circular economy is a market that gives incentives for reusing products instead of scrapping them for extracting new resources. The circular economy is good for businesses. When a company implements sustainable business practices that help the company to help the environment. To understand the relationship between the circular economy and corporate social responsibility one needs to understand the reasons behind implementing it. According to Suchek et al. (2021), the circular economy promotes the use of biodegradable materials in the community, it allows a business to restore the environment by making the manufacturing process more sustainable as the companies get to manufacture new products from the disposed products allows the company to divert the wastes away and make the earth better. In addition, it allows the companies to reduce the material costs too. In addition, Velenturf and Purnell (2021) stated that the circular economy can help a hospitality company to save money for their business. On the other hand, Grafström and Aasma (2021) said that to meet the demand for more eco-friendly as well as sustainable products business needs to shift towards a new approach to sustainability. This will allow tech companies to meet customer demands while generating more revenue. The circular economy business model also emphasises the closing loop in the linear economy so that the value of the goods, as well as products, can be maximised. On the other hand, Urbański and Ul Haque (2020) said that consumers are becoming environmentally conscious day by day therefore recycling waste not only helps the companies to save money but also allows it to increase the number of customers every year. 
Sorin and Sivarajah (2021) stated that if a hotel brand does focus on the circular economy through their CSR policy that will allow the company to attract as well as retain more employees as they are eager to make a change in the world. In addition, the employees who die taking part in CSR activities more creatively are more likely to stay motivated at work. Therefore, it can certainly be said that the companies which create and CSR policy with a special focus on the circular economy are more likely to benefit through an increase in profit as well as better relations with stakeholders and brand reputation. On the other hand, companies like Premier Inn focus on reducing the waste in landfill per year, therefore, they are undertaking the circular economy strategy to ensure that the wastes are reused while reducing the trash amount in the landfills. Furthermore, these companies also increase the lifespan of the material as well as minimise the loss of value and recycle the materials in society so that the waste in society can be reduced. On the other hand, shifting towards renewable energy is another important part of the circular economy. According to Ciliberto et al. (2021), a circular economy allows a company to reduce natural exploitation as well as pollution from any kind of fossil combustion. In addition, in the industrial areas, renewable energy provides a limitless as well as reliable power supply to the hotel business so that energy security can be increased. On the other hand, if a company does use renewable energy sources that allow the company to reduce the additional costs associated with the non-renewable energy sources too. Premier Inn uses 100 % renewable energy to power its hotels and has installed solar panels in all often 180 hotels (Premier Inn, 2023). Therefore, it has allowed the company to reduce the additional costs of non-renewable energy. In addition, Güney (2019) stated that renewable energy is more reliable than non-renewable energy, therefore, it provides the company with energy security too. On the other hand, Azam and Haseeb (2021) said that renewable energy sources help to reduce greenhouse gas emissions from all sectors of society and it is an integral part of the circular economy. Therefore, the hotelier companies who are following the circular economy strategy are addressing global issues like air pollution, climate change and many more. This step has allowed the company to create a strong brand image.
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In This essay, there is a discussion of sustainability in the hotel industry. Sustainability is about reducing the negative impact of a business on the community and environment; it allows companies to gain a competitive advantage in the market. Furthermore, it also helps to create a strong brand image. From this essay, one will learn that government regulations are one of the important motivators behind adopting CSR activities. For instance, different environmental acts give a guideline or rule book for the companies to follow. Therefore, companies need to make changes as per this rule book. On the other hand, competitor pressure is another reason behind adopting CSR policies. If many of the competitors are following the CSR activities and a company does not, that might affect the brand image of the company and it might lose the competitive advantage. On the other hand, the circular economy and its relation with CSR activities have been discussed here too. From this essay, one will learn that the circular economy is about recycling products and reducing wastage. The companies like Premier Inn, Hyatt and many more follow the recycling process to reduce wastage. In addition, it has also allowed the company to reduce costs. On the other hand, companies are also using renewable energy sources to reduce the use of non-renewable energy. It has helped companies to reduce the costs associated with non-renewable energy while reducing carbon and greenhouse gas emissions.
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