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Hospitality and tourism is a significant economic force around the globe. The industry is arguably the largest and most dynamic of all the other sectors. Due to the factor of globalisation and technological advancements, this industry now has broader international values. Being one of the largest enterprises, it has some responsibilities for our ecosystem. Sustainable tourism development has been the most tickling concern of tourism businesses recently. Therefore, the following report will highlight the aspects of sustainability, the impact of tourism, the development of sustainable tourism, and the good and bad practices associated with modern tourism. 
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[bookmark: _Toc41101465]Definitions of sustainability; tourism impacts
Sustainability: According to (Grant, 2020), sustainability is to meet the current demands and necessities of the present while not conceding the prospects of the next age. The idea has three foundations-
1. Social
2. Economic
3. Environmental
Organisations heading towards sustainability can take upon various measures like controlling carbon emission, consuming energy efficiently, supporting local communities, managing waste, recycling, etc.
Principles of sustainability
(Ben-Eli, 2015) talked about sustainability and its core premises and underlying principles in his study report. Some of the derived principles in simple words are-
1. To ensure a non-declining succession of resources through frugality within the economy.
2. To devise an accounting system that cues the economy and aligns with the ecological process.
3. To maintain every forms of life in the biosphere and secure the diversity of gene pool through regeneration capacity.

Tourism Impacts
The effects of tourism on the environment is verily concerning to the modern businessmen. Modern tourism industry can put impact in three ways. It can contribute to the economy, put effects on our eco-system, and enable the prosperity of the local congregation. Since the 1970s, people have been concerned over the impact of tourism in the environment. The animosity started when the term ‘Over-tourism’ first seemed to appear (Koens, et al., 2018). However, the effect of tourism is variable as of having immediate and secondary aftermaths, and the demand is seasonal in this industry, according to (Mason, 2003).   
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[image: ](Milne & Ateljevic, 2010) estimated a 3% growth rate in the decade for 2010. Coming in 2020, the hospitality and tourism industry grew at a 3.9% direct rate contributing to about 9250 billion USD (Lock, 2020) in terms of GDP worldwide. The global tourism view has drastically changed recently sue to technological advancements mainly.					Source: (WTTC, 2019) 
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As of the report by (WTTC, 2019), the tourism industry directly contributed to about 4065 billion USD at a growth rate of 3.5%. 
Moreover, people’s living standard has been improved all over the world. People’s preferences have been changed due to globalisation factors. Travellers nowadays can book and plan personalised trips, though still many people rely on travel agencies for this purpose. Eco-friendly travel is claimed to be the future trend of the tourism industry as tourism is perceived as a crucial benefactor to the ecosystem resulting in many tourism businesses going green. Aside from this anticipated trend, the recent COVID pandemic is also expected to affect the industry. An estimation by (Lock, 2020) claims a 17% drop in the revenue earned from this sector.     
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According to (United Nations, 1987), sustainable development is overall advancement of a nation that fulfils the desire of the current community without demeaning the prospect of the upcoming future.’ With time, many scholars made many statements to refurbish the original one in order to identify multiple principles of sustainable development. Modern day tourism practices in many ways are synonymous with the principles of sustainable development. For example, Parks & Wildlife, Finland in its report of 2016 (PWF, 2016), stated six of its principles for sustainable tourism. 
The first principle it promoted was to consent the conservation of valuable resources within its area as well as to ensure security for them. This very sustainable tourism principle ensure the right of the young generation within the principles of sustainable development. 
Its second principle was to reduce the burden on the environment. This principles perfectly aligns with the third principle of sustainable development derived by (Mindjov, 1999), states, ‘Environmental protection must be seen as an integral part of any development process.’ 
PWF recruits the local personnel as tour guides to spread local knowledge, information, and experience among the tourists. Its principle to strengthen local aspects resembles with the principle of sustainable development which is to alleviate poverty and living standards in all corners. Furthermore, with PWF’s fifth principle, which is to promote growth and job creation in the local economy, it is aiding in the alleviation of poverty and improve the life standard of its local people.   
Its fourth principle is to promote the sites within the boundary in an adventurous manner. (Mindjov, 1999) in his fourth principle of SD stated that each country has the right to utilise its own resources, without affecting the environment. PWF not only promotes the sites, but ensures the safety of the ecosystem also.   
The final principle of PWF is aligned with one of the SD principles, which says, the most efficient ways to solve environmental problems is to involve all concerned people. According to this principle, PWF communicates its values and services with different target groups within and beyond Finland.    
[bookmark: _Toc41101468]Sustainable tourism development
London, one of the largest accommodators of travellers, was selected as the most destined spot for travellers in 2014 (Hedrick-Wong & Choong, 2014). The capital hosts almost 15 million people each year (GLA Economics, 2012). Despite being the gateway of Britain Tourism and the major contributor, (Travis, 2011) addressed the complex tourism sector of London, where he also mentioned some of the problems related to this industry so that the city can increase its capacity. Not to say explicitly that size is one of the primary requisites of sustainable tourism development. The government has brought upon various changes in its hospitality governance that might be hindering the sustainability of this sector. As a post-crisis management of the 2008 global financial declination, the local authority annulled London Development Agency (LDA) in 2012 (Lowndes & Pratchett, 2012). As of the abolishment, no specific guidance policy is now prevalent in London for its tourism industry except a generalised framework. However, Britain undertook a tourism strategy in 2011 that excludes public intervention in the tourism sector, leaving all the orientation on the local and private level (DCMS, 2011). Thus, the agenda left Britain Tourism unsustainable as of the absence of two crucial factors, which are the local and central support.       
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(Pavkovic, et al., 2017), in their report on ‘Inclusive Tourism,’ talks about the importance of inclusive tourism and its economic impact on Australia’s tourism industry. There are about 4.2 million disabled tourists in Australia. According to them, the world’s population consists of nearly 1 billion disabled people, almost 15% of the total world populace. To achieve sustainability, this large segment of people cannot be ignored. According to a national visit survey on Australia’s tourism industry, disabled people usually spend more on their trips. Overall, the disabled people from Australia contributed to 17% of the total earning from this sector. The UK has almost 20% of disabled people of its total population. Alone in 2013, this group of people spent 12.4 billion GBP, nearly 20% of the total spending that year. While the wider tourism industry grew by 11%, the growth of revenue by disabled people stacked to 20%. Therefore, the UK has no other choice but to think inclusively about disabled people to achieve sustainable development in the tourism industry.   
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(Mycoo, 2006) in her case study on Barbados, one of the most desired Caribbean destinations talks about green certification, regulatory policies, and market mechanism of Barbados. In a separate section named tourism policy and planning, she claims that government involvement is directly correlated with sustainable tourism development. For example, the Barbados government developed a concrete development plan to protect their environmentally sensitive tourist spots and concentrated on development activities in those zones (GOB, 1970). Sustainable tourism development comes with a cost that must be taken care of by the central authorities. The cost incurred on infrastructure development is easy to recover, especially if the destination is Britain. Moreover, to minimise the environmental impact, government intervention is necessary. Overall, environmental regulations, creating a dynamic market, and environmental policies are crucially vital for sustainable tourism development. 
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Conserving energy consumption might be the first approach for a tourism business to go green. Hotels in modern age consume energy to a large extent in their services and operations that might be conserved to reduce future energy crises. Hotels across the world rank in the top five electricity consumers. Hospitality businesses can think of renewable energy to save energy consumption. If anyhow these hotels can conserve their electricity consumption, it would increase their revenue generation, bolstering their economic condition.
Moreover, it would be a great approach to environmental and social awareness. Minimising the carbon emission would be the next approach to sustainable tourism development. This industry alone is responsible for 2% of the global carbon emission (Vadam, 2015). Using energy efficient machinery might reduce the electricity as well as the CO2 radiation. Furthermore, hotels can reduce their water usage by reducing the amount of washing they do. Businesses can also implement a mightier waste management system for them, which can also help generate their energy to consume. Transport companies can think of upgrading their vehicles that might as well be the saviour to their economy, environment, and social impact.        
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Sustainable development is a transition approaching to an active and realistic policy from the current position. Companies can be highly beneficial in terms of attracting a larger market share by means of sustainable development to innovate their brand image (WBCSD, 2020). The nature of a market and the tendencies of the customers in it seems to be affected with the growing concern on green business. Like all other sectors, tourism industry is also verily dependent on the customers. Therefore, approaching a sustainable business model based on green ethos is the wisest alternative to think of for any hospitality company. Modern companies are nowadays more aware than ever of their environmental and societal impact of the business. The marketers in the hospitality and tourism industry can innovate their branding policies taking upon measures for empowering sustainable development. Establishing an image in the market through sustainable measures is a great way to make the customers feel pleased as of the fact that their beloved companies are aware of the impacts on the environment as well as the society.   
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The measures to make an endurable future in the hospitality industry also requires attention to the transport mechanisms. Companies need to be aware of their carbon emission through their travellers’ transport system. The amount of CO2 the tourism vehicles emit is directly correlated with the number of tourists and the way they travel during their trips (Peeters, 2017). According to the claim, the distant and exotic destinations are more desirable to the tourists. Therefore, as this trend comes up, the distances travelled by the tourists also increases. The more the distance, the higher is carbon emission, unless that transportation mode is effectively greener. Thus, it is high time the transportation companies incorporate a standard for their fuel efficiency along with an airways offsetting system. A great example of how to make the transportation system sustainable can be the congestion charging policy of London. The car traffic in London reduced by 90%.
Moreover, the public was supporting this law as all the earnings from this charge were spent on transportation improvements (Transport for London, 2003). However, the bill was flexible only for vehicles that emit lower carbon. As a result of this policy, London’s economy, environment, and social all three aspects were shifted to sustainable development.    
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Marriot hotel is an associated business of Marriot International Group. The award-winning hotel has a high reputation for its sustainability measures. The company started working on sustainable goals in the year 2016. Its newest sustainable programme is called ‘Serve 360’ (Marriot International, 2018) that will extensively work on the 17 SDGs designed by the UN members. Marriot’s specialised 360 programs will pay attention to multiple aspects, namely NSEW. 
Nurture: The company targets to nurture the world, and it will start by investing in the natural resources in its local community. 
Sustain: The Company aims to mitigate all its operations that may risk the climate. Moreover, they plan to build specialised hotels that would be solely base on sustainability principles.
Empower: The Company substantially focuses on livewire diversity, parallelism, facilitating the disabled people, and refugees. 
Welcome: It also will initiate programmes to spread peace, cultural comprehension, and an inclusive eco-system especially for travelling for all. 
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The global council for sustainable tourism has set four sustainable practicing motives for the international hotels. These are: 
1. Sustainability planning for efficiency: Banff national park is a prominent environmental leader in the industry. The organisation highly focuses on the local heritages and extensively promotes the native community. The zone has a sustainable infrastructure practice according to the set policy by the municipal. 
2. Enhancing social and economic welfare: The authority encourages home-owners and developers to be efficient in energy consumption and building eco-friendly houses. The local community is highly benefitted, financially, through the heritage program.  
3. Representing cultural heritage: The Park has excellent concessions for saving the wildlife. The governing body is very strict regarding the preservation of wildlife animals.  
4. Minimising adverse impacts: The Park lies within the transit roadmap of renewable energy. Moreover, the municipal has laws regarding landfilling with waste materials. Banff Park has a specific limit of utilities. The park is aware of most of its impacts and carefully developed the policies that even considers hydro conservation. 
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Tourism is a global phenomenon that provides memorable moments to tourists. The hospitality industry is an incredible capital accumulator. In recent times, the tourism industry is being bewildered with the demand from customers regarding green tourism. This era is a shifting age for tourism businesses. It is high time they think not only about current benefits but also become aware of the future. 


[bookmark: _Toc41101478]References
Ben-Eli, M., (2015). Sustainability: Definition and Five Core Principles, New York: The Sustainability Laboratory.
DCMS, (2011). Government Tourism Policy. [Online] Available at: http://www.culture.gov.uk/images/publications/Government2_Tourism_Policy_ 2011.pdf [Accessed 23 May 2020].
GLA Economics, (2012). Tourism in London. [Online] Available at: http://www.london.gov.uk/sites/default/files/wp53.pdf [Accessed 22 May 2020].
GOB, (1970). Barbados Physical Development Plan, Bridgetown: Government of Barbados.
Gov.UK, (2019). Implementing the Sustainable Development Goals. [Online] Available at: https://www.gov.uk/government/publications/implementing-the-sustainable-development-goals/implementing-the-sustainable-development-goals--2 [Accessed 22 May 2020].
Grant, M., (2020). Sustainability. [Online] Available at: https://www.investopedia.com/terms/s/sustainability.asp [Accessed 22 May 2020].
Hedrick-Wong, Y. & Choong, D., (2014). MasterCard 2014 Global Destination Cities Index. MasterCard Worldwide Insights. [Online] Available at: http://newsroom.mastercard.com/wpcontent/uploads/2014/07/Mastercard_GDCI_2014_Letter_Final_70814.pdf [Accessed 23 May 2020].
Koens, K., Postma, A. & Papp, B., (2018). Is Overtourism Overused? Understanding the Impact of Tourism in a City Context. Sustainability, 10(12), p. 4384.
Lock, S., (2020). Tourism worldwide - Statistics & Facts. [Online] Available at: https://www.statista.com/topics/962/global-tourism/ [Accessed 22 May 2020].
Lowndes, V. & Pratchett, L., (2012). Local governance under the coalition government: Austerity, localism and the ‘Big Society. Local Government Studies, 38(1), p. 21– 40.
Marriot International, (2018). 2017 MARRIOTT SUSTAINABILITY AND SOCIAL IMPACT REPORT, Maryland: Marriot International.
Mason, P., (2003). Tourism Impacts, Planning and Management. 1st ed. Oxford : Butterworth-Heinemann publications.
Milne, S. & Ateljevic, I., (2010). Tourism, economic development and the globallocal nexus: Theory embracing complexity. Tourism Geographies, 3(4), pp. 369-393.
Mindjov, K. (1999). Our Responsibilities towards Future Generations. USA: Green pack.
Mycoo, M., (2006). Sustainable Tourism Using Regulations, Market Mechanisms and Green Certification: A Case Study of Barbados. Journal of Sustainable Tourism, 14(5), pp. 489-511.
Pavkovic, I. et al., (2017). Inclusive Tourism: Economic Opportunities, Sydney: University of Technology Sydney Institute for Public Policy and Governance.
Peeters, P. M., (2017). Tourism’s impact on climate change and its mitigation challenges. How can tourism become ‘climatically sustainable? Delft: Delft University of Technology.
PWF, 2016. Principles of Sustainable Tourism. Finland: Parks & wildlife Finland.
Transport for London, (2003). Congestion Charge Impacts Monitoring, London: Transport for London.
Travis, A. S., (2011). Planning for tourism, leisure and sustainability: International case studies, Wallingford: CABI.
United Nations (1987). Our   Common Future. USA: Oxford University Press.
Vadam, C., (2015). How to reduce energy consumption in hotels. [Online] Available at: http://hotelnewsnow.com/Articles/25821/How-to-reduce-energy-consumption-in-hotels [Accessed 23 May 2020].
WBCSD, (2020). Marketing and sustainable development, Wales: World Business Council for Sustainable development .
WTTC, (2019). TRAVEL & TOURISM ECONOMIC IMPACT 2019 WORLD, London: World Travel & Tourism Council.

 

image2.png




image3.png
TRAVEL & TOURIS, CONOMIC IMPAC

‘GLOBAL GDP GROWTH 10.4% BREAKDOWN OF GLOBAL

20809 TRAVEL & TOLRISM SPNDING
SR "
3.9 maveLaTouRM 1710 - 2B8%
— T
ol 2%
-
n
3.2 wrueeconouy 175 25‘/"
OF ALLNEW 085 CHEATD OV T =
LASTAVE YEARS 5% -




image4.png
2008 2019
USDbn' oftotal | Growth’ UsDbn' | %oftotal | Growth'

Direct contrbution to GOP. 40650
Total contrbution to GOP 8810 104 36 10857 s 37
Direct contribution to employment* 289 38 22 154060 43 2
Total contribution to employment 318811 100 29 420659 n 25
Visitor exports 1602 65 a0 2489 72 a8
Domestic spending. 40601 48 35 6039 53 37
Leisure spending 44753 25 18 67807 28 39
Business spending 12280 07 30 17351 o7 32
Capitalinvestment 409 4 a1 14895 s0 o

1208 comstant prces i xchange rate: 20 red growth acusted for lton (K 202029 rvaehee e rowth st for nflstion (X5 000 ot




image5.JPG
Environmental regulations, market mechanisms and self-regulatory codes influencing the
tourism industry




image1.png




