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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)


	Question 1a - How quickly and easily does the website load? 


	Answer: The website loads quite quickly and functions smoothly across both desktop and mobile devices. Navigation is responsive, and the main pages appear without delay. While the site performs well overall, some images could be optimised further to enhance load speeds even more. However, it provides a solid user experience without noticeable lag.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: The website includes a few key sub-pages: "Home, "Gallery," "Services," "FAQs," and "Contact. Navigation is simple through a top menu, and there are clear buttons like "Call Us" and "Request a Quote" on the homepage. Scrolling down reveals more about the company's services, such as chauffeur hire and car wrapping. The layout is clean and easy to follow, helping prospective customers quickly access the information they need.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer:  No, customers cannot make a booking directly on the website. Instead, they are prompted to contact the company by filling out a form that requires their name, email, vehicle registration, and a comment. This indicates that bookings are managed manually, and customers need to wait for further communication to confirm or finalise their reservation.



	Question 1d - What improvements could be made to the usability of the website?


	Answer:  To enhance usability, the website could benefit from a more streamlined booking system, allowing customers to book directly online. This would increase conversions and customer satisfaction. Additionally, incorporating more high-quality images of the vehicles and services would make the site visually appealing and better showcase the offerings. Finally, improving the overall content by providing more detailed descriptions of services would help customers make informed decisions more easily.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)


	Question 2a – How pleasant does the webpage look? Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The website looks clean and professional on both desktop and mobile devices. On mobile, the layout is simply scaled down to fit the smaller screen, but the design remains the same. There are no significant changes in appearance, and all elements are easy to read and navigate. Overall, the mobile experience is consistent with the desktop version, offering a seamless experience across devices.


	Question 2b - How does the website use imagery, video, and colour? 


	Answer: The website relies on detailed images of different cars, displayed in the gallery section, to display the fleet. These pictures help give a clear idea of the vehicle options available. The colour scheme is simple yet professional, using dark tones with contrasting text for a sleek look. While there are no videos, the images do an excellent job of conveying the luxury and quality of the services offered.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: The website does not have an online chat tool. Instead, customers can contact the company through a contact form, WhatsApp, or by phone. There is also an option to request a quote by providing their name, email, vehicle registration, and a comment. While these methods are effective for inquiries, the lack of live chat may result in slower responses compared to instant communication.


	Question 2d – How effective are the social media links on the website?


	Answer: The social media links on the website, including Facebook and Instagram, are functional and direct users to the company’s profiles. Both platforms are active, with regular posts on Instagram and Facebook. These links are effective for connecting with customers, allowing them to stay updated on services and promotions. Overall, the social media presence helps enhance engagement and build customer trust.


	
Section 3 – Perceived Value (75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	Answer: The services offered by the company are made clear through a dedicated “Services” section on the website. This section provides detailed information about the various offerings, such as car wrapping, roof wrapping, de-chroming, headlight and taillight tinting, and de-badging. The clear presentation of these services ensures customers can easily understand what is available and make informed decisions.



	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: Customer reviews are available on the website and Google. While there are only a few reviews, they are up-to-date and give insight into customer experiences. These reviews help potential customers gauge the quality of the services. The presence of reviews on both the website and Google adds credibility and builds trust with users looking for reassurance before making a decision.



	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The service is presented as high quality through the professional design of the website, displaying detailed images of the vehicles and services. The company highlights its expertise in services like car wrapping and de-chroming, which suggests attention to detail and high standards. I would recommend the service to friends and family for its reliability, skilled services, and the ability to customise vehicles with a high level of precision and care.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Prices are not listed on the website. The company chooses not to include them because pricing depends on the specific vehicle and the level of work required. Customising services such as car wrapping or de-chroming can vary in complexity, so it makes sense to provide quotes based on individual needs. This approach allows for a more accurate and tailored pricing structure.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service?


 
	Car Wrapping 

	
	Headlight Tinting

	
	Car de-chroming


	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: When searching for “car wrapping,” “headlight tinting,” and “car de-chroming” on Google, the company’s website does not appear in the top 10 results for any of these keywords. This suggests that the website may not be optimised for these specific search terms, which could affect its visibility and search ranking. Improving SEO could help boost its position in search results.




	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Yes, websites still hold significant relevance in modern UK businesses. They act as a central hub for brand identity, service information, and customer engagement. A professional website builds trust and credibility, allowing potential customers to explore offerings at their convenience. Even with the rise of social media and other online platforms, websites remain essential for businesses to maintain a professional online presence. They serve as a point of reference for customers, providing detailed information, contact details, and an easy way to make inquiries or purchases. Without a website, businesses may lose out on potential customers seeking reliable and informative online sources. Therefore, having a website is still crucial for business success in the UK.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: If I were to make one recommendation to improve the website, it would be to incorporate an online booking system. Currently, customers have to contact the company directly to make inquiries or request quotes, which can delay the process. By adding a booking feature, customers could instantly schedule appointments or get personalized quotes based on their vehicle and service needs. This would enhance the user experience by offering convenience and immediacy. Additionally, it could increase conversions, as customers prefer quick and easy methods to book services. By streamlining the booking process, the website could attract more customers and improve overall business efficiency. This improvement would make the service more accessible and appealing, potentially driving more traffic and sales.




Reference List 
	1. Suited Cars. (n.d.). Suited Cars: Premier Vehicle Wrapping and Customisation Services. Available at: https://www.suitedcars.com/ [Accessed 7 Apr. 2025].
2. Google Search. (2025). Search results for car wrapping, headlight tinting, and car de-chroming. Available at: https://www.google.com [Accessed 7 Apr. 2025].









