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Introduction
Fujitsu's work to deliver IT solutions helps solves challenges and hopefully improves people's lives. The company believes that people can prosper and have a positive mind through helping each other and understanding the value of community engagement (Development, 2022). The company has its fair share of activities involved throughout the company. The following report will analyse how Fujitsu helps the community thrive and how the staff can use the skills at their disposal to help work on the community engagement activities.
Company analysis
Fujitsu is a global tech-based company that helps deliver IT department solutions and helps people and communities improve. The company provides technology, ubiquitous and device solutions with its 124,000 employees across different nations (2022). The company is working on transforming Business and society in the modern age as well as helping tackle social issues, contributing to SDS and making the world a better place. Key areas where the company works are computing, network, AI, Cyber Security and hybrid IT.
How Fujitsu uses human and material resources to help the people in the community 
Fujitsu as an organisation reaches millions of people throughout UK and Ireland daily. The company has taken upon its shoulders to tackle different issues and problems which will help the communities e live in every day. The goal to reach a sustainable condition for the organisation is always a key aspect to take care of by the stakeholders. The company enables people to support the local community and work on charitable activities. The company uses different strategies, both human and resource-oriented, to help the community be better. It has digital aspects which bring people closer to technology, allow institutions to perform better research and tackle challenges, help in STEM outreach, help the youth by providing opportunities, provide support in volunteering work both locally and outside and finally help communities in charities and fundraising (Butin, 2010). Fujitsu focuses solely on developing the community by applying different strategies and techniques, including working on servicing the customers across all operations. Here at Fujitsu, the objectives are connected and interrelated, so all the employees are devoted to helping people in every way possible, working on four goals which are results, the people, all the customers and keeping them safe.
Fujitsu also focuses on the human resource sector and the people by creating more opportunities for people to work, which are exciting and enjoyable. These opportunities allow diverse, talented and lively community people to work together across all nations, organisations and communities. These opportunities further help people learn and improve, helping the community grow and thrive (deWinter, 2014). Fujitsu also targets Uk communities connected to the mentioned 6 aspects of EMEIA. Fujitsu has partnerships and programmes with different company is to support the communities and the people. 
Key themes where Fujitsu is focusing
Fujitsu is a company focusing on communication technologies and the IT sector in general, providing different services and tackling challenges all across Europe, the Middle East, India and Africa region (EMEIA) with its over 27000 employees who are committed to working hard to make the community and the lives of people better. For the development and improvement of the community, the company focuses on six themes across the EMEIA. These themes were established according to Fujitsu HQ Corporate Social Responsibility priorities, which are also relevant to the environmental action plans, digital skills, UN's SDGs and relevant topics. These are also in line with the social responsibility guideline ISO 26000 (Evans, 2009). 
A company focused on improving people's lives by providing better tech solutions and tackling challenges. The services include working with cyber security for the people, creating better Data centre systems, collaborating effectively, introducing AI to people and creating solutions for hyper-connected businesses. Fujitsu works to help Universototes establish structures and work on research projects, which include collaboration in the technology department all across the globe Fujitsu aims to create an environment where people can work according to the right skills and help transform tomorrow's digital world. The company has STEM opportunities for people passionate about their skills by providing different strategies of opportunities and programmes (Evans, 2009).  Fujitsu believes that the early careers for youth will help them master their skills and become the best version of themselves by providing opportunities for graduates, apprentices and working in Parent and Educator zones. The company is working on providing different community and volunteering activities, including giving workshops with charity partners. Fujitsu believes in providing for the community through charity activities, collecting charities and helping people with opportunities (Greenberger et al., 2019).
Service Users and services required from Fujitsu
Fujitsu aims to provide its users with the best of everything they use. In the UK alone, over 7000 employees are working to help the people, serve the community and build a sustainable service in society through technology and innovation (Marsh et al., 2017). Many of the company's service users are the Business and industries, and institutions, both local and foreign-related to tech, are the primary service users of Fujitsu. Telecommunication carriers, services related to finance and financial decisions, manufacturing companies, distribution and industries related to healthcare are also included. Fujitsu is creating lasting bonds with customers and trying to provide the best and most trusted services in partnering and providing solutions in the ICT department. These customers are the primary service users, and as time passes and the world shifts to a more tech-oriented world, more and more people will avail the services from Fujitsu (Ng, 2012).
Fujitsu provides different services such as a Multi-cloud ecosystem to connect seamlessly, various application services with advanced technologies and integration, digital workplaces to serve people, Cyber security and assistance with enterprise to help in software-related networking. The company believes in strengthening organisations against malicious attacks and cyber challenges. Lastly, the company serves people by providing businesses with cloud-enabled communication and networking services. The company offers products such as scanners, displays, and accessories outside the service realm if people need them. Fujitsu, at its core, cares about the customers and how the users are served.
Community Engagement role in Fujitsu's Business
Fujitsu's Business is about helping people and providing every possible solution for people in different communities to thrive, prosper, and grow. The company believes in a sustainable business condition, which the stakeholders share. Fujitsu helps the UK economically by assisting and supporting the young folk and hundreds of thousands of small businesses (Roldán, 2016). The company is focused on solving issues internally and in a global location and using the skills from the core company to help people with technology and better living conditions. Fujitsu believes that community engagement is crucial as it is connected to the company's purpose and vision to help people live and prosper better. The report already discussed the themes the company is working on and how it is working to improve the lives of the people through them. 

From 2017 to 2020, Fujitsu set out targets to fulfil, which included all six of the themes they focused on and included targets to meet. This shows how determined the company is to help the community reach its goals and create involvement. Fujitsu also focuses on collaboration, such as partnerships and programmes with various companies to help the people in need (Clores et al., 2021). The company has been a Business in the Community (BITC) member for many years to help business practices and members. The company also works with companies such as Children in Need to help and support disadvantaged children and work on charities. The company works with Prince's Trust to help grow and groom young ones to get better. Fujitsu also partnered with Autistica in 2019 to help autistic people and families live happily by providing support in any way possible. The company has many involvements with top companies; thus, it believes community involvement is essential for its Business to prosper and thrive (Twelvetrees, 2008).
Community engagement's primary purpose is to have the community members work together to build a positive environment for everyone to live in. It is in the main interest of Fujitsu's Business.
Skills and knowledge needed to focus on community engagement work
To have a successful community engagement strategy, the Human Resource or the employees at Fujitsu need knowledge and skills to perform all sorts of activities that ultimately help the community. The 130,000 staff of the company has a purpose to help and serve the community in every way possible. This fulfilment of action means having the necessary knowledge and skills to make those plans and visions a reality.
Firstly, the staff at Fujitsu need o to have a thorough idea of the community, the people in it, how to tackle the challenges, and the insights and domain knowledge of the work at hand. Having thoughts beforehand can have a positive effect while working on community engagement activities. The employees at Fujitsu are already trained enough to have excellent social skills and etiquette; thus, maintaining them is crucial (Twelvetrees, 2008). Fujitsu staff need to have excellent proficiency in communication and an ability to turn their vision and goals to practical use through communication There will be lots of activities and projects for the employees to work on; thus, the staff must stay on top and work on them. The team needs to find value and organise each aspect. The community engagement activities may require the staff working on them to make decisions based on the circumstances. Using proper judgement, the team should be fast thinkers and make the best decisions (Webber et al., 2009). Staff at Fujitsu can use different methods to gain knowledge and ideas about the communities they serve through research and analysis with the help of analytical skills. There might be conflicts and problems while engaging in the community engagement activities, so staff need knowledge and skills to deal with the situations wisely. Ultimately the most important skill and knowledge area to help the community perform better is to connect with the people in the community to understand what they want. Fujitsu Group has an employee volunteer support system to get employees more involved and contribute to society. The company has programs to help staff support the communities and sites (Clores et al., 2021).
How to acquire the identified skills
Fujitsu believes that the employees can have the mentioned skills through proper training and development and with the company's help. The company's organisational design is based on business strategies, which help clarify responsibilities and requirements. The company believes that a position-based compensation plan can help support the employees' aspirations and work on strategies to keep learning and growing. The company has a personal development support system to help personnel grow and perform better, which includes an owner shop of career to learn and grow, a platform to work on, a DX personnel development role and career design support (Roldán, 2016). These help HR train the employees to gain the knowledge and skills required to help the community thrive. Practical implementation is also important and influential.
Conclusion
It is up to us, the people in the community, to work together, to engage in work that benefits society and welfare. Fujitsu aims to work hard and deliver solutions that help the people individually and in the community. The company is already helping the world with IT solutions and solving challenges in the UK. As time passes by, hopefully, it will help the community become better and create an everlasting positive environment (Greenberger et al., 2019).


References
Butin, D., 2010. Service-learning in theory and practice.
Clores, Vincent M. (2021). Higher Education Institution Research Dissemination and Utilization through the Lens of Community Engagement. ASEAN Journal of Community Engagement, 5(2), 315-334.
Development, C., 2022. Community Involvement & Development : Fujitsu UK. [online] Fujitsu.com. Available at: <https://www.fujitsu.com/uk/about/local/corporate-responsibility/responsible-business-report/social-action/> [Accessed 7 July 2022].
deWinter, J., 2014. Community Management. Community Literacy Journal, 8(2), pp.110-116.
Evans, S., 2009. African Americans and community engagement in higher education. Albany: SUNY Press.
Fujitsu.com. 2022. [online] Available at: <https://www.fujitsu.com/uk/imagesgig5/Community_Plan_2019_Final.pdf> [Accessed 7 July 2022].
Greenberger, S. and McNaughton, M., 2019. The Community Engagement Portfolio: Documenting Faculty Community Engagement. Journal of Scholarly Engagement, 2(1).
Marsh, G., Ahmed, K., Mulligan, M., Donovan, J. and Barton, S., 2017. Community engagement in post-disaster recovery.
Ng, D., 2012. Online community management for dummies. Hoboken, NJ: Wiley.
Roldán, S., 2016. Community Management 2.0. Bogotá: Ecoe Ediciones.
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