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Destination Management: Bath, United Kingdom
[bookmark: _33880ewr9oih]Introduction 
Bath is the chosen destination for this report. Bath is well-known around the world for its heritage value, scenery and attractions. The key aim of this study is to evaluate the principles of sustainable tourism considering economic, socio-cultural and environmental factors. Evidence will be collated from a case study within the hospitality and tourism sector to justify broader in-depth research. The travelling aspect of the industry will also be analysed, exploring how they are closely related. Butler’s life cycle model and Doxey’s Irridex model will be used to determine which stages the destination has been through and is currently at. Data and statistics will be used to back up the evidence. Recommendations will be provided for the future development of the destination, keeping sustainability at the core.    
[bookmark: _1lt79bha0pf5]“Principles of sustainable tourism”
Economic Sustainability
Bath is a city in England that is rich in history and culture. This has made it a popular place for tourists to visit and has also generated significant economic benefits for the city. It has been estimated that visitors to Bath contributed an incredible £470 million to the local economy and is a major employer in the area (SomersetLive, 2022). Bath's tourism industry is based on its iconic attractions such as the Roman Baths and the Jane Austen Centre. This has allowed the city to attract a large number of visitors, who have contributed to the city's economy through their spending. The city has also invested in the development of tourism infrastructure and services, which has further contributed to the economic benefits of tourism.
Socio-Cultural Sustainability
The tourism sector in Bath has created a range of socio-cultural benefits for the local community. The city has become a popular destination for cultural and educational tourism, with a range of historic buildings, museums, galleries and other attractions (Page, 2019). This has allowed the city to attract a large number of visitors and has also provided opportunities for local communities to engage in cultural activities. The city has also supported the development of local businesses and services that cater to the needs of visitors and has provided employment opportunities for the local population.
Environmental Sustainability
Bath is a city that is surrounded by natural beauty and is home to a range of protected areas and wildlife (Baches, 2018). The city has taken steps to ensure that its tourism industry is environmentally sustainable. This includes initiatives such as the development of green infrastructure and services, the promotion of sustainable transport options, and the implementation of environmental policies. This has allowed the city to reduce its environmental footprint and ensure that its tourism activities are sustainable. In addition, the city has also taken steps to ensure that its attractions are accessible to all visitors, regardless of their ability or mobility.
[bookmark: _ckzgj696w67p]“The extent to which these principles are closely associated with the general principles of development” 
The general principles of development involve the economic, social, environmental, and political aspects of development. In terms of economic development, it is important for a destination such as Bath to maintain a healthy balance between the needs of the tourism industry and the local economy (Comerio and Strozzi, 2019). This can be achieved by ensuring that the tourism industry is providing economic benefits to the local community, such as job creation and increased spending.
In terms of social development, it is important for Bath to ensure that its tourism activities are supporting the local community. This can be done by providing local businesses with the opportunity to participate in the tourism industry, as well as by providing employment opportunities for local people (Streimikiene et al., 2021). In terms of environmental development, it is important for Bath to ensure that its tourism activities are sustainable and that they do not have a negative impact on the environment. This can be achieved by investing in green infrastructure, promoting sustainable transport options, and implementing environmental policies.
Finally, in terms of political development, it is important for Bath to ensure that its tourism activities are in line with the local government's policies and regulations. This can be achieved by ensuring that the tourism industry is compliant with local laws and regulations and that it is actively engaging with local stakeholders (Bianchi, 2018).
Overall, it is clear that the principles of sustainable tourism are closely associated with the general principles of development. By ensuring that their tourism activities are economically, socially, environmentally, and politically sustainable, destinations such as Bath can ensure that they are providing benefits to the local community, while also helping to preserve their natural and cultural heritage.
[bookmark: _a1328y90a2er]“Case study within the hospitality and tourism sector” 
The hospitality and tourism sector in Bath has long been a key contributor to the city’s economy. The city has a range of attractions such as the Roman Baths and the Jane Austen Centre, which attract visitors from all over the world (Visitbath, 2022). As a result, the sector has become a major employer in the city, providing employment opportunities for locals. The sector has also provided a range of economic benefits to the city, such as increased spending and tax revenues.
The sector has also been a key contributor to the city’s socio-cultural development. The city’s attractions have provided locals with the opportunity to engage in cultural activities, while also allowing visitors to experience the city’s rich history and culture. The sector has also provided a range of employment opportunities for locals, helping to reduce economic inequalities in the city.
Finally, the sector has also contributed to the city’s environmental sustainability. The city has invested in green infrastructure and services, such as the development of green spaces and the promotion of sustainable transport options. This has allowed the city to reduce its environmental footprint and ensure that its tourism activities are sustainable (Khayrulloevna, 2020). Overall, the hospitality and tourism sector in Bath has been a key contributor to the city’s economic, socio-cultural, and environmental development. The evidence from this case study highlights the importance of the sector in terms of sustainable tourism and justifies further in-depth research into the sector.
[bookmark: _n9egfytrpomt]“Regulations and organisations are responsible for the implementation”
In terms of regulations, Bath is subject to a range of local and national regulations and guidelines that are designed to ensure the sustainable development of the city’s tourism industry. These include the Local Plan, the Citywide Development Framework, and the National Planning Policy Framework (Beta, 2022). These regulations are enforced by the local government, which is responsible for ensuring that the city’s tourism activities are in line with these regulations. 
In terms of organisations, Bath is home to a range of organisations and initiatives that are designed to promote the sustainable development of the city’s tourism industry. These include the “Bath Tourism Plus Partnership”, the “Bath and North East Somerset Council”, the “Bath World Heritage Site”, and the “Bath Business Improvement District” (Beta, 2022). These organisations are responsible for developing and implementing strategies, initiatives, and projects that are designed to promote the sustainable development of the city’s tourism industry.
Overall, there is a range of regulations and organisations that are responsible for the implementation of sustainable tourism practices in Bath. It is important for the city to ensure that these regulations and organisations are adhered to in order to promote the sustainable development of the city’s tourism industry.
[bookmark: _7kk3lj78ssas]“The travelling aspect of the industry” 
The travelling aspect of the tourism industry is closely related to sustainable tourism practices. This is because the way in which people travel to and from a destination has a direct impact on its environment. For example, if people are travelling to a destination by car, this causes a significant amount of pollution, which can have a negative impact on the environment (Zhang et al., 2020). On the other hand, if people are travelling to a destination by public transport, this reduces the amount of pollution that is produced and therefore helps to promote a more sustainable form of tourism.
In addition, the way in which people travel to and from a destination can also have an impact on the local economy. For example, if people are travelling to a destination by public transport, this can provide economic benefits to the local community, as it can help to reduce congestion on roads and promote the use of public transport (Khayrulloevna, 2020). On the other hand, if people are travelling to a destination by car, this can have a negative impact on the local economy, as it can lead to increased congestion and pollution.
Overall, it is clear that the travelling aspect of the tourism industry is closely related to sustainable tourism practices. By promoting the use of public transport and reducing reliance on private vehicles, destinations such as Bath can help to reduce their environmental footprint and support the local economy.
[bookmark: _gnfqidpetjw3]“Butler’s life cycle model and Doxey’s irridex model” 
Butler’s Life Cycle Model
[image: ]
Figure 1: Butler’s Life Cycle Model
(Source: Piuchan, 2018) 
Using Butler’s Life Cycle Model, Bath can be seen to have gone through three stages of tourism development: exploration, involvement, and consolidation. In the exploration stage, the city was initially explored by tourists, who were attracted by its unique attractions and sites. This stage saw an increase in tourism numbers and spending, as well as a growth in tourism infrastructure and services (Piuchan, 2018). 
In the involvement stage, the city saw an increase in the number of tourists, as well as an increase in the number of businesses and services catering to the needs of tourists. This stage also saw the development of tourism policies and regulations, as well as the introduction of environmental initiatives and green infrastructure.
Finally, in the consolidation stage, the city saw a stabilisation in the number of tourists, as well as a stabilisation in the number of businesses and services catering to the needs of tourists. This stage also saw the further development of tourism policies and regulations, as well as the implementation of environmental initiatives and green infrastructure. Overall, it can be seen that Bath has gone through all three stages of tourism development according to Butler’s Life Cycle Model.  For example, according to Visit Bath, 187,775 people were tallied using ten devices spread around the city, which is an increase of 3.6% from the previous year (BBC, 2022). This shows that the number of visitors to the city has been steadily increasing over the past few years, which is evidence of the city’s progression through the stages of tourism development. 
Doxey’s Irridex Model
[image: ]
Figure 2: Doxey’s Irridex Model
(Source: Fan, 2020) 
Using Doxey’s Irridex Model, Bath can be seen to be currently in the third stage of development, which is known as the irritation stage. This stage is characterised by a stabilisation in the number of tourists, as well as a stabilisation in the number of businesses and services catering to the needs of tourists. This stage also sees the implementation of policies and regulations aimed at promoting a sustainable form of tourism, as well as the implementation of environmental initiatives and green infrastructure. Overall, it can be seen that Bath is currently in the irritation stage of development according to Doxey’s Irridex Model. According to the Bath and North East Somerset Council, the city has seen an increase in green infrastructure and services, as well as an increase in the number of businesses and services catering to the needs of tourists. This shows that the city has taken steps to ensure that its tourism industry is sustainable, which is evidence of the city’s progression through the irritation stage.
[bookmark: _vhsji4qayg4s]“Recommendations for the future development” 
It is recommended that Bath continues to focus on sustainable tourism practices in order to ensure the long-term success of the city’s tourism industry. This can be done by continuing to invest in green infrastructure and services, such as the development of green spaces and the promotion of sustainable transport options (Terkenli et al., 2020). It is also recommended that the city implements policies and regulations aimed at promoting a sustainable form of tourism, as well as encouraging the use of renewable energy sources (Niñerola et al., 2019). 
In addition, it is recommended that the city continues to engage with local stakeholders, such as businesses and community groups, in order to ensure that the city’s tourism activities are in line with their needs and interests (Mtapuri et al., 2022). This can be done by providing stakeholders with the opportunity to participate in the decision-making process and by ensuring that their voices are heard. 
Finally, it is recommended that the city continues to promote responsible tourism practices among tourists and businesses. This can be done by educating tourists on the importance of sustainable tourism and encouraging businesses to adopt sustainable practices (Marin-Pantelescu et al., 2019). This will help to ensure that the city’s tourism industry continues to have a positive impact on the local economy and environment.
[bookmark: _34a8sk2jh6fp]Conclusion
In conclusion, it is clear that Bath is a city that is committed to sustainable tourism practices. The city has already taken steps to ensure that its tourism activities are economically, socially, and environmentally sustainable, and has invested in green infrastructure and services, as well as policies and regulations aimed at promoting a sustainable form of tourism. However, it is recommended that the city continues to focus on sustainable tourism practices in order to ensure the long-term success of the city’s tourism industry. 
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