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Introduction 
In my dissertation I am going to discuss whether galleries are becoming redundant in the world of social media. I am going to look at the popularity of social media, particularly Instagram and Pinterest and their effects on the current generation. I will also look at how they are used in replace of visiting galleries and the difference in experience. I will look at the behaviour of older generations in contrast to younger generations and how their habits support galleries as a result of choice in pastime. During this I will look at sentimentality and how that plays a part in keeping, storing and displaying art in galleries. I will discuss how younger generations have a weaker connection to galleries and museums as a result of instant readily available images and artwork through the internet. I will discuss the way that social media has granted access to artwork worldwide and how this has impacted the attendance of galleries. 

Laziness 
Laziness is an inherently human trait “A machine could never be lazy;nor, it might be argued, could an animal” (Greaney, M, 2016,p 183). We experience laziness everyday as the unwillingness to partake in an endeavour which would cause strain or use energy. It is a part of everyday life as we negotiate through tasks by priority and by an effort to reward ratio. If a task is too taxing or not worth doing we find ways of either postponing it, or finding a way around it until it often inevitably has to be confronted. The term procrastination is used to describe this kind of avoidance and is spawned out of low energy, motivation and laziness. 

Laziness is said to be “often found in the media and the public debate, attributed to numerous groups and individuals, including unemployed people, students and many more” (Madsen, T, 2018, p 288). These groups often have the most time available to them and as a result are more inclined to procrastinate and turn to distractions from their responsibilities. From a Office for National Statistics analysis on leisure time in the UK “Of the individuals who were working, on average, those employed full-time spent the least amount of time performing leisure activities”  and “The majority of leisure time for both men and women was spent consuming mass media”. A Communications Market Report from Ofcom states “People in the UK now check their smartphones, on average, every 12 minutes of the waking day” and “One in five adults (19%) say they spend more than 40 hours a week online, up from 5% just over ten years ago”. The UK as well as most western populations now rely on smartphones and mass media for the majority of their entertainment due to its accessibility, practicality and affordability. The internet has granted us freedom to explore, research and enjoy material that we want whenever we want to. It is clear that we are using the internet greater than ever as a source of procrastination and distraction from our lives and a large part of this is due to the rise in social media in the last decade. 

Social media makes up the majority of traffic on the internet with over “3.484 billion active social media users around the world” with “45 million social media users” in the UK alone” (Battisby, A, 2019). One of the largest social media and photo sharing sites, Instagram as of June 2018 reached “1 billion monthly active users, up from 800 million in September 2017” (Statista, 2018) with 22 million users in the UK. This is considerably more traction than the average total visitor figure of museums and galleries in the UK of just over 4 million and higher than the highest total visitor count of august 2018 of “5,410,426”. Photo and messaging sites like Instagram and Pinterest, two of the biggest, allow people to share and react to photos, videos and artwork whenever they like to a mass audience very easily. They’re accessible to anyone with an available smartphone or computer with little restrictions. Because of this ease of accessibility it allows even the laziest of us to view artwork that would otherwise require effort to experience. In previous generations galleries and books were the only method of viewing what we are able to accomplish now with a press of a button. Galleries had a true purpose of protecting and maintaining artifacts and artwork that otherwise would be restricted from view or damaged, in addition a function of galleries is to savor fine art and display what is deemed the ‘pinnacle’ of artistic achievement by curators. Social media allows people to become the curators of their own galleries as Instagram and Pinterest use algorithms based on a user’s likes and dislikes to provide results of content the user will like. Social media in this sense seems more personal and approachable than the white walls of a gallery but lacks the experience of physically being in the space with the artwork. The drawback to the physical gallery is that they are restricted by space and location which limits the artwork that can be featured on exhibition. This also limits the audience that are able or willing to travel to and walk around a gallery that they could as easily view in the comfort of their home on social media. Laziness in situations where a gallery is too far away or too expansive is often considered consciously by the individual.
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(Screenshot of typical art featured on instagram) 

Pastime 
A pastime can be summed up as an activity that a person does in contrast to work. As technology has evolved and become more convenient it has brought a change in how we choose to spend our pastime. Our hobbies now increasingly involve interaction with technology through forms of television, video games, media streaming, mobile phones and social media. Media consumption has risen to become one of the world's most popular pastimes and leisure activities with adults in the UK spending an alleged “7 hours and 56 minutes a day consuming media, up 9% from 2016 and 13% from 2005” (IPA, 2017). Our society is being naturally driven towards digital entertainment as it appeals to our satisfaction associated with instant access to information and our inherent laziness. The internet has enabled us to do almost everything that we could do physically but from behind a screen. The rise of the internet and technology subsequently jeopardises traditional pastimes. Institutions like galleries that rely on physical interaction and visitor numbers are facing reduced traffic. Clifford Stoll in his book Silicon Snake Oil; Second Thoughts on the Information Highway wrote how the internet helps us in becoming a more connected species is also the way it deprives us of real life experience “Every hour that you're behind the keyboard is sixty minutes that you're not doing something else” (Stoll, C, 1995). Comparing how we choose to spend our pastime to those in the last century we see an increase in physical activity as well as “a demand for places and facilities where people could relax, enjoy each other’s company and actively pursue mutual hobbies and interests” (Boreham, P, 2008). Museums and galleries alongside churches and dance halls were actively visited and were very popular during this time as a result of the need for such public spaces. 
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(Pastime of the Londoners: A Running Ground in the East of London by Jack B. Yeats) 
With social media of the twenty first century it can be argued that there’s no longer a requirement for these places and facilities anymore due to online chat rooms, forums and image sharing sites replacing the utility of those areas. In addition younger generations haven’t grown up with these landmarks and thus don’t feel an obligation or necessity to visit a gallery or museum when it is easily available online where they already spend the majority of their pastime. “Men aged 25 and under use devices such as mobile phones, tablets, e-readers and laptops the most. Device use occupied 35% of their leisure time, whereas for women it was 29%” (Office for National Statistics, 2017). The way that social media maintains and attracts its audience could also be a factor in the declining interest of galleries. As touched on earlier, sites like Instagram use algorithms to update a user’s profile to show results that satisfy the users likes and dislikes, making the experience personal to the individual. In an evaluation of The Popularity of Museum Galleries by Jenesys Associates on what aspects of museum galleries worked to attracting people and maintaining their interest art galleries were praised for their “peaceful atmosphere” when viewed solely alone by adults  but “this characteristic often meant that these galleries were difficult for them to visit with their children”. Reasons for art galleries to be the least favourite museum gallery was “a general dislike of art”, “not child friendly” and “a dislike for a particular type of art” (2013). The nature of social media allows it to avoid these problems by adapting to a user’s preference and appear fresh every time a user logs in. It can be argued that the user experience and ease of access is the determining factor to why social media is proving more popular than galleries in terms of use and entertainment. 

Sentimentality
Often felt alongside nostalgia, sentimentality regards the use of an individual’s emotions to make judgements rather than factual evidence or reason. In literature sentimentality presents as “the expression of feeling or the attempt to evoke feeling in excess of what the portrayed situation reasonably calls for” (Wilkie, B, 1967, p 564). It can be argued that the most common period to feel sentimental is when an object or place of fond memories is changed or removed and as a result the emotion tied to this is subsequently sadness or longing. 
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(Waiting for the Verdict by Abraham Solomon, 1857)

Over the period of a lifetime it is likely to have experienced sentimentality a greater deal due to the circumstances of time passing and the progression of society. “There is a growing tendency to re-evaluate one’s life throughout the whole period of old age” (Petrov, I, 1978). This often develops into habits or hobbies that allow oneself to reminisce on days gone by making the present a “source of enrichment of the past memories” (Grade, D 1987).
The UK in particular is an ever ‘ageing society’ as found from census results in England “Since the early 1930s the number of people aged over 65 has more than doubled” (Department of Health, 2001). This is an increasing number of individuals who are likely to experience sentimentality and nostalgia as they get older and it just happens that the older generation also have ritely more leisure time available to them. From the Department for Culture Media and Sport annual report for 2007 “91% of adults in the UK have engaged in at least one cultural activity in the past 12 months. 42% have visited a museum or gallery” the 2017 annual report now shows a similar percentage of engagement with at least one cultural activity but an increase to “52% of people that visited a museum or gallery”. The correlation between the aging population, the amount of free time available to them and the increase in visitors to museums or galleries can’t be overlooked. As much as a common interest in art and history is involved in the decision to visit a gallery it could potentially be as much the result of sentimental feelings of compassion for these heritage and cultural sites due to their work preserving pieces of an individual’s past life. Museums and galleries allow the older generation an escape to reminisce on details in their lifetime and be surrounded by nostalgia. It is unclear if the younger generation who would’ve grown up with smart technology will have the same sentimental feelings towards objects of their lifetime as a result of the throw away society conditioning us to constantly be looking at something new and fresh instead of reusing and maintaining what we already have. In this sense there is less attention to the past, history and the longevity of objects and landmarks as there is always something new to replace it. This trend is most clearly present in social media as we scroll past hundreds of images, videos and posts a day something that a gallery does not have the ability to replicate. It would be common to put our attention span as a reason to our constant need to scroll through content but that isn’t the case as there is no viable research to suggest we have a decreased attention span as Dr Gemma Briggs explains to the BBC in an article Busting the attention span myth  “It’s very much task-dependent. How much attention we apply to a task will vary depending on what the task demand is”. It could very well be that social media users would prefer to pay their attention to online media rather than the physical and as a result don’t have the same sentimental attachment to objects as older generations. Similarly as nothing on the internet is truly lost and can be recalled at anytime there isn’t the need to preserve it in the same fashion as a gallery or museum.
Conclusion
Museums and art galleries are beloved by many as the remnants of our history allowing us access into the experience of past life and the lessons learnt by masters before. In the modern age of social media where everything is being digitally reproduced and uploaded online artifacts and information can be accessed remotely through any computer and mobile device. This subsequently has given us the ability to bypass the conventional visit to galleries by simply looking online. Social Media has driven a large wave of artists and designers to instead of thinking about exhibitions in galleries to posts on timelines as they are able to reach an ever growing potential audience. Galleries are restricted as they are confined by space and are unable to change to an individual’s preference of art. Instead they are limited to exhibitions by showcased artists which aren’t guaranteed to satisfy visitors. In this regard visiting galleries could be seen as taking a ‘gamble’ for visitors hoping to find artwork they find engaging. Social media such as Instagram and Pinterest with their fresh, constantly adapting platforms subsequently have the upper hand on accessibility and general user satisfaction creating the argument are galleries becoming redundant in the world of social media. 
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