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FINAL GRADE

58/100

Nick Gelstharp - Assignment 2
GRADEMARK REPORT

GENERAL COMMENTS

Question 1  7

Question 2  14

Question 3  12

Question 4  12

Question 5  7

Writing Skills  6

PAGE 1

PAGE 2

PAGE 3

PAGE 4

Comment 1

the values are to be calculated and presented here

PAGE 5

Comment 2

screenshots to be cropped to highlight the relevant sections

Comment 3

the mean, median, and
mode collectively provide insights into the distribution of daily sales for
each store, helping to understand the central tendency and variability in the
data.
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PAGE 7



PAGE 8

Comment 4

these measures should be calculated for each store

PAGE 9

PAGE 10

PAGE 11

PAGE 12

Comment 5

Likewise outliers should be identified using IQR or z score method

PAGE 13

Comment 6
no comment

PAGE 14

Comment 7

Q3 values for daily sales in each store provide actionable insights for
tailoring the company's sales strategy.

PAGE 15

Comment 8

Q3 of 20 indicates
that 75% of the daily sales in Store 1 are below 20.

Comment 9

in addition,  strategies to boost sales on days with historically lower performance could be 
explored. also 

Consider
diversifying product offerings or implementing targeted promotions
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Comment 10

more specifics should be included

PAGE 17

Comment 11

well analysed

Comment 12

strategies should be proposed. example:  Explore
collaborations or partnerships with influencers or other businesses to increase
visibility and credibility. or  Establish
a feedback mechanism to continuously monitor and address customer concerns.

Comment 13

hypothesis should be shown in corresponding notations

Comment 14

There is a significant difference in sales performance between the two
groups of stores-alternate hypothesis
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Comment 15

a brief explanation is expected
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