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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: 
The website loads relatively quickly, which creates a positive firs impression. The BDC report also indicates goods overall performance. However, speed alone does not ensure usability. The layout appears busy, and the large number of options make it difficult to know where to focus. As a result, although the page load fast, the experience can still feel overwhelming and slightly for first-time users (BDC, 2026; Jongmans et al., 2022).


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: 
Yes! The website contains many sub-pages, particularly within dropdown manus. Navigation is mainly through the top menu. but some sections include numerous sub-options that are difficult to view on a standard screen. This creates a cluttered structure and increases cognitive effort for the user. instead of guiding customers clearly, the website may cause confusion, making it harder to quickly find relevant information or booking options (BDC, 2026).


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: 
Yes, a booking system is available, but it is not straightforward. Customers must select a class, navigate through sub-sections and then check date to see availability. During testing, several options appeared fully booking or did not show clear upcoming availability. This makes the process inefficient and may discourage potential customers, as an effective website should make booking simple and accessible (Kotler, Armstrong and Opresnik, 2018).



	Question 1d - What improvements could be made to the usability of the website?


	Answer: 
The website would benefit from simplified navigation and clearer structure. Reducing the number of menu options and grouping related services into broader categories would improve usability. In addition, displaying prices and availability earlier in the process would make the experience more transparent. These changes would reduce confusion, support decision-making and improve the overall customer journey (BDC, 2026; Jongmans et al., 2022).



	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer:
The website is visually appealing, with high-quality imagens and a professional style. However, the pleasant appearance is reduced by the complexity of the layout. On desktop, the large number of sections makes the page feel crowded. The BDC report shows the site is mobile-friendly, but the same structural issues remain. Therefore, while the design is attractive, the overall experience can sill feel confusing (BDC, 2026).


	Question 2b -  How does the website use imagery, video and colour? 


	Answer:
The website uses high-quality images of food and warm colours to create an inviting and professional impression. These elements help communicate quality and expertise. However, the virtual design does not fully compensate for the unclear organisation of content. Although the images attract attention, the lack of clear structure reduces the effectiveness of the overall experience (Jongmans et al., 2022).


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer:
Yes, the website includes a chat tool labelled “Ask a question. Chat now” in the bottom right corner. This is useful for customer support and quick enquiries. However, its effectiveness is limited if users rely on it to find basic information. Ideally, key details such as services, prices and availability should be easily accessible without needing additional support (BDC, 2026). 


	Question 2d – How effective are the social media links on the website?


	Answer: 
The website includes links to social media platforms such as Facebook and Instagram, which help build engagement and trust. The BDC report confirms active social media presence. However, their effectiveness depends on the website experience. If users arrive from social media but find navigations confusing, the overall journey is weakened. Social media should support, not compensate for, the website usability (BDC, 2026; Israfilzade and Babyev, 2020).


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer:
The services are not presented as clearly as trey could be. Although the website including cooking classes, team-building events and other services, these are spread a cross multiple sections and sub-pages. This makes it difficult for new customers to quickly understand what is offered. A clearer overview of services on the main page would improve understanding and strengthen perceived value.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer:
Customers reviews are available but not clearly presented. Some reviews appear within individual class page under sub-sections, which require several clicks to access. The BDC report also identified 298 reviews with an average rating of 5.0 out of 5 on Facebook, indicating strong customers satisfaction. However, the lack of a clear and visible review section reduces their impact on building trust (BDC, 2026).


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: 
The service is presented as high quality through professional imagery, branding and the concept expert-led cooking experiences. These elements suggest a premium offering. However, the website experience does not fully support this image. The difficulty in navigating and finding availability reduces confidence. Therefore, while the service appears high quality, the digital experience may limit strong recommendations. 


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer:
Prices are not clearly presented. Users must navigate through several steps, including selecting a class and date, before seeing the cost. This makes comparisons difficult and may frustrate customers. The company may use this approach because prices vary, but clearer pricing information would improve transparency and support better decision-marking


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.Cooking lessons

	
	2.Cooking classes

	
	3. Learn to cook

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: 
The website does not consistently appear in the top results for theses broad search teams. The BDC report highlights issues such as limited visible content, poor heading structure and the absence of a sitemap, which can reduce search performance. Although the site has an established domain, these weaknesses likely affect its ability to rank highly against competitors (BDC. 2026).


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: 
Yes, website remain highly relevant in modern UK business. They act as the main platform where customers access information, compare services and make purchasing decisions. While social media attracts attention, the website is often where final decisions are made. In this case, the evaluation shows that even with strong branding and reviews a confusing website can reduce trust and limit sales. Therefore, website continuo to play a critical role in business success (Demangeot and Broderich. 2026 


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: 
The most important recommendation is to simplify the website structure and booking process. Currently, there are too many menu options, unclear service presentation, hidden pricing and difficult navigation. These issues make the experience confusing. improving the structure would make the website easier to use, support customer decisions and better reflect the high quality of the services offered (BDC, 2026 Jongmans et al., 2022).
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