


	I didn’t have to drive anywhere; I sat in the comfort of my own home and browsed the internet for the best deals and with most shops offering a free return service I could send back the items that I wasn’t happy with; again without leaving my house. So, if a one person in the space of an one week can use e-commerce up to five times, imagine just how many transactions are made in the whole of the UK alone in one week. The answer is millions! There is no wonder why e-commerce has gone off the scale and why so many people prefer this type of shopping. However, there are some of the businesses that will never 100% be able to use e-commerce because they simply can’t. Take, for example, hair salons, nail salons or beauticians. Services that they are offering just can’t be bought using e-commerce, they can be booked and paid for online, but never delivered or performed via the internet so to speak.
There is no getting away from the fact that e-commerce is existing in all aspects of business transactions and our lives. But have you ever asked yourselves what exactly is e-commerce, and how does it affect the retail market, the UK high street and you– the consumer? No, that’s fine. Look no further, this article is going to answer all those questions for you and will help you to make your judgements about the ever so present e-commerce.
Next, Amazon, eBay, Tesco and Superdrug those are the names of retailers I’ve used to purchased goods via online services using desktop and mobile devices in the last week. In the time of seven days, I’ve managed to use five different shops to spend my money in without leaving my house. I found the experience very easy, quick, hassle-free and convenient for me a full-time student, mother and a housewife. My free time is minimal and precious; therefore, I have to make sure that I utilise it efficiently.
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Should businesses fear or embrace e-commerce? What is e-commerce and how is taking over the modern retail world?

As e-commerce continues to grow another new form of commerce is being utilised and it’s called m-commerce. M-commerce is a mobile phone application (app) that allows us to perform financial transactions with retailers on the go; on the mobile as 
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E-commerce explained
According to Doyle (2011), e-commerce is “short term for electronic commerce. This refers to commerce, such as the buying, selling, and trading of information, goods, and services, over the Internet using the World Wide Web.” This basically means that term e-commerce can be applied to every form of financial transaction performed on-line. With a click of a button or swipe of finger businesses and consumers can sell and purchase products and services within minutes, without the need of stepping outside from the comfort of their offices or homes. Some of them include grocery shopping, clothing, insurance policies, train/bus/plane tickets and your next summer holiday abroad to sunny Spain. You must admit it does sound good! Although, as I have mentioned before, not every business can fully become an e-commerce business. They can adapt the main principles of e-commerce such as paying, booking and communicating with customers via online, but never limit themselves to trading only on the internet. 
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E-commerce history and statistics
In 1991 the internet was open to the public, meaning that every single person with the use of a computer could technically have the use of this new phenomenon. Many businesses took advantage of this, and as a result, we were introduced to a new form of shopping called internet shopping. In 1995 the first business that took this step was no one else than now the giant retailer Amazon. Many followed his suit resulting in millions of e-commerce companies in the world. In the UK alone, in 2017 e-commerce sales reached £560 billion rising from £484 billion in 2016, and the sales are predicted to rise further in the following year (Office for National Statistics, 2018).

I personally like going to those places to have my hair or nails done; therefore, it doesn't bother me that I have to physically attend the appointments.
[bookmark: _GoBack]For me, the time spent at those places is a form of relaxation and a moment to unwind and think about myself. The “me-time”. On the other hand, the same can’t be said about grocery shopping or clothes shopping where I feel like I’m being tortured for the whole time. People pushing past you, babies crying and kids misbehaving, and that’s without even mentioning my own children – absolute mayhem. This is why I am 100% on board with e-commerce.


minutes. All is left to do is book it. Many retailers understood that people nowadays are leading busy lives and value their time; therefore, they have reached out to us consumers and developed their websites in a way that they are user-friendly and timesaving, but also making sure that they do not lose our customs. However, desktop shopping wasn’t enough. Retailers wanted to offer more to their consumers. Market researcher hired by the biggest retailers in the world performed countless researches and found out than indeed we would like to shop using our phones and that how we were introduced to mobile apps. The applications that allow us to perform financial transactions via smartphone. Statistics from 2018 shows that across the globe, 52.2% of websites views was made via mobile (Statista, 2019). Overall statistics vary across different countries but remain very balanced. M-commerce also continues to grow as the years goes by.

E-commerce business opportunities
E-commerce had and still is having a significant impact on the retail industry in the UK and the rest of the world. Many small businesses saw a window of opportunity and their chance to shine at the time of e-commerce boom. With virtual shopping, they were able to cut down the costs associated with running a traditional business and compete with more prominent retailers. By having an online presence, companies can quickly expand their customer base and reach people from all over the world (as long as they are shipping that far, of course!). Think about it and ask yourself a question; did you ever bought anything from another country? If yes, then the same thing is happening in the UK. People from all over the world can buy produce, good and services from the UK. 
Long as there is an internet connection (McLean, Graeme, 2018). The difference between e-commerce and m-commerce is that the latter offers even more convenience and flexibility than its predecessor; nevertheless, m-commerce is still a part of e-commerce. So, if you haven’t got a PC, laptop or tablet, don’t worry as long as you are an owner of a smartphone, you can now join the fun too. On the bus, train or in the taxi you can buy and sell goods. You can book appointments or apply for a new credit card. It’s all available to us with as much effort as a swipe of a finger. Is it possible than m-commerce is even more enticing than e-commerce? Quite possibly. 

E-commerce success	
Online shopping has become a very successful form of shopping and is favoured by many. It is quite obvious why people prefer this way of shopping than in-store buying. PRNewswire states that according to a study performed by EmpathyBroker in 2017 with 3000 participating adults, 51% of respondents agreed that they prefer to shop online. Convenience, 24/7 shopping experience larger choice and availability, price comparison and efficiency are believed to be the main factors contributing to the success of e-commerce. It has never been easier to do your weekly grocery shopping than now. All it takes is about 20 minutes to complete an online order, and your groceries will be delivered to you the very next day. The same principles follow when booking a holiday abroad, but with the added benefit of comparing the prices. We can now simply input all the information such as where, when and for how long we want to go away into the price compering website and have the best deals displayed on the screen to us in 

[image: ]E-commerce the not so pretty side
There are always two sides of a coin, and there is no exception with e-business. There are as many supporters and believers as opponents and non-believers. Yes, online presence has helped many businesses to flourish and succeed but have you ever wondered what is happening to the UK high streets? Well, they are disappearing; they are becoming non-existing for one reason or another. Through the lack of adaptation or direct competition from online retailers, shops are being shut down one by one. Take for an example Llanelli high street where “even charity shops are closing” (John, 2019). Closure of other shops on the same road meant that people were less likely to visit the high street, which resulted in the decline of customers visiting the charity shop. This meant that the charity shop became less profitable and consequently stopped making money. Towns are becoming a ghost town with only café’s, hairdressers and beauty salons trading. In one-way shops and business cannot compete with online retailers as their overheads are a lot higher than online-based companies. People are swayed by more competitive prices, more significant choice and convenience. However, online shopping is lacking a personal touch. You cannot ask a shop assistant for advice and most importantly you cannot physically touch and see a specific product. Yet, most of us are still drawn to e-commerce. Businesses who want to survive must adapt to current trends. Online presence is vital these days, for example, let’s have a look at Next. The huge clothing and homeware retailer have around 500 shops in 
Now, think about how easy or difficult would be to purchase goods from abroad without the presence of e-commerce. 
Well, I can answer this for you, it would be quite tricky, and most certainly it would involve travelling a long distance to obtain the desired item (not everything can be purchased from the catalogues or over the phone). So, what I am trying to say is that because of e-commerce many businesses were able to expand their customer base and offer them goods that were unattainable for them in the traditional form of shopping or start up their businesses with a very little investment. One of those businesses was a company called Love Layla Designs, who is specialising in greeting cards and gifts. In the interview with The Lloyds Bank National Business Awards the director of Love Layla Designs, Stacey Dennis says, “ We are an online business,…, solely selling our products online but also engaging with customers through social media… “.The company managed to win several awards that recognised its success and is growing from strength to strength. It is not a secret that e-commerce has played a massive part in their success as their initial start-up costs were only £30. This would be impossible with the traditional brick and mortar type of establishment.







Some people, for example, for the elderly who live alone going shopping, might be the only chance to interact with another human being.
Therefore, I do believe that the UK high street is not going to completely disappear. Statistics show that on average only half of the British population prefer and rely on e-commerce where the other half is fully
committed to the traditional 
form of shopping. Just because the numbers suggest that e-commerce is becoming more popular every year, that doesn’t mean that all in-store retailers are going to be closing down. At this time and moment, I’m convinced that there is place for both forms of shopping and e-commerce should be used as an added bonus and feature to every business out there. Companies should not fear e-commerce; they should use it to their advantage, listen to your customers and alter your business accordingly. I hope I’ve made some of the main features of e-commerce clearer, and it’s evident that e-commerce and traditional commerce aren’t without flaws; however, there are many positives. We can think for ourselves and make our own judgements. We don’t have to believe everything we see or hear. So, having read my article what do you think should businesses fear or embrace e-commerce.
[image: ]

multiple locations, but it does not stop there, its online presence is also quite impressive. With easy to navigate website that is mobile user-friendly, sales running alongside their in-store purchases and speedy and efficient deliveries allowed them to thrive and do well. They have adapted.
On the other hand, if you look at Toy R Us. They have failed. The toy shop did not adapt to changing customer behaviour, nor did they innovate. The e-commerce cannot be entirely blamed for this, as one of Toy R Us’ main competitor Smyths Toys is still trading and making profits. 
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So, what’s next?
E-commerce is not going away, quite the opposite is growing stronger, but I do believe that there always will be a place for shops. I might not be the biggest fan of in-store shopping, but I’m just a one person. I’m sure there are many others like me, but there are also many people that would disagree with me. People are creatures of habits; they like to shop at the weekend because they want to socialise with others. What would this world become if everybody were stuck behind the closed door and click on the keyboard to do their shopping? Perhaps, a pretty sad place to be. There are also social aspects of shopping. 
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