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	Student name:
	 Name
	Student ID number:
	Number

	Programme:
	BA/MDes Graphic Design

	Module:
	Visual Studies 2

	Module code:
	M4X01603
	Contribution to Overall Module Assessment (%):
	100%

	Lecturer:
	Donna Williams
	Internal Verifier:
	Harry Richmond

	Assignment Title:
	Task one, Advertising – Creative Campaign Presentation
Task Two,  Designer/Client identity
	Word count (or equivalent):
	

	Submission deadline:
	Summative Deadlines 
12 noon/midday 
13th May 2020. 
Digital files
donna.williams@uwtsd.ac.uk 
Task One 
Advertising Campaign. 
Power-point Presentation (emailed) If you have already completed this task, you do not need to send again, as feedback has been given. If you have not sent it or have re-worked the advertising campaign, please send by 
12 noon/midday on 
13th May 2020
Task Two 
Designer Client Identity. 
 

	Return date of provisional marks & written feedback:
	Feedback no later than:
11/06/20
(20 working days)



	Submission method:
	All written assessments, where practical and possible, must be submitted via Turnitin unless otherwise instructed by the Lecturer. (Please DO NOT put this assessment specification into Turnitin or it will match many similarities with other students’ submissions.)
Alternative submission method (if applicable): 
Task One Powerpoint/ pdfs/ Prezi Presentation of to be sent via email to donna.williams@uwtsd.ac.uk
Task Two  Send digital files as pdf’s to Donna Williams donna.williams@uwtsd.ac.uk
Late submission of the assessment will result in a late penalty mark.  Penalties for late submission: Up to one week late, maximum mark of 40%.  Over one week late, 0%.  Only the Extenuating Circumstances Panel may approve a change to submission dates.

	Academic honesty / referencing:
	Academic honesty is required. In the main body of your submission you must give credit to authors on whose research and ideas your work is based. Append to your submission a reference list that indicates the books, articles, etc. that you have used, cited or quoted in order to complete this assessment.  




	Module Learning Outcomes 
(from module syllabus)

	Module Learning Outcomes being Assessed:

	Enhance practical and/or technical skills in selected mediums

	Broaden the context and application of their individual practice





	
TASK DESCRIPTION



	This next section of visual studies will engage in ‘idea formation’ within the world of advertising. For many Graphic Designers this can be sometimes a challenge in stepping out of personal comfort zones. This will challenge new ways of thinking about a creating ideas. We will look at known theories of who, what, why, when, how and where...Hats theories in application and Maslow. You can challenge these theories and maybe create your own or find an theory that suits your personal way of creating ideas.
We will also be stepping into Brand Design and explorations of ideas with an actual client.






	Task One
Advertising Creative Campaign – A Presentation
Introduction- How do we create ideas?
You are to research, copy-write, design and produce ideas for an advertising campaign. A campaign can be a series of ads. The quantity of ads will depend on which brief you choose and discussion with tutor. The choice of placement will be your decision based on your market research and target audience. Example: Billboard, magazine, newspaper, bus side. (At this stage Not web, but thoughts about how it could be applied.)

What is advertising?
Making known; calling public attention to a product, service or company by means of paid announcements so as to affect perception or arouse consumer desire to make a purchase or take a particular action.

What is target audience?
This is the term used to describe groups in the community selected as being the most appropriate (e.g.; primary purchasers, users or influences) for a particular advertising campaign or schedule.

The target audience may be defined in demographic (race, age, income, mobility, educational attainment, home ownership, employment status, location) or psychographic terms (personality, values, attitudes, interests, or lifestyle) or a combination of both.

Some questions to ask to help you get started. 
Who is your target audience?
Where is your target audience located?
What do they think about your current brand or service?
What would you like them to think about your brand or service?
How will you attract them to your products or services?
Who else is competing for their loyalty and devotion?
Are you targeting business or consumer sectors?
Does this idea actually work?  Why does it work?

Choose only one brief for your Creative Advertising Campaign. 
Your choice of brief will be issued out of a Hat. 


Hints and Tips (In addition see module Handbook)
Strategies for creativity and ideas. All these theories will be discussed in lectures.
Who, what, why, where, how./Maslow hierarchy of needs/ Hats. (Edward de Bono)/Find a new thinking strategy!/ Final idea should be at a presentation standard. (This will be explained in lectures)


One brief to be picked out from the hat:

1. UNDERTAKING
A great career opportunity. Convince school leavers that they should pursue a career in the funeral industry.

2. STATE OF MIND
Everyone hates queuing, train delays and rush-hour traffic – but is it all a state of mind? 

3. SAVE OUR PUBS
Public houses, boozers, second homes – call them what you will – have been the heart and soul of the British
Community for centuries. But our pubs are now in peril and actually closing down at a rate of 52 a week. Your
challenge: use the power of branding to bring pubs back from the brink and get the beer and good times flowing
once again

4. HELP SPREAD THE WORD
Create or select a ‘non-word’ and help it claim it’s rightful place in the Oxford English Dictionary.
MESSAGE:
Many great new words, or neologisms, have been classified as ‘non-words’ as they have not yet made it into the Oxford English Dictionary. Rumour has it; these words have been consigned to dusty obscurity and have been written on 6x4inch cards, filed alphabetically in a secret vault in Oxford owned by the Oxford University Press. Your task is to help these words find there way into common usage, enabling them to achieve their ultimate goal of a place in the Oxford English Dictionary. You can choose one or more ‘non-words’ or even create your own.
Here are a few examples of words that need your help:
Earworm: a catchy tune.
Polka dodge: the dance two people do when they try to pass each other in the street.
Nonversation: a completely pointless chat.
Furgle: to feel in a pocket or bag for a small object such as a coin or key.
OUTPUT:
You can use any medium you deem effective e.g., social, broadcast, ambient, outdoor, print

5.THE ART SCHOOL REBELLION
It is thought that the ‘Art school’ choices are being lost in a maze of political misunderstandings and a drive for STEM Subjects. How would you create a campaign to attract and encourage students who WANT to go to Art Colleges? /Art Schools  
	
6. GOOD MANNERS
Bring back good manners 

7. Go Outside

8. Dig deep into your hard-won wisdom and life lessons, and celebrate them through .....?  Passing it on.

9. Write a letter

10.  Plastic – what next? What do we do to convince?  Are the public tired of the images?

11. Sprout Clout
Possibly the world’s most hated vegetable?! It’s your brief to make Brussels Sprouts the coolest veg on the planet, so your client can sell sack loads of them all year round and not just at Christmas!

12. Alternative Therapy
Laughter is the best medicine. Package it, design posters, go viral - anything goes. Convince the public and make them smile.

13.  Bad Manners – How spread the word for good manners?

14.  Britain has the longest working hours..change it.

15 Coalition:
Create and promote an unlikely coalition - after all opposites attract!

 16. Fight for diverse representation and empowerment in sex for disabled people (D&AD)

 17. ‘Rebuild the World’ of teenage creativity

 18. Encourage people to choose time for friends during MARTINI TIME (D&AD)

 19. How can Barclays help vulnerable customers with mental health issues manage their money better? (D&AD)

20. Taboo

21. Fact - finding. What is truth?

22. “Our new Consititution is now established, everything seems to promise it will be durable; but, in this world nothing is certain except death and taxes”

23. Have a look at the D&AD Briefs (New Blood) …have a go at one of them. Speak to Donna , as you do not need to do it to the extent of this brief, but you need to work on concepts. 

24. No more crap. Stop the general public from buying crap that ends up in landfill


What do you need to hand in for Deadline for Brief One
A 5 minute Visual Presentation of ideas backed up by research on Powerpoint. / or pdfs/ or prezi
Formative Deadline - Date of presentation, 10am Wednesday 26 February 2020

SUMMATIVE DEADLINE IS 
12 noon/midday  13th May 2020. 
The Presentation should include:
1. RESEARCH
2. PROCESS/ DEVELOPMENT. 
     Include in your presentation some of the idea theories and how did you get to your idea?
3. FINAL IDEA


Task Two
Designer /Client (Corporate ID)

Introduction
The creative process in its purest form is simply a way of solving a problem. Graphic Design is a problem solving process, requiring creativity, information, innovation, and technical expertise. An understanding of the clients product or service and goals, their competitors and the target audience is translated into a visual solution. People who are neither designers not artists, may find themselves impressed by your given talents, and creativity. Talent is a very helpful tool. However there is a process of design, a method for solving problems. Over time and experience each designer or design team will find the method that works for them. While no one person or group may view a problem from the same perspective, general similarities often appear in their approach.

Instructions
You will be given a name of a second year BA Graphic Designer Student. 
This will be your client.  

Lists are all posted on Moodle.  
ATTENDANCE IS ESSENTIAL TO AQUIRE YOUR CLIENT! 
It is your job to come up with a corporate ID / Logo / Brand for the second years to promote themselves as a freelance Graphic Designer.  

To start this task, you will need to think back to the project you completed in Semester One, - Me, Myself and I. 
The Me, Myself and I project was all about you and now we are moving into all about the client. How does your client want to be viewed?

What do you need to hand-in for Deadline
Brief Two – Designer /Client (Corporate ID) 
1. A3 page - Concise Research Pages
2. A3 page - Process and development
3. A3 page - An image of just the logo /Brand
4. A3 page -  Logo applied to letterhead, business card, with compliments slip 
(We will show examples of this in class time)
5. Short Report - Approximately 400 word report explaining analysis and your process. Include information supplied from your designer about what it was like to work with you and how you feel you answered the brief. 
6. The Printed Brief (See the notes on how to write a brief)

Hints and Tips 
Think about how you are communicating with your client.  Are you in contact?  How do you set up arrangements to meet and discuss the work? How did it feel when the client discussed your ideas? 
Look at successful branding and how to stand out from the crowd. 
Don’t be afraid to make suggestions or changes to the work to your client.


Some Notes to help
The Role of the Designer (This is YOU / First Year student)
What do I have to do?
‘ Design a corporate identity for a client. Applied to Letterhead, business card and ‘with compliments’ slip.
‘ Write the brief with a time schedule of the design process.
‘ Write a journal of this experience. This could be entries every day or every time you work on the job or when you meet the client. The choice is yours. You must include the total hours spent working on the job. Meetings, research, exploration, thumbnails, layouts, presentation. (400 words). Include in the report your feedback from your client

An example of what is needed in How to Write a Brief
In this project it will be your responsibility to write the brief. The following is a guideline of information to include in the brief. It is only a starting guideline and you may wish to add more information or take some away. Use what is relevant to your individual client brief:

1. Name of client
2. Contact details
3. Product/Service description
4. History/present position/goals for future
5. Competitor information
6. Communication Background
Previous communication activity
Present communication activity - research, advertising, direct mail, graphic design,
public relations, distributor promotions.
7. Communication Task -The Message
 Information to be included in the designed item (logo, text, images, etc) Function or desired response
8. Target Market
Demographics - age, gender, income, employment, geography, lifestyle.
Purchase motivations - needs, wants, corporate image, product\service positioning.
9. Budget
Available budget- If client unsure it could be an estimate based on similar past projects and other information.
10. Timetable

Ask yourself - Have you actively listened to the client?
Do you believe you have understood the brief correctly?

Some notes to help
The Role of the Client (This is a Second Year Student who will become your client)
This section of information is for your client, a second year student.

You have been assigned a first year student to create a Logo applied to a Letterhead, business card, envelope, with compliments slip that will represent you as a Graphic Designer.
Please write a short report of how you think your designer handled your brief. Strength and weakness.
This report with be handed over to your designer to help them with write their report. 

Communicating the Brief
The second year should thoroughly communicate their design needs to the designer at the briefing stage.

Some Recommendations of what information you need to supply:
-Your organisation practices and values.
-Corporate identity requirements
-Existing communication material which you think reflects your organizational practices and values.
-Your competitors information.
-Objectives of communication material.
-Words to describe the desired “look” and “feel” such as “contemporary” and “innovative”.
-Emotional response you would like to achieve from the audience such as “excited,” “proud,” or “scared”
-Target Audience
-Include specific briefing information about your design project.- Logos, symbols, trademarks.
- How text and photographs will be provided, if needed
- How graphs and any other graphical elements will be provided and used, if required.
- How many design concepts will be required.
- Production Specification (for example, number of pages, quantity, paper, quality/stock, size, preferred binding)

if known.
- Any special finishes (embossing, foiling, die-cuts)
- Proposed production schedule.
- Packaging requirements
- Printing preferences
- Delivery requirements including contacts and address, electronic file formatting
- Time frames for concept presentation and approvals
- Delivery deadline- Allow enough time for the design process
- Consider whether the design will reach your target audience and whether it will achieve the intended result.
- Criticisms or design suggestions should be specified as clearly as possible.

Ask yourself (Second year Student)
Have you provided as much information as possible to assist your first year designer?


Submission Information:
12 noon/midday 13/05/20 

Task One– Advertising Creative Campaign -Presentation
The Presentation that you gave in February, needs to be re-submitted IF you worked on it further.  
Can be submitted as a powerpoint./ pdfs/ prezi.

Task Two – Designer /Client (Corporate ID) To be sent as pdf’s to donna.williams@uwtsd.ac.uk
1x A3 page - Concise Research Pages
A3 pages - Process and development (maximum of 3 x A3 pages)
1 x A3 page – An image of just the logo /Brand
1x A3 page -  Logo applied to letterhead, business card, with compliments slip 
 
See below on the Student Self Evaluation page
Short Report for Task Two - Approximately 400 word report explaining analysis and your process. Include information supplied from your client, about what it was like to work with you and how you feel you answered the brief? The Report can be typed into this form. (See below in Student Self Evaluation)
The Brief This is mostly about what instructions you received from your client as it will help the assessor to gauge your responses.

Please remember to name all Submitted digital files
NAMES IN CAPS & Name of Project
For Example:
DORIS JONES Advertising Campaign Sprouts









	GUIDANCE FOR STUDENTS 
IN THE COMPLETION OF TASKS



NOTE: The guidance offered below is linked to the five generic assessment criteria overleaf.

1. Engagement with Literature Skills (Marks Available: 20 out of 100)

Guidance specific to this assessment: 
Research & Analysis – 
Task One - Initial Idea generation for the advertising campaign 
Task Two - Researching your client ideas. How to take a brief and identify needs of the client. Show clear evidence of a range and depth of relevant research and analysis, and meaningful, personal annotation of work in context of the set brief. 

Your work must be informed and supported by scholarly material that is relevant to and focused on the task(s) set.    You should provide evidence that you have accessed an appropriate range of sources, which may be academic, governmental and industrial; these sources may include academic journal articles, textbooks, current news articles, organisational documents, and websites.  You should consider the credibility of your sources; academic journals are normally highly credible sources while websites require careful consideration/selection and should be used sparingly.   Any sources you use should be current and up-to-date, mostly published within the last five years or so, though seminal/important works in the field may be older.  You must provide evidence of your research/own reading throughout your work, using a suitable referencing system, including in-text citations in the main body of your work and a reference list at the end of your work. 


2. Knowledge and Understanding Skills (Marks Available: 20 out of 100)

Guidance specific to this assessment:  
Development – 
Task Two – Show how you have integrated relevant research and analysis into your own work. Have you pushed your own ideas forward from week to week, and experimented with a variety of possibilities? Have you generated work that can now be adapted and transformed into final outcomes? 

At level 4, you should be able to demonstrate knowledge of the underlying concepts and principles associated with your area(s) of study.  Knowledge relates to the facts, information and skills you have acquired through your learning.  You demonstrate your understanding by interpreting the meaning of the facts and information (knowledge). This means that you need to select and include in your work the concepts, techniques, models, theories, etc. appropriate to the task(s) set.  You should be able to explain the theories, concepts, etc. to show your understanding.  Your mark/grade will also depend upon the extent to which you demonstrate your knowledge and understanding. 

3. Cognitive and Intellectual Skills (Not Applicable to this Assessment.)

4. Practical Skills (Marks Available: 40 out of 100)

Guidance specific to this assessment: 
Task Two – How well does your outcome satisfy the requirement of the brief? How well have you integrated your development? How ambitious is it? Does it attain a suitable overall standard in response to the task? 

At level 4, you should be able to apply the basic underlying concepts and principles to evaluate and interpret these within the context of your area of study. You should be able to demonstrate how the subject-related concepts and ideas relate to real world situations and/or a particular context.  How do they work in practice?  You will deploy models, methods, techniques, and/or theories, in that context, to assess current situations, perhaps to formulate plans or solutions to solve problems, or to create artefacts.  This is likely to involve, for instance, the use of real world artefacts, examples and cases, the application of a model within an organisation and/or benchmarking one theory or organisation against others based on stated criteria.  


5. Transferable Skills for Life and Professional Practice (Marks Available: 20 out of 100)

Guidance specific to this assessment: 
Task One and Two - How well have you communicated with staff over the duration of the project? Has there been regular, productive dialogue to progress your work? How well has your final outcome been presented/realized? Dialogue can be online via email or teams

Your work must provide evidence of the qualities and transferable skills necessary for employment requiring the exercise of some personal responsibility.  This includes demonstrating: that you can communicate the results of your study/work accurately and reliably, and with structured and coherent arguments; that you can initiate and complete tasks and procedures, whether individually and/or collaboratively; fluency of expression; clarity and effectiveness in presentation and organisation. Work should be coherent and well-structured in presentation and organisation.





	
STUDENT FEEDBACK FORM



	STUDENT: Please comment on areas in which you feel that you have performed well:

	Overall Student comment:


	STUDENT: Please comment on areas that you feel you need to develop:

	Overall Student comment:



	Task Two -  The Report
Please type in here your 400 word short report explaining analysis and your process. Include information from your client about what it was like working with you and how you feel you answered the brief. What was it like to show your ideas? What was it like to have received praise or criticism? What was it like to only communicate via online?



	Task Two - The Brief
Please typed in here the Brief that you have completed for Task Two. This is mostly about what instructions you received from your client as it will help the assessor to gauge your responses.  

	STAFF: GENERAL OVERVIEW COMMENTS 

	Staff to comment in this area.  









	
STUDENT FEEDBACK FORM



This section details the extent to which the assessment criteria are demonstrated by you, which in turn determines your mark. The marks available for each category of skill are shown. Lecturers will use the space provided to comment on the achievement of the task(s), including those areas in which you have performed well and areas that would benefit from development/improvement.
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	Generic Assessment Criteria 
	Marks available
	Marks 
awarded

	1. Engagement with Literature Skills
.
	
	

	Task One - Initial Idea generation for the advertising campaign 
Task Two - Researching your client ideas. How to take a brief and identify needs of the client. Show clear evidence of a range and depth of relevant research and analysis, and meaningful, personal annotation of work in context of the set brief.  
Staff Feedback:
	
	

	
	20
	

	2. Knowledge and Understanding Skills

	
	

	Task Two – 
Show how you have integrated relevant research and analysis into your own work. Have you pushed your own ideas forward from week to week, and experimented with a variety of possibilities? Have you generated work that can now be adapted and transformed into final outcomes? 
Staff Feedback:
	
	

	
	20
	

	3. Cognitive and Intellectual Skills

	
	

	NA
	
	

	
	0
	

	4. Practical Application Skills

	
	

	Task Two – 
How well does your outcome satisfy the requirement of the brief? How well have you integrated your development? How ambitious is it? Does it attain a suitable overall standard in response to the task? 
Staff Feedback:

	
	

	
	40
	

	5. Transferable Skills for Life and Professional Practice

	
	

	Task One and Two 
How well have you communicated with staff over the duration of the project? 
Has there been regular, productive dialogue to progress your work? 
How well has your final outcome been presented/realized? What was it like to work only online in communications?

Staff Feedback:
	
	

	
	20
	






	Assessment Mark (Assessment marks are subject to ratification at the Exam Board.  These comments and marks are to give feedback on module work and are for guidance only until they are confirmed. )
	Late Submission Penalties (tick if appropriate)
	%

	
	Up to 1 week late (40% Max)
	
	

	
	Over 1 week late (0%)
	
	







	GENERIC ASSESSMENT CRITERIA



	Level 4

	In accordance with the Framework for Higher Education Qualifications, at the end of Level 4 students will be expected to have demonstrated knowledge of the basic underlying concepts and principles of a subject, and an ability to evaluate and interpret these within the context of that area of study. They should be able to present, evaluate and interpret qualitative and quantitative data in order to develop lines of argument and make sound judgements in accordance with basic theories and concepts of their subject(s) of study. They will have learned how to evaluate different approaches to solving problems, and will be able to communicate the results of their study/work accurately and reliably, and with structured and coherent arguments. They will be able to undertake further training and develop new skills within a structured and managed environment and will have the qualities and transferable skills necessary for employment requiring the exercise of some personal responsibility.



	Level 4
	FAIL
	MARGINAL FAIL
	SATISFACTORY
(3rd / Pass)
	GOOD
(2.2 / Pass)
	VERY GOOD
(2.1 / Merit)
	EXCELLENT
(1st / Distinction)
	EXCEPTIONAL
(1st / Distinction)

	Category
	0-29%
	30-39%
	40-49%
	50-59%
	60-69%
	70-84%
	85-100%

	Engagement with literature (including reading, referencing,
academic conventions and
academic honesty) 
	Little or no evidence of reading and/or reliance on inappropriate sources.
Views and findings mostly unsupported and non-authoritative.
Referencing conventions used incoherently or largely absent.
	Poor engagement with essential reading. No evidence of wider reading. Reliance on inappropriate sources, and/or indiscriminate use of sources. Heavily reliant on information gained through class contact. Inconsistent and weak use of referencing.
	Engagement with a limited range of mostly relevant and credible sources but with some reliance on information gained through class contact. Some omissions and minor errors.
Referencing conventions evident though not always applied accurately or consistently.
	Engagement with an appropriate range of literature, including sources retrieved independently. Some over-reliance on texts rather than other sources. Referencing may show minor inaccuracies or inconsistencies.
	Engagement with a wide range of literature, including sources retrieved independently.
Selection of relevant and credible sources.  Generally sound referencing, with no/very few inaccuracies or inconsistencies.
	Engagement with an extensive range of relevant and credible literature. Consistently accurate application of referencing. 
	Exceptional engagement with an extensive range of relevant and credible literature. High-level referencing skills consistently applied.

	Knowledge and understanding (Knowledge of the basic underlying concepts and principles of a subject.)
	Major gaps in knowledge and understanding of the basic underlying concepts and principles of the subject matter. Inclusion of irrelevant material.  Substantial inaccuracies. 
	Gaps in knowledge of the basic underlying concepts and principles, with flawed or superficial understanding. Some significant inaccuracies and/or irrelevant material.  
	Limited knowledge and understanding of the basic underlying concepts and principles within the subject area. Some elements may be missing. 
	Knowledge of the basic underlying concepts and principles is accurate with a good understanding of the field of study but lacks depth and/or breadth.
	Competent knowledge of the basic underlying concepts and principles.  Exhibits very good understanding. 
	Excellent knowledge and understanding of the basic underlying concepts and principles of the subject. 
	Exceptional, detailed knowledge and understanding of the basic underlying concepts and principles

	Cognitive and intellectual skills 
(Evaluate underlying concepts and principles of a subject and interpret qualitative and quantitative data in order to develop lines of argument and make sound judgements.) 


	Wholly or almost wholly descriptive work. Little or no evaluation of the underlying concepts and principles.
Failure to develop arguments, leading to illogical or invalid judgements. Minimal or no use of
evidence to back up views.

	Largely descriptive work, with superficial evaluation of the underlying concepts and principles. Weak interpretation of data, flawed development of arguments and judgements. Information accepted uncritically, uses generalised statements made with scant evidence and unsubstantiated opinions. Ideas sometimes illogical and contradictory.
	Limited attempt at evaluation of the underlying concepts and principles, tending towards description.
Can interpret qualitative and quantitative data but with some errors. Some evidence to support emerging arguments and judgements but these may be underdeveloped or with a little inconsistency / mis-interpretation.

	Good evaluation of the underlying concepts and principles. Can interpret qualitative and quantitative data, with minor errors.
An emerging ability to use evidence to support the argument.
Mostly valid arguments and logical judgements. 
	Sound evaluation of the underlying concepts and principles. Can interpret qualitative and quantitative data accurately. Ability to devise arguments using evidence to make mostly appropriate and valid judgements. 

	Excellent evaluation of the underlying concepts and principles. Can interpret qualitative and quantitative data accurately and with some insight. Excellent ability to devise arguments using evidence and make appropriate and valid judgements. 
	Exceptional evaluation of the underlying concepts and principles based evidence. Outstanding interpretation of qualitative and quantitative data.
Exceptional ability to devise arguments using evidence and make wholly appropriate and valid judgements. 

	Practical skills
(Different approaches to solving problems in particular contexts.)

	Limited or no use of taught, basic methods, materials, tools and/or techniques.
Little or no appreciation of the context of the application.
Very weak evidence of different approaches to problem-solving in particular contexts. 
	Rudimentary application of taught, basic methods, materials, tools and/or techniques but without consideration and competence. Flawed appreciation of the context of the application.
Weak evidence of different approaches to problem-solving in particular contexts.


	An adequate awareness and mostly appropriate application of basic methods, materials, tools and/or techniques.
Basic appreciation of the context of the application. 
Can identify problems in particular contexts and propose basic alternative approaches or solutions though there may be errors. 
	A good and appropriate application of basic methods, materials, tools and/or techniques.
Clear appreciation of the context of the application. 
Good evidence of different approaches to problem-solving in particular contexts and proposes mostly appropriate solutions.
	A very good application of a range of basic methods, materials, tools and/or techniques.
Very good consideration of the context of the application. Very good evidence of different approaches to problem-solving in particular contexts and proposes appropriate solutions.
	An advanced application of a range of taught, basic methods, materials, tools and/or techniques.
The context of the application is well considered, and insightful.
Excellent evidence of different approaches to problem-solving in particular contexts and proposes appropriate solutions. 
	Exceptional levels of application and deployment skills in particular practical contexts. Outstanding identification of problems in particular contexts and formulation of wholly appropriate, thoughtful solutions / different approaches.

	Transferable skills for life and professional practice
(Communicate the results of their study/work accurately and reliably, and with structured and coherent arguments; the qualities needed for employment requiring the exercise of some personal responsibility within a structured and managed environment.)
	Work is poorly structured, disorganised, inaccurate and/or confusingly expressed. Very weak use of language and/or very inappropriate style. Failure to work effectively individual or as part of a group. Little or no evidence of the skills for employment requiring the exercise of some personal responsibility.


	Work is poorly presented in a disjointed manner. It is loosely, and at times incoherently, structured, with information and ideas often poorly expressed. Weak use of language and/or inappropriate style. Flawed approach to individual or group work, meeting only partial obligations to others. Limited evidence of the skills for employment requiring the exercise of some personal responsibility.
	Mostly ordered presentation and structure in which relevant ideas / concepts are reasonably expressed. Work may lack coherence and/or accuracy in places. Can work as part of a group, meeting most obligations to others but perhaps with limited involvement in group activities.
Demonstrates the basic skills for employment requiring the exercise of some personal responsibility, with some areas of minor weakness.
	Mostly coherent, organised and accurate work, in a suitable structure and is for the most part clearly expressed. Can work effectively independently and/or as part of a team, with clear contribution to group activities.
Demonstrates the skills for employment requiring the exercise of some personal responsibility, with some areas of strength and some of minor weakness.
	Work is accurate, coherent, fluent, well-structured and organised. 
Can work effectively independently and/or as part of a team, with very good contribution to group activities. Demonstrates very good skills for employment requiring the exercise of some personal responsibility, with just occasional minor weakness.
	Work is coherent, very fluent and is presented professionally. Can work effectively independently and/or as part of a team, with an excellent contribution to group activities. Demonstrates excellent skills for employment requiring the exercise of some personal responsibility with an appetite for further development.

	Work is accurate, exceptionally coherent, very fluent and presented well. Can work effectively independently and/or as part of a team, with an exceptional contribution to group activities. Demonstrates exceptional skills for employment requiring the exercise of some personal responsibility with an appetite for further development.
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