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Introduction 
Digital tools are becoming important for a lot of businesses, especially small businesses that are in the hospitality industry. A lot of places are now going digital, and this makes it convenient for customers to get updates quickly, and faster communication. In a lot of ways being digital makes it quicker too. There are a lot of ways BrightWave Café can benefit, using digital tools can improve customer engagement, a lot more efficient and strengthen the brands presence. 
This report shows different digital opportunities can could help the café communicate better with its customers and become more efficient. 















social media accounts
Social Media accounts create an effective way to engage with their customers easily and efficiently. BrightWave Café can regularly update customers by using daily posts which can include, menu updates, daily specials, a change in opening times and any new promotions running. Photos and videos can attract customers to visit and increase repeat visits. 
Social media accounts enable BrightWave Café to respond to their customers via comments left on their posts or direct messages quickly and effectively. This alone can boost customer satisfaction and creates a positive online reputation. 
In addition to this, the Café can also encourage customers to leave reviews and also post any photos of their visits which will help engagement and the businesses visibility online, which in turn can attract new customers. 

email newsletters and promotions
Email newsletters are another great digital tool to engage with customers. Weekly/Monthly newsletters sent out with discount codes, promotions are ways to encourage the customer to visit again. You can collect customers email addresses through loyalty programmes and online sign-ups. 
Newsletters can include a range of information such as any upcoming events the café may have on, special discounts and seasonal food and drinks. This encourages customers to return. 
Using automated systems to send out newsletters via email can reduce the manual work whilst still maintaining customer communications. 

online menus
With digital menus becoming popular for businesses in the hospitality industry, BrightWave Café could introduce a QR code menu at the café that people are able to access using their phones. This makes it easier to update menus easily and make changes to prices. Online menus can also reduce printing costs. 
Having an online menu accessible for customers before their visit, can make it easier for customers to choose what they’d like and could save time as the customers have an idea of what they are ordering beforehand. 

benefits of using Ai tools
AI is a great tool for helping the café to create social media posts, captions and promotional ideas that capture the customers interests. This can be done quickly and efficiently which reduces the time spent by staff on these but still maintains customer engagement. 
Although the use of AI needs to be used carefully and everything produced needs to be reviewed by staff to ensure accuracy and that the content produced matches up the cafe’s views and aesthetics. Staff reviewing content generated by AI remains important when using AI tools within a business. 
I used AI to create an outline of a report, which I then edited the content for accuracy and tone. 

















Ethical/professional reflection 
Using AI to help with digital tools can approve efficiency and help generate ideas quickly. However its important to check AI generated content for accuracy and ensure its relevant and matches up the topic you were searching for. 

