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Preferences for IP chavacter colours omong people with diffevent MBTI
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Motching of IP’s visual style with users” personality
Chonges n pevsona vecoghition of IP chavocters with diffevent style
settings

Colour preferences ond visual style prefevences con be linked to studies
of colour psychology as well as studies of user pevsonality ond visual
symbol prefevences.

Fovr exomple, NF usevs on the MBTI tend to prefer dveomy, muted visuaol
styles, while TJ users fovour simple, clear and logical visuol designs.

Reseavch Th The Psychology of Colour stotes thot differvent colours evoke
specific emotions and mentol associotions (e.g. blue and vational, pink and
soft). This provided me with o scientific bosis for designing the colours of

the IP chovocters, ollowing me Yo choose move appropriote shodes for
diffevent MBTI type tendencies.



4 dlmmtpdll've compiled o list of inspivations for each stoge

Through veseovching diffevent MBTI pevsonalities, I found that “visual
style prefevence” Ts not only influenced by oesthetics, but also veloted

Yo the usex’s internal pevception.

S dg‘Si " * I omgoing Yo design |6 IP visuol chovactevs covresponding to MBTI
. © pevsonolities, each with tovgeted diffeventiotion in tevms of colowv, line,

silhovette, ond decovativeness

“focusing particularly on theiv emotional identificotion with the IP
imoge, elements they like ond dislike, and whot they intevpret as
chovocter projection.
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