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[bookmark: _Toc109957899] Introduction

[bookmark: _Hlk109956513]In this project outcome assignment, I will list the main lessons I took away from the online eLearning materials I was given for finishing the Changemakers: Creativity and Value Creation module. I will go over one theme from each of the four eLearning modules in this lesson. ideas and values from Unit 1 I will be writing about Topic 1: How Innovations Change the World, Unit 2: Creative Solutions, Topic 1: Change Making: The Act of Creating Value, Unit 3: Mobilizing Support: Topic 1: Collaboration Not Competition, and Topic 1: Collaboration Not Competition and Unit 4: Evaluation. Topic 1: Measuring Success.







[bookmark: _Toc109957900] Ideas and values 

The historical and modern notion of creative innovation that will result in continuing social evolution is provided in this Unit 1. It has made it easier for me to recognise the value, significance, and evolutionary advantages of creativity and innovation in society.
[bookmark: _Toc109957901] How Innovation Changes the World

“Innovation introduces readers to the global pioneers whose ideas and products have driven the changes that have revolutionised our world in every field.” (McDonald, K. C., 2013) 
An original thought that succeeds in practise is a common definition of innovation. The novel concept may take the form of an innovative process, procedure, service, product, or organisational structure. Only until it is more or less generally adopted or after it has proven to be effective in actual practise can this new concept be recognised as an innovation. It's not necessarily necessary for a creative idea to be particularly compelling for an app to gain widespread popularity. Additionally, it depends on available market prospects, industry readiness for adoption, economic efficiency, performance and perception, arbitrary external influences, etc. These elements cannot be evaluated, and it cannot be predicted if the specific concept will find a market or whether it will be regularly used or utilised before the new idea becomes a real mainstream application. As a result, it is impossible to predict if an idea will lead to an invention in advance; the only way to know for sure is to look back and see if a new thought did result in an innovation. Innovation helps society advance because it offers answers to these kinds of societal problems and bolsters society's capacity to respond. It usually oversees the use of new technologies to effectively and sustainably address societal concerns. Innovation is, by definition, the introduction of something new. Since nothing new would exist without innovation, innovation is crucial to progress. Innovation is essential for developing nations because it opens vast possibilities for battling disease, hunger, and poverty in the world's most impoverished areas. Thanks to innovation, the world of today is changing in many different ways. It contributes to lessening the workload and boosting productivity. We are fortunate to be living in a time where science and technology, working together, have made life much easier and more connected than ever before. Creativity is reflected in innovation. The mind is opened through creativity. The capacity to think creatively and unconventionally can contribute to the creation of something new. This enables us to think about issues more broadly and creatively. Creativity boosts good feelings, lowers stress, and motivates us by boosting our self-confidence. It broadens our perspectives and opens new worlds for us.

[bookmark: _Toc109957902]Creative Solutions 

I learned in detail in Unit 2 "Creative Solutions" about "who is a changemaker," the connection between change and producing value, a knowledge of many types of value, and how various change-makers produce various values. Motivation is thus a crucial component of creation.

[bookmark: _Hlk109924413][bookmark: _Toc109957903] Change Making - The Act of Creating Value

The changemakers are people who desire change by resources. They are the future innovative people and can manage the value creation differently to create successful change. A change maker is someone who recognises opportunities that will advance society. They innovated ingeniously to take advantage of that chance. The change maker persists until the desired result is realised by inspiring and influencing others to join and assist them in their change-making endeavours. The goal of a change maker is to use creative activity to bring about constructive change for the greater benefit. Additionally, it is to persuade and enthuse others to join, assist, and contribute to the change endeavor until it is completed. Change agents operate in a range of environments. Social transformation, business, education, the environment, and technology are a few examples.  Different types of value are the "motivation engine" of a changemaker's creativity. Values are the key ideals and tenets that we regard as being inviolate in our life. They function as a kind of internal moral compass. The primary goal of the change maker is to create a difference for the benefit of society. Since values are so subjective, they differ with every change maker. Having said that, the values of change makers typically align with doing the right thing, cooperating, being open and honest, and being responsible and accountable. They always try their best to uphold their ideals, no matter what.
“That combination of thought and action defines creative confidence: the ability to come up with new ideas and the courage to try them out.” (Kelley, T., Kelley, D., 2014)
With their words, the authors convey a straightforward message. Every single one of us has the capacity for creativity. It simply must be released, let go, or "unleashed." When we innovate more, we can develop more significant innovations that have the potential to change the world. Additionally, when we innovate more, our creative confidence grows. It implies that we may have more faith in both our capacity for invention and the strength and potential of our own ideas.

[bookmark: _Toc109957904]Mobilising Support

In this section of Unit 3, I learn about the power of support network, different types of networks, stakeholder analysis, and where I should concentrate my efforts to enhance my prospects.

[bookmark: _Hlk109924610][bookmark: _Toc109957905] Collaboration not Competition

A support network is "your team"—the individuals with whom you may connect for inspiration, assistance, and personal development. A crucial component of maintaining your mental health and wellbeing is having a strong support system. Our desire for connections and relationships is fundamental to who we are as social beings, second only to our need for physical security. Although there are many different types of support systems, most individuals rely on their family, friends, and co-workers during both good and bad times. Having a support network helps you to evaluate problems from several angles, which is crucial since it gives you access to other viewpoints. In order to have a fuller view of the problem, it is helpful to have a diverse group of individuals in your network. These people may bring varied life experiences to the table. Having many "go-to" persons also prevents you from overusing and wearing down your supporters. Sharing your ideas and feelings with someone might also assist to improve your relationship with them. It can improve their understanding of you and deepen the connection in your relationship. Sharing your views with your supporters also makes them more aware of your symptoms, enabling them to recognise them in the future and provide assistance more quickly.
Stakeholders are those who are involved with the present project in some manner and who may be favourably or negatively influenced. Stakeholder representation can be done by an individual or a group. Since they have a significant impact on the project, they play a crucial part in its success. Without them, the project would not be possible.
“Any group or individual who can affect or is affected by the achievement of the organisations objectives” (Freeman, 1984). It means that the project wouldn't exist without stakeholders. Project benefits from including stakeholders might be numerous. They can participate in decision-making and have an impact on organisational behaviour that benefits the project management team. Investment from stakeholders may be a useful information source for relationship-building as well as education. In the realm of project management, developing positive relationships is essential, and interacting with powerful organisations boosts the likelihood of success.

[bookmark: _Toc109957906]Evaluation 

The last Unit 4 provides me with information about the characteristics of success and what is success through my eyes and why our well-being is important for our success.


[bookmark: _Hlk109924693][bookmark: _Toc109957907]Measuring success

Because success is subjective and varies from person to person, it is hard to define. For some, having a family and a successful profession are examples of success. An aim or ambition for something does exist, but, in general. Making errors is normal but learning from them is essential. Success means something different to everyone. Success for some people includes being able to provide for their family daily, walking after losing a leg, scoring a perfect goal in football, passing a certain course, and learning to drive. Therefore, in my opinion, we are successful if we can laugh every day, provide for our families every day, love them, and be loved in return every day, assist others every day, inspire others every day, and give back to the world in some way. Success is a habit and a daily practice, not a goal to be achieved in life. 
Everyone has goals they wish to pursue, and if they succeed, they will feel fulfilled and joyous. Most individuals believe that happiness and success are inversely correlated, with happiness being a sign of success. The second assertion is accurate since there are too many conventionally successful individuals who, according to their own statements, are not content. Most likely because success is a component of happiness, but it is not the only one. So, the question is should we stop and just enjoy what we have achieved, or should we set another goal to start working and building on what we have? I think it's the second. We must be able to set new and new goals and, after achieving them, set the next ones. This is what makes a person successful.
About that let’s not forget Mark Twain’s words „Twenty years from now you will be more disappointed by the things you didn't do than by the ones you did do. So throw off the bowlines. Sail away from the safe harbor. Catch the trade winds in your sails. Explore.Dream.Discover.“ 













[bookmark: _Toc109957908]Conclusion 

Running tirelessly and curiously through this module Changemakers: Creativity and Value Creation, took me so far back to the time of innovation and made me think about how much we are now blessed with our innovation ancestors. This module also helped me better grasp why innovation and creativity are crucial for social and health care. Innovation has the power to revolutionise social care, enhancing results and placing the industry on a more sustainable foundation. Digital technology might be used, but it could also refer to innovative working practices or care delivery methods that enhance patient outcomes. Social and health professionals must utilise creativity to investigate working methods that don't always rely on few resources but can develop more profound and practical answers to the problems they encounter with their service consumers. Risk-taking is involved in this. We may enhance our health and wellbeing by becoming more creative. Crafting, for example, has been likened to meditation because of how peaceful it is for the body and mind and how it may help the mind focus. Dopamine is a natural antidepressant that is released even merely through sewing or gardening. Reduced stress, despair, and anxiety are benefits of creativity. You can process trauma with its aid as well. Writing helps people control their unpleasant emotions in a constructive way, while painting or sketching enables people to communicate trauma or events that they find too challenging to verbalise. When we are happy, we learn best, and when we are feeling strong, we are at our most creative. "All types of mirrors....need to be wiped down so they continue to fulfil their purpose." (Basssot, 2016). It means that when we have clear goals, we can see our future success more clearly and make our perspective more realistic.
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