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1.0  Introduction:
1.1 Purpose of this paper:
     The intention of this paper is to determine the meaning of ‘business social responsibility’ and evidence whether the reporting of this practise should be mandatory or voluntary within organisations. To discover this, research will be carried out about the progression of business social responsibility over time and a critical analysis of why both options are needed will be present followed by a discussion about the authors preference. A quote by Mackey (1978) will be present alongside the authors interpretation of this quote. 
   The purpose of business since the very beginning can be assumed to have been to gain something, such as monetary assets, and according to Friedman (1970) “the social responsibility of business is to increase its profits” this could be by offering something of value to potential prospects. For any organisation to accomplish this, it may seem that sentiment cannot be a priority as it may get in the way of achieving gains such as monetary or status. However, sentiment should not be disregarded within business as sometimes, it may be just the thing an organisation needs to differentiate from others.
   As society becomes more aware of the goings on within our world today, we as humans also become more aware about the affects our decisions have on our planet. For example; since Greta Thunberg’s speech (2018) to the United Nations at just fifteen years old, where she expressed her concerns about the future for her generation regarding climate change, society has since become extremely aware of the goings on that put our climate at even more risk, and what we as humans can do to avoid any further damage to our planet. 
   This awareness on behalf of society has impacted how organisations implement emergent strategies that make them more accepted by society, however some of the decisions made by organisations for consumers to assume them to be more sustainable, have simply been a form of green washing to ensure their consumer base continues to feel comfortable purchasing their products with a clean conscience. 
   An example of an organisation carrying out green washing is McDonald’s, when the company converted all their single use plastics such as their drinking straws, to cardboard. This may seem extremely beneficial to our climate considering single use plastics contribute massively to global warming (Gov, 2021), however, the aspect of green washing comes into consideration when we finally realised the cardboard used in McDonald’s straws was not biodegradable (WS Recycling, 2019). 
   If an organisation fails to act on consumer knowledge about any operations that are perceived as damaging to our environment, then that could mean certain failure for that organisation, it will mean media coverage that is accessible anywhere in the world as everything becomes available online, it will mean a decline in its customer base and it will mean profit margins cease to exist as society awakens to making eco-friendly purchases a priority. 


1.2 John MacKey’s statement:
   This paper is based around the interpretation of Mackey’s statement (1978), John Mackey was the CEO of the whole foods market but has currently resigned as Amazon purchases the organisation for $13.7bn (Forbes, 2017). The statement MacKey made is as follows: 
“Business social responsibility should not be coerced, 
it is a voluntary decision that the entrepreneurial leadership of every company 
must make on its own”

2.0 Main Findings:
2.1 What is business social responsibility and how has it progressed?:
   Business social responsibility, now known as corporate social responsibility or CSR for short, is the meaning of how an organisation acts in a certain way that considers internal and external factors such as culture, ethics, economic and environmental. According to the business ethics network (2021), CSR is about an organisation raising awareness about how it complies with legislation alongside how it carries out voluntary actions in a responsible manner to benefit both internal and external factors.  
   Business Social responsibility was first branded as CSR by Bowen, an American economist who first described the term in his book, ‘social responsibilities of the businessman’ (1953), however, responsible businesses were in place for at least a century beforehand. An example being the Victorian philanthropists who created welfare schemes for the working class that aimed in protecting and retaining a workforce by improving working conditions (Denham, 2017).
   As our environments and society’s sensitivity and needs have changed, so must CSR practices, organisations need to take into consideration that a CSR strategy is a business model that needs to implement new strategies to adapt with the times. Taking into consideration the Future Generations Act (2015), where the objective is to ensure future generations have at least the same quality of life as we do now, if not better, it is felt that to achieve this it is the duty of organisations to do the best they can to improve their social, cultural, environmental and economic aspects for the well-being of future generations (National archives, 2015).  
The UN Global Compact has ten principles in place that define the meaning of CSR within business, these ten principles are categorised into four groups: human rights, labour, environment and anti-corruption. The ten principles are:
· All organisations should respect and support their human resources
· No human resource should be abused
· Freedom of association should be upheld
· Forced labour should be eliminated
· Child labour should be eliminated
· Employment discrimination should be eliminated
· A precautionary approach to environmental changes needs to be supported
· Environmental responsibility needs to be promoted
· Environmentally friendly technologies need to be encouraged
· Resistance against all corruption such as extortion and bribery are needed
(United Nations, 2022).
2.2 Businesses with a good and bad perception of BSR:
   With a plethora of options available to consumers today, it is essential that organisations attempt to differentiate by offering their consumer base something that their customers truly want but is truly unique to that organisation. Society is becoming increasingly aware about the effects of bad purchases on many aspects, especially the effects such purchases have on our climate. This is one of the main reasons why organisations need to implement strategies that allow them to adapt to the needs and requirements of consumers.
   Just as there are organisations that are clearly perceived as doing business in an ethically correct manner, there are also businesses that are perceived to be ethically wrong. It is the perception of the author that neither way can be deemed as ethically correct or incorrect, it can only be deemed as deontological or teleological. It can be assumed that certain businesses carry out procedures because they feel the purpose of business is to satisfy the consumer whilst creating sustainable produce, whilst other businesses may see the purpose of business to create profit, therefore making deontological decisions is key to achieve monetary goals and objectives.
   Organisations that are perceived to have an extremely good perception of CSR are:
· Walt Disney
· Google
· BMW
All companies were ranked the highest based on three aspects of CSR: the environment, governance and Labour. Walt Disney came out on top for their impact regarding sustainability and ethically correct procedures regarding how they do business and how it impacts the climate, Google were ranked number one for being the most appealing place to work and BMW was rewarded the number one in governance as they are accountable for their actions which makes the organisation trustworthy (Smith, 2013). 
   Apparently, there are seven aspects to CSR, three of which are the above: the environment, governance and labour, the other four being human rights, fair operating practise, consumer issues and community involvement and development. The environment factor would include sustainability policies, governance would include accountability and ethics in decision-making, labour would involve how the workforce is treated and looked after, human rights would consider how the workforce is respected, fair operating practises would take into consideration anti-corruption, consumer issues would involve aspects such as consumer education, data and privacy protection and fair marketing, and finally, the community involvement and development factor of CSR would consider how an organisation offers employment opportunities, social investment and education to local cultures (Robichaud, 2020).  
   As the above organisations mentioned are perceived by society to have a good social responsibility, there are also organisations that are perceived to be lacking in their improvement of CSR. Such organisations include:
· FIFA
· GAP
· HSBC
   All three organisations were nominated for the public eye awards (2014), for their poor practises in regard to CSR, FIFA were accused of forcing evictions in Brazil to make room for construction work that involved the world cup, GAP were accused of neglecting their overseas workers and HSBC were accused of financing companies associated with land grabs and human rights abuse (Business and human rights resource centre, 2014). 
   For organisations such as FIFA, GAP and HSBC, there is a voluntary practise in place known as ISO 26000, this is a guidance for organisations on how the company can operate in a socially responsible way, it allows companies to gain knowledge on how they can respect society and the environment and it allows the companies to recognise what the ‘right thing to do’ is, if organisations that are perceived to have a poor practise of CSR it can damage their overall performance, this is why the ISO 26000 is in place (ISO, 2022).
2.3 Four points as to why BSR reporting should be voluntary:
   Below are five factors as to why the reporting of BSR should remain voluntary and explanations to support these claims:
· Allows organisations to differentiate
With the reporting of BSR being voluntary, this makes room for businesses to use their initiative and differentiate, doing so gives organisations the opportunity to attract more customers by being unique.
· Allows for more opportunities
With BSR reporting being voluntary, this makes room for organisations to use their imagination and become more creative on how they are going to fulfil consumer perceptions of aspects such as sustainability and innovating unique ways as to why they want to appeal to potential employees and customers.
· Makes room for adaptation
When an organisation practises BSR voluntarily, successful strategies are usually developed through the process of learning what has and hasn’t worked in the past, this allows the organisation to become very adaptable and robust
· Strengthens reputation
When an organisation has good CSR practises in place voluntarily, this gives a greater perception of them to not just their consumer base, but also to potential prospects and employees, this will ensure the company remains unique and this is how a brand stands out from the rest.

2.4 Four points as to why BSR reporting should be mandatory:
   Below are five aspects to consider why BSR reporting should be made mandatory across all organisations:
· Practises are considered ‘ethical’
With every organisation following the same standards, it will only mean those standards are in place because most of society perceive them to be ethically correct, if BSR reporting is mandatory then this would mean all organisations are following the same ethical practises resulting in a good perception for all.
· Sustainability
As society is becoming increasingly aware of sustainability, it is of the utmost importance that an organisation has pure intentions for their sustainability practises, if a company is perceived to be green washing, then this could mean a decline of consumers. With mandatory reporting in place, all businesses will be ethically correct in how they navigate their sustainability policies.
· Protects resources
Mandatory BSR reporting across all organisations would mean an increase in safeguarding all resources, including financial, human and environmental.
· More involvement from diverse organisations
With BSR reporting being mandatory, it would mean that there would be a diverse range of organisations undergoing CSR reporting, meaning input form a range of backgrounds and operations would be heard and considered to continue improving practises for the future.
2.5 Discussion:
   It can be stated that there are pros and cons to BSR reporting being both mandatory and voluntary. Depending on how one perceives the point of business, it can be assumed that mandatory can be said to take into consideration both deontological and teleological ethics. 
   If one saw the point of business is to purely make money, then it is that individuals duty to make deontological decisions based on achieving ambitions of monetary value, another way to perceive this is if ones view of business was to change the way the world has taken part in business procedures to make the process more ethically correct in terms of sustainability and how a workforce is treated, then a deontological decision is made to prioritise these aspects, regardless of how much profit is involved. 
   Teleological ethics come into play with mandatory reporting because it is the right thing to do to benefit the whole of the human race, to be kind to the workforce, to try our best to sustain the environment and to be truthful and honest, however, teleological ethics are currently only taking place with organisations that voluntarily report their CSR practises, because that is the right thing to do, it is of no duty to organisations to report their CSR as it is not mandatory. 
   From a global perspective, it would be assumed better for reporting to be mandatory, as environmental issues will be resolved quicker and the whole of the working society will enjoy waking up each morning and going to a fair and just working environment. However, from a business perspective, reporting must remain voluntary as this gives businesses’ an upper hand, this allows differentiation, and this is what businesses use within their strategic plans to compete, with reporting being mandatory there will be no room for innovations to be unique.
3.0 Conclusion
3.1 The author’s interpretation of Mackey’s statement:
   It can be said that Mackey’s statement of the purpose of business is to make money, seems to be extremely outdated, with the core values of society evolving it can be assumed that even though making money is a nice factor to business, it is no longer the priority. Within the current times where every miniscule piece of information is dissected and readily available at the click of a button from anywhere in the world, it can be assumed that the purpose of business should ideally be about gaining a good perception from society which in turn will attract prospects, broaden customer base, marketing will be via evangelism, and this will lead to prosperity in monetary values in time and will also ensure a solid foundation for any organisation. 
3.2 Summary of paper:
   To conclude this paper, it is evident that there are advantages and disadvantages to BSR reporting eventually becoming mandatory, it will affect how businesses innovate to stand out from the rest, yet it will also have a very beneficial impact on society and the environment as all organisations will seem to work together. As with everything else in life, things change with time, and it has been clear over the years that adaptation is essential for survival.
   If BSR reporting was made mandatory and businesses struggled to compete with how to differentiate from one another, then there is room there to be unique whilst having little room to manoeuvre, it would take a lot more creative ability, but it would also provide more challenging opportunities, resulting in an organisation becoming more adaptable and robust. If reporting were to remain voluntary then we as humans are not making dutiful decisions of looking after future generations because with reporting voluntarily, environmental challenges will take a lot longer to resolve, the right thing to do would be for reporting to be mandatory. Therefore, Mackey’s statement is neither right nor wrong, it is down to the perception that it is viewed from, whether that be a global or a business perception, but it can be clearly concluded that the views of MacKey are becoming rapidly outdated.
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