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Marketing Essentials 
Discover between 2 multinational HOTEL BRANDS 
The Comparison between Best Western Hotel/Resorts *** star and Accor’s Ibis ****HOTELS Brand Group located based in city where sustainability Developpement and popular destinations close by the divert attention of the consumers within city-based shopping malls, activities sites, Olympic Park with 10mins walk from the Hotel. Gym and located nearby National Railways Station in Stratford and 2/3.00 mile to nearest city airports Within this hotel it has initially several languages whom stuffs can speak and give the customers it comforts level. 
The two-fold goal of marketing is to attract new customers by promising superior value and to keep and grow current customers by delivering value and satisfaction, (Kotler, Phil T.,). The rate on ibis hotel 4.2 show the impact it can take on many consumers before they make the decisions to book their rooms. Hotel management system responds to every correspondence of the consumers where they are problem or consumer not happy with the service, they refund some of your money, (Pearson Education Limited, 2019) that depends on circumstances.eg. Customer review rating 3.0/5 : Nigel H. Families - 12/10/2021 due to poor service
Dear NIGEL H., Thank you for taking the time to tell us about your experience at the ibis London Stratford. At Ibis, we strive to provide a superior service experience for every customer; therefore, your feedback is especially important to us, I treat all feedback with the utmost seriousness, and I am currently investigating these matters. Rest assured that we will take the appropriate measures to address these problems and prevent future occurrence. Please note that this problem was an exception to our normal practices, therefore a credit refund in the amount of £55.01 will be issued to your account. Please feel free to contact me on h3… if you would like to discuss this further. Kind regards, Aida Walugembe Front Office Team Leader
This is wonderful way of valuing the consumer wants and needs and make one happy customer to improve and make the changes for futures prevention. marketing in the 21st Century, it sets out clear explanations of marketing principles and concepts adapted from mainstream services marketing and goes on to illustrate the range of applications currently practiced in the modern visitor economy and every year since 1988.,
Accor groups has 3,700 Hotels in 100 countries throughout the world. which welcomes all the Tourist to enjoy the luxury brands hotels. This wide choice of designations to compose your vacations, live your dreams and discover the meaning of a real-world travel. Accor’s specific hotel organization is orientated, and it is the single largest hospitality company in Europe, and the 6th largest worldwide as, in marketing position. Accor operates in 100countries, with more than 4,800 hotels and 280,000 employees worldwide.
Best west, hospitality companies are heading towards nonstop success and towards tough drive to become the best that whys, hotels are in demand they are giving much more then they use to for instant packages, like Hotel Park and fly, have Breakfast and stay and fly next day, conference meetings, events bookings romantic couple suites and the especial sort like Spa which not even Ibis have at this moment. These hotel target tourist Traveller for business or leisure so, the industry growing every year. Ibis has very potentially looked at the consumers wants and need in terms of providing from the bar to keep the consumer refreshed from morning to midnight, and the on-site restaurant offers a relaxing spot to enjoy a lazy lunch or an indulgent evening meal. So, whether you are here to take in a show at the O2, shop 'til you drop at Westfield or take care of business at Canary Wharf, it got consumers requirement is and strategized and covered for a great stay. (Isabelle Frochot, Wided Batat 2013).,
IBIS hotel Providing with ALLSAFE obtained from Bureau Veritas safety measures for COVID-19. (4th ed. Amsterdam: Routledge. 2009)‘The aim of marketing is to make selling unnecessary.’ 3 Selling and advertising are only part of a larger marketing mix – a set of marketing tools that work together to engage customers, satisfy customer needs, and build customer relationships is particularly significant role to improve the service within hotel industrial to grow to 250 GB hotels. best western sort of hotels improving every day, from a family business it became one of the reasonable and high service recommended hotel. ((2010). PR Newswire.)
These companies strive to meet customers’ demands, adapt to changing market outlook and prospect and are continuously changing perception of service. 



Best Western understand the consumers' needs and wants they create and capturing customers value. The company understand the consumers value and using that to build strong relationship with consumers, Great strategy They have great offers and registered with British airways to promote the business, Advertising Hotel that cares and give joining rewards, to make the consumer to come back, Valuing the consumer choice and they in turn capture value from the consumers in the form of sales, profits, and long-term consumers equity, best western has few popular sites, like Expedia.co.Uk, Booking.com, Hotels.com Aaker, D. (1996) ‘,38 (3), 102-120.

All the hotels have the own ideas to facilitate the own needs, e.g., “Best Western” is a conglomerate of over 4100 independent hotels. (soegjobs.com,Hospitality-companies). some classy hotels that might not be extremely heavy to your pockets, you can rely on Best Western. every hotel provides their own amazing product to services. the hospitality industry, you can look for versatility in this chain. Best Western is a well-knit community, and it is easy to move within the chain with excellent perquisites and smooth career progression schemes in-house.
It provides the customers the best service which makes each and individual hotels special. For the hotel to become on top range in quality and show in market value, customers rate is particularly important. 
Between two different hotels chain as they have Huges differences the way the system of operating business. The management of individual hotel operated differently because of the Brand of Ibis hotel is very knowing and its international hotel, as best western started as family business and rated according to service they provide.(David Bowie 1951)- 
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