Task 3 – Source Evaluation Template 
Student Details
Name and student ID: Maria Bogdan 2542723
Topic chosen: The use of social media to promote businesses
Title of source: Elements of strategic social media marketing: A holistic framework
Author(s): Reto Felix, Philipp A. Rauschnabel, Chris Hinsch
Year published: 2017
Full citation: Felix, R., Rauschnabel, P. A., & Hinsch, C. (2017). Elements of strategic social media marketing: A holistic framework. Journal of Business Research, 70, 118-126. https://doi.org/10.1016/j.jbusres.2016.05.001 

How did you find this source?
I found this article by using Google Scholar and the university online library. I searched for things like “social media marketing strategy”, “business promotion” and “brand engagement”. I also looked for peer-reviewed articles because I wanted to use a reliable academic source for my assignment.
Why did you choose this source?
I chose this article because it is closely connected to my topic. It explains how businesses can use social media as part of their marketing strategy and how they can communicate with customers and promote their brands.
Is it relevant to the topic?
Yes, I think it is very relevant to my topic. The article explains how businesses can use social media to communicate with customers, promote their products and build relationships with their audience.
Is this a useful article?
Yes, I found it useful because it gives a general view of social media marketing. It does not focus only on one social media platform. This is useful because businesses can use different platforms depending on their customers and marketing goals.
Is this an academic source?
Yes. It is an academic source because it was published in the Journal of Business Research, which is a peer-reviewed academic journal.

What is the main idea of the source?
The main idea is that businesses should use social media as part of their marketing strategy, not only for posting information. Social media can help businesses communicate with customers, build relationships and promote their brand. The article also explains that social media marketing should fit with the company's overall strategy and culture.
When was it published? Is it recent enough? Why?
The article was published in 2017. It is not a very recent article, because social media has changed a lot since then. However, I think it is still useful because the main ideas about social media marketing, communication with customers and brand promotion are still important today. I can also use more recent sources together with this article.
Author Credibility
Who is the author? What are their qualifications or expertise?
The authors are researchers in the area of marketing and social media. They have academic experience in areas such as marketing, digital marketing and consumer behaviour. This makes them suitable authors for this topic.
Reliability
Is the source reliable? Why?
Yes, I believe the source is reliable. It was published in a peer-reviewed academic journal and the authors are researchers in the marketing field. The article is also used and cited by other researchers. These points make it a useful source for my assignment.
5-Minute Presentation Structure
1.Introduce topic and source 
2.Explain how you found the source
3.Evaluate credibility (author, date, reliability)  - To do so, you will need to respond to the above questions. 
4.Short reflection – What did you find difficult about this task? 
5.What did you learn from this task?
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