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Abstract
Multicultural communication is the common technique of communication where a bride is developed between different people of different cultures. The diversification in the culture helps to understand the difference between different cultures. In this perspective, people not only understand the differences but also enjoy other cultures. The main purpose of this research is to understand the importance of diversion and multicultural communication in developing a better work culture in a company. For this purpose, the company Haier Group operation has been selected for the research. It is a “multinational home appliances and consumer electronics company” situated in China. In this study of research, an online survey will be conducted to identify the relationship between multinational communication and the diversion of the Haier Company. In this research, the effect of “multinational communication and diversion” on developing a better characteristic in employees’ behaviour and maintaining cultural activities within the company also will be discussed.    
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Chapter 1
[bookmark: _Toc122795521]1.0 Introduction
An ideal workplace should not only motivate the different employees to do better work but also help to develop a balance in work life. To develop an ideal workplace within a company, especially at the global level, multicultural communication and diversification have a high and positive impact on employees' performance. From much research, it has been observed that by diversifying a work culture in an organization, productivity can be boosted by almost 30%. Here in this research, the main focus is to observe how the communication process and diversity in the organization's workplace can improve the service and productivity of that organization. For this purpose, the Haier Company, which is situated in China, has been chosen for the research. This company is mainly famous for the productivity and selling of different electronics like refrigerators, air-conditioners, computers, micro-oven and so on. The main goal of this research is to observe how the diversity in the working and organizational culture of the selected company impact the process of employee collaboration and how it helps the employee management system of the company to do better performance in a global scale. The analysis of the research is mainly based on the "outcome of multicultural protocol" within the selected company.  
[bookmark: _Toc122795522]1.1 Purpose of the research
The main purpose of the study is to understand the impacts of diversity and multicultural communication on the company's workplace and employee performance towards better product manufacturing and service on a global scale. The analysis of the different impacts of "multicultural communication and diversity" in the company's workplace is useful for understanding the "cultural diversity within the company" (Park, 2020). Diversity in the workplace which help to measure "the stability" and "positivity" of different employees is towards their role and also help to create a better workplace environment by considering different "cultural activity" and "communication aspect" within the organization. Along with that, the different problems with the multicultural communication process introduction within the selected company also have been considered in the research.  
[bookmark: _Toc122795523]1.2 Aim of the study
The aim of the study is to understand how the workplace culture can be improved through the development the multicultural communication in the workplace of the company. The company, Haier, is a Chinese company famous for different electronic products manufacturing and selling of those items. However, the diversification of the workplace and how the work culture of that company can be developed is the main focus of this study. For this purpose, the stability and the motivated positive thoughts of the different employees will be measured by using different method has been discussed below.   
[bookmark: _Toc122795524]1.3 Research objectives
· Primary objective 
· "To understand the impacts of multicultural communication and diversity in the company's workplace." 
· Secondary objective 
· “To find out the relation of the impacts ofmulticultural communication and diversity in the company’s workplace with direct and indirect communication process within Haier Company." 
· “To understand the effect of the “multicultural communication and diversity” on the verbal and body language of the different employees involved with the service of Haier Company." 
· To understand the impacts of "multicultural communication and diversity" on the different "cultural activities” of the Haier Company. 
· To investigate the different benefits and the different challenges of "multicultural communication and diversity" in the workplace within the process of employee behaviors within Haier Company in China. 
[bookmark: _Toc122795525]1.4 Research questions
· "What is the relationship between the Effect of multicultural communication and diversity in the workplace Direct and indirect communication takes place within the Haier Company of China?” 
· “What are the impacts of multicultural communication and diversity in the workplace on the Use of verbal and body language within Haier Company in China?” 
· “Why is the contribution of multicultural communication and diversity in the workplace correlated with the Different cultural activities within Haier Company in China?” 
· "What are the benefits and challenges of multicultural communication and diversity in the workplace within the process of employee behaviours within Haier Company in China?” 
[bookmark: _Toc122795526]Research limitations
This research has some limitation in conducting the survay questionsrires. Survey is a time-consuming method of data collection and due to the limited timing the research paper includes limited data and for that reasohn there is a shortage in data collection. The survey faces various challenges and broken data and information. Apart from all this, this research is authentic and will be surely helpful for upcoming researchers and readers who wants to gain information about this research topic. 

[bookmark: _Toc122795527]Chapter 2: Literature Review
[bookmark: _Toc122795528]2.1 Key concepts
· Multicultural communication  
Multicultural communication is a commutation process between different people from different cultures. The focus of multicultural communication remains on the "dynamics of communication" through the different cultures. In this perspective, not only two people from two different cultures will be considered, but also a huge scale will be considered here. I.e., it is the case when a large scale of people from different cultural backgrounds meets together in an organization. This especially happens for an international company which maintains its service throughout the globe. The development of a multicultural communication process is a global institute to maintain a better work culture, positive understanding and stronger relations between different employees of the company as well as the company and the global customers of the company. 
The main goal of this research study on the "Effect of multicultural communication and diversion in the workplace of a company" is to make the relation between the different objectives of the research (Dudin et al., 2019). In this research, the primary objectives are "multicultural communication and diversity", and the secondary objectives are "direct and indirect communication process", "verbal and body language", " cultural activities", and "employee behaviors". The company that has been chosen for the research of the study is also an international company which serves different electronic products, including mobile phones, laptops and other daily used electronic devices. As this company provides their business service throughout the world, many people from different culture work under this company. Along with that, the company has different customers from different cultures also. And for this reason, it is important for the company to develop a multicultural communication process for better business outcome expectations.  
· Cultural diversion  
Cultural diversity is an essential factor which helps to gather different people from different cultures. Cultural diversification also helps to develop an environment where not only the differences between different cultures will be understood but also people from different cultural backgrounds enjoy this variety in culture. I.e., a peaceful cultural environment is developed in this perspective. And if cultural diversification takes place within a company's workplace, then a suitable work environment can be generated within the company with a better understanding between different employees of the company (Denisova-Schmidt et al., 2020). For a place with variety in culture, it is needed to develop diversity in the culture not only to understand the variety of the culture of different employees but also to develop a better workforce of those employees involved with the company's business service. 
Especially the company which proceed with their business at the international level, there are many verities in the culture. From this perspective, it is important to understand the role of cultural diversification in the work culture of that company. The company, "Haier Group Corporation," which is one of the famous "Chinese multinational home appliances and consumer electronics company", also proceed their business at the global level. This company serves their manufactured products in Asia, Europe, North America, Africa, and also other corners of the globe. So, there is a high necessity for understanding cultural diversification for the employees of the company.  
[bookmark: _Toc122795529]2.2 Research framework

Figure 1: Theoretical framework
Source: Self-created
[bookmark: _Toc122795530]2.3 Research model
· Interactive communication model  
The "interactive communication model", which is also popular by the name "convergence model", explains communication as the process of communication alternation. In this process, different participants involved in the communication process alternate their positive between the sender and acceptor. At first, the first participant sends the message to the other participants and takes the message back from the second participant as feedback and again sends the message to the second participant depending on the feedback message. So, from this, it can be said that at first, the first participant acts in the role of the sender in the first case, then the role of the acceptor in the second case and again, act as the sender in the third case. Thus, the position of sender and receiver is changed between the participants in the communication process. In that communication model, the different terms encoder and source decoder are used to identify the sender and receiver in the communication process.  
[image: ]
Figure 2: Interactive communication model  
(Source: https://www.marketing91.com/interactive-model-of-communication/)
· Aristotle's model of communication 
In this method of communication, the Communication process can be defined as the supportive power of the speaker. In this model, a speaker tries to convince the different listeners of him to agree with his speech. In the case of Aristotle's model, there will be one sender, and the other will play the role of receiver. This can be understood in a better way by considering an example. Considering in a company, the team leader gives a speech to the other members of the team to give information about the new technological innovation in the management system of that company. In that case, the leader will try to convince the other member as they become agree to the innovation from this perspective. From this example, it can be observed that there is one speaker who plays the role of the sender, and the other team members here act as the receiver. In this model, the main focus of the sender is to send the message or important information to the different receivers to make them influenced and responds so they can act accordingly.  
· Berlo’s Model of Communication
In the Aristotle model, the sender sends the messages to influence the different receivers, and emotional aspects will not be considered here. But in the case of Berlo’s communication model, the process of communication will proceed by considering the emotional aspects of both sender and receivers. This model of communication has developed based on the key model of SMCR. In SMCR, the S stand for "Source", M stands for "message", C stands for "channel", and r stands for "receiver" (Самарцева, 2020). Here the term source indicates the sender of the message, and for this perspective, different factors of the sender are considered. These factors are effective communication skills, positive attitude, better knowledge, and cultural background of the sender as well as listeners. Again, when different people convert their personal or professional thoughts to each other, a message is generated. The process is also known as encoding. Again, the channel refers to the medium by using of which a sender sends messages to the receivers. This may be a hearing process, smelling process, watching process, touching process and also other possible ways through which messages can be converted with each other. And the last term, receivers indicate the acceptor who accepts the information from the sender and tries to understand and also respond accordingly. This response process is also known as decoding.  
[image: ]
Figure 3: Berlo’s Model
(Source: https://www.managementstudyguide.com/ )
[bookmark: _Toc122795531]2.4 Theories
· Cross-cultural management  
The term "cross-cultural management" can be defined as the linear concept of the aspects of "multicultural diversity". Cross-cultural theories are very important, effective and useful for understanding and managing the process of communication in the workplace of a different company, especially in the case of global service. 
According to this theory, the process of communication can be defined as a "practical procedure to embraced the different inclusive ways of managing the civilization of associates' countries, which have additional mortal races, artistic types and expansion phases of society in the multinational business" (Craig, and Xiong, 2022). This is also one of the most well-known methods of management to adopt "the local civilization". This theory is very important for this study on research on "Effect of multicultural communication and diversion in the workplace of a company" because it helps to understand the importance of communication process considering cultural aspect in the workplace of the selected company (Dudin et al., 2019). This theory also helps to develop an interrelation between the impacts of the multicultural communication process and the development of different cultural activities by generating better employee behaviors towards the different customers of the company.  
· Hofstadter’s cultural dimension theory  
According to this theory, culture can be defined as the part of society that sperate one group of people from another from many perspectives. Cultural verification is a very common term used to develop different cultural features. This theory has four dimensions towards culture, which are "individualism-collectivism", "uncertainty avoidance", "power distance (strength of social hierarchy)", and "masculinity-femininity (task-orientation versus person-orientation)". According to this theory, the development of a cultural environment within a company's workplace help to develop a wide variety of strategy also, as different people from different culture have different strategically process for communicating with others. The dimensional background of individualism focused on the personal variety in a particular culture which makes them separate from other cultures.  
On the other hand, the dimension uncertainty avoidance indicated the avoidance of social tolerance of a particular culture by the other culture. In that case, people from another culture are forced to follow according to the other culture (Angouri, 2018). On the other hand, the power distance can be defined as "the extent to which the less powerful members of organizations and institutions (like the family) accept and expect that power is distributed unequally". I.e., in that case, the cultural people with low quantity become forced to follow the other culture which has high quantity people. This theory is also relevant to understand the impacts of the multicultural communication process and diversification on developing the cultural behavior of the different employees by generating a better work environment within the company.  
[bookmark: _Toc122795532]2.5 Research method and strategies
The main purpose of this research is to understand the actual value of multicultural communication and the process of diversion in the selected company's workplace. For this purpose, different data will be collected on the institute's cultural background. The methodology of the research process will be based on the primary data analysis method. Different data has been collected for this purpose depending on the field study strategy with a quantitative approach (Dudin et al., 2019). This implication of the "quantitative research approaches" is useful to understand and measure the different possibilities of better data interpretation for the research paper. For the primary data analysis, different surveys on the company's cultural workplace have been conducted. Along with that, ethnographic research from the same perspective will also be conducted. For this primary research method of data collection and analysis, data has been collected from online questionnaires. In that case, thirty customers of the Haier Company were selected as respondents.  


[bookmark: _Toc122795533]Chapter 3: Methodology
[bookmark: _Toc122795534]3.1 Research onion 
[image: ]
Figure: Research onion
(Source: Self-developed)
[bookmark: _Toc122795535]3.2 Research philosophy
An ontology method of research philosophy will be chosen for this research study on the effect of multicultural communication and diversity in the workplace of Haier Company. The discussion of this research philosophy will be based on the ontology research philosophy. This method of research philosophy will help in the research to recognize the existence and the nature of those elements related to its research (Novianti, 2019). This research philosophy will be so much beneficial to measure the actual phenomenon which should be collected, used and analyzed related to the research objectives. Ontology seeks to the explanation and classification of entities. Ontology examination in action research is very important because these ontological positions help to inform the actual nature of a relationship between an abject and a subject (Novianti, 2019). This method will help to achieve effective solutions.  
[bookmark: _Toc122795536]3.3 Research paradigm
This dissertation of multicultural communication and diversity in the workplace of Haier Company will depend on the measure through a significant number of students. Positivism method of research paradigm will be chosen for this dissertation. This research paper will be utilized concise, clear and brief discussion about appropriate research objectives. This research paper will not use any descriptive story from subjective interpretation or human feelings. The value-free reason does not allow any type of interpretation (Maarouf, 2019). Apart from this, the positivism research paradigm reflects some basic concepts and theories that will be applied in the aims and objectives of the research study. This research paradigm is usually based in the belief of a specific tangible reality (Maarouf, 2019). Choosing the positivism research paradigm in this experimental methodology will help to reach the objective of this research study.
[bookmark: _Toc122795537]3.4 Research approach
The research approach that will be conducted through the data interpretation of multiculturalism, based on the deductive method of research approach. A deductive approach of a research is the one method that people frequently associate with investigation through science (Nahar et al., 2021). The deductive method of research approach is very important and impactful for a research study in making some meaningful decisions and think logically (Nahar et al., 2021). A deductive research approach will also help to describe the study design and population number and selection criteria in this research study (Nahar et al., 2021). It will enable professionals to reach to the conclusion through taking a common assumption. The research should not utilize the inductive method of research approach because it will take much energy and time while working out with students (Kiger and Varpio, 2020). Time is an important factor in a research paper during a dissertation. This research paper will be filled with relevant models and theories and for that reason choosing the deductive method of research approach will be effective and fruitful for this research study on multicultural communication and diversity in the workplace of Haier Company (Kiger and Varpio, 2020). This research study will be helpful for discovering a good and healthy relationship between all those three objectives and the research questions of this research study. 
[bookmark: _Toc122795538]3.5 Sampling 
The research paper of this study on "Effect of multicultural communication and diversion in the workplace of a company" has been developed based on "probability sampling" where different data has been collected from different random respondents. And the respondents' different customers of the Haier Company have been selected. The establishment of the relation of impacts of "multicultural communication and diversity" with different independent variables, which are "direct and indirect communication process", "verbal and body language", " cultural activities", and "employee behaviours", is the main goal of this research. For this perspective, the company Heier private limited, which is a Chinese electronic manufacturing company, has been selected.
[bookmark: _Toc122795539]3.6 Research design
The main purpose of the research is to make the relation between different objectives of the research. In this research, the primary objectives are "multicultural communication and diversity", and the secondary objectives are "direct and indirect communication process", "verbal and body language", " cultural activities", and "employee behaviors". To establish the relation between the primary and secondary objectives, the primary research study has developed. This research has been developed based on the reductive method of approach. For the collection of data for this research, a quantitative data analysis method has been utilized by the during this research study. The data have been collected from the direct survey method where 30 customers of the abovementioned company have been selected. The survey process of data collection has proceeded via an online interview process. For this interview, the online questioner method has been used. At first, the goal of the study was understood, and then the plan to proceed with the research was made. After that, the final practical proceeding took place in this research study.  
[bookmark: _Toc122795540]3.6 Data collection method
The method of the study has been developed based on the "primary data analysis method". From this perspective, different data have been collected via an online data collection approach considering the primary data analysis method. In this perspective of the primary data analysis, a process of surveys on the company's cultural work has been conducted to collect the relevant data.  
[bookmark: _Toc122795541]3.7 Ethical consideration  
This research has utilized various articles, journals and scholars to complete the task. All the websites and journals which were collected are relevant and valid from credible the Internet websites. A researcher should maintain each ethic and also acknowledge each one who was related to this entire research paper (Fleming and Zegwaard, 2018). Ethical consideration is one of the most essential and impactful parts of a research study (Molina-Recalde et al., 2022). According to “General Data Protection Regulation,” this research paper maintained so much authenticity along with this, all the demographic and non-demographic information which were provided by the survey participants was secured and safe. All the data and information which were used in this research study are not distressed or damaged.    
[bookmark: _Toc122795542]3.8 Data interpretation
The first step of the data interpretation in this research is “collecting the resources from the authentic resources”. And the second step of data interpretation understands the importance of different collections, and after that, the questionnaires are set based on the research topic. The data interpretation of this research on "Effect of multicultural communication and diversion in the workplace of a company" indicates the "diverse analytical methods" of researching different data and provides a conclusion depending on the results that come from the data analysis. 
The data interpretation method will help different researchers of this study on the topic "Effect of multicultural communication and diversion in the workplace of a company" to "categorize", "manipulate", and "summarize" the different information of the relevant topic to answer the different critical questions as the solution of the research (Wang, er al., 2019). There are 30 customers have been selected as respondents to collect the different data related to the topic to understand the relation between different objectives of the research. The data have been collected using an online survey method where an online questionary method of data collection has been taken place. The data has been collected based on customers' experience with the company's service.  



[bookmark: _Toc122795543]3.9 Time table of action plan
	Task
	Starting date
	End date
	days

	Executive summary
	05/10/22
	10/10/22
	5

	Introduction
	11/10/22
	20/10/22
	15

	Literature review
	20/10/22
	30/10/22
	10

	Methodology
	30/10/22
	7/11/22
	7

	Discussion
	07/11/22
	10/11/22
	3

	Data analysis
	10/11/22
	15/11/22
	5

	Recommendation
	15/11/22
	18/11/22
	3

	Conclusion
	18/11/22
	25/11/22
	6


Table 1: Time table of action plan
(Source: Self-developed)
The action plan of this dissertation is divided into eight tasks, and these tasks are executive summary, introduction, literature review, methodology, discussion, data analysis, recommendation and conclusion. The time duration of the executive summary is 5th Oct to 10th Oct, which includes five days. Time duration of the introduction is 11th Oct to 20th Oct, and the task includes 15 days. The time duration of the literature review is 20th Oct to 30th Oct. The task includes ten days. The time duration of the methodology is 30th Oct to 7th Nov. That task includes a total of 7 days. The duration of the task of discussion is 7th Nov to 10th Nov, and it includes three days. The time duration of the entire data analysis is 10th Nov to 15th Nov, which includes five days. The task of providing recommendations is from 15th Nov to 18th Nov, and this task covers three days. The task of presenting a conclusion of this entire dissertation is from 18th Nov to 25th Nov, and this task includes six days.   
[bookmark: _Toc122795544]3.10 Location of research activity   
The actual location of this research activity is within the Haier Company in China. This research study will be done through an online survey remotely. The primary issues of research work are mainly based on the research questions or research objectives (Rashidin et al., 2020). There is a major implication of diversity and multiculturism in the Chinese Haier company (Teece, 2020). Its benefits and challenges are the actual topics of this research.    
[bookmark: _Toc122795545]3.11 Conclusion   
Our world is developing more miniatures each day with the adoption of technology and more rapid transport. The workplace diversity of the Chinese Haier company is most dependent on its employees and customers who belong to different cultural backgrounds. Workplace diversity is highly measured within this company for this reason. The positivity and stability of the workplaces are able measures the variety of cultural activity and communication aspects. The implication of multiculturalism and cultural diversity is affected to measure the review of working progress through effective employee management and a high rate of customer satisfaction. This process was beneficial in encouraging the employees and customers within the Haier Company in China. This entire research paper is based on primary data and information through the online survey method. During this research, primary sources of data collection has been done for the betterment of the interpretation of data and information.   


[bookmark: _Toc122795546]Chapter 4: Key findings and discussion
[bookmark: _Toc122795547]4.1 Result of demographic analysis

Figure 4: Graphical presentation of age
(Source: Self-developed)
According to this above graphical representation of age, this pie chart shows 33% customers are on the age of below 25, 17% customers are on the age from 25 to 35. Other 17% customers of this company are on the age from 36 to 45 and 33% customers are on the age of above 45.  

Figure 5: Graphical presentation of gender
(Source: Self-developed)
As per the visible representation of the pie chart, it represents that 50% customers who were being surveyed are male and 33% customers are female and 17% are in the gender of others category. 
 

Figure 6: Graphical presentation of number of regular customers
(Source: Self-developed)
 
According to the graphical representation of number of regular customers, there was a total of 30 respondents in this online survey. In between 30 customers 67% customers’ regular buyers of this company and 33% customers are not regular buyers of Haier Company of China. 

Figure 7: Graphical presentation of marital status
(Source: Self-developed)
From the above graphical representation of marital status, it can be seen that 50% customers are married and other 50% customers are unmarried in between a total of 30 survey participants.  
 

Figure 8: Graphical presentation of last educational qualification
(Source: Self-developed)
According to the graphical representation of last educational qualification of the survey participants or the customers, 33% customers are uneducated, other 33% customers are at the pre-graduation stage of education. 17% customers or survey participants of this online survey are graduate and other 17% customers are post-graduate.  
[bookmark: _Toc122795548]4.2 Result of non-demographic analysis

Figure 9: Graphical presentation of impactful adaption of diversity and multicultural communication
(Source: Self-developed)
From the above graphical representation of the impactful adaption of diversity in the diversity and multicultural communication at the workplace, 50% customers agreed this question, 30% customers disagreed and 20% customers are being neutral at the time of asking this question.  

Figure 10: Graphical presentation of various challenges during multiculturalism
(Source: Self-developed)
According to the above graphical representation of various challenges during multi-cultures in the workplace of Chinese Haier Company, 33% customers agreed that the company had to face various obstacles during that time. Other 33% customers disagreed and another 33% customers were being neutral at this question.  


Figure 11: Graphical presentation of good relationship between diversity and multiculturalism
(Source: Self-developed)
 
There was a question in this survey about the good relationship between diversity and multi-cultures in the workplace. 43% customers between a total of 30 survey participants in this research study agreed this question. 50% customers disagreed and 7% survey participants were being neutral at the time asking this question.  

Figure 12: Graphical presentation of benefits within the process of employee behavior
(Source: Self-developed)
According to the graphical representation through pie chart, 50% customers agreed about the major benefits of implementing diversity and multiculturism in the workplace of Chinese Haier Company within the process of employee behavior. 17% survey participants disagreed and 33% customers were being neutral during asking this question.  
 

Figure 13: Graphical presentation of customer satisfaction
(Source: Self-developed)
As per the graphical representation of customer satisfaction in this company with this approach of diversity and multiculturalism, 17% customers completely agreed with this question. 50% customers disagreed and 33% survey participants were being neutral at the time asking this survey question.  
[bookmark: _Toc122795549]4.3 Detailed interpretations of key findings  
· Research question 1  
"What is the relationship between the Effect of multicultural communication and diversity in the workplace Direct and indirect communication takes place within the Haier Company of China?”   
To find the answer to the question, "What is the relationship between the 'Effect of multicultural communication and diversity in the workplace and 'direct and indirect communication' takes place within the Haier Company of China?” an online questionnaires survey process was conducted for which 30 customers were selected randomly. Among them, 33% of people have age below 25, and 17% of customers are between the age of 25 to 35. Again, 17% of customers were aged from 36 to 45, whereas another 33% were above the age of 45. And from the result of the online questionnaire survey, it has been observed that 50% of the customers have agreed with the adaption of diversity and multicultural communication in the Company's workplace. This quantity of customers has agreed that this adaption has an impactful effect on the different communication processes mentioned in the review section. And among this total thirty, 30% of customers have been highly disagreed with the adaption of "multicultural communication and diversity" in the workplace of the Heiar Company, whereas 20% were totally neutral towards this question. 
From this result, it can be said that the maximum number of people have agreed with the concept that this adaption has a high impact on the development of the Company's business (Steiber, 2022). According to them, maintaining multicultural communication help to develop an understanding relationship between these customers from different culture and different employees of the Haier Company. In this perspective, 50% of respondents of the total 30 agreed that the adaption of diversity and multicultural communication is also beneficial towards employee behavior because it helps to develop a professional, formal, and understanding character of the different employees of the Company. According to them, this also helps to bridge the gap through direct and indirect communication.   
· Research question 2  
"What are the impacts of 'multicultural communication and diversity in the workplace on the 'use of verbal and body language within Haier Company in China?”  
The answer to this question, "What are the impacts of 'multicultural communication and diversity in the workplace on the 'use of verbal and body language within Haier Company in China?” can also be found from the data collected from the 30 respondents. From the result, it has been observed that among the total 30 respondents, 50% have agreed that the adaption of diversion and multicultural communication has impacts on changing the behavior of the different employees of the Haier Company. 
Here, 17% of respondents of the total totally disagreed, and 33% showed neutrality in this case. And from this result, it can be said that the maximum of the people has agreed with the concept. According to them, the development of multicultural communication in the workplace of the Haier Company helps to improve the body language and verbal ability of the different employees of the Company considering cultural aspects (Liu and Li, 2002). But again, from other data, it has been observed that 17% of customers from the total respondents have been given feedback that they agreed with the approach of diversity and multicultural communication of the Company, and 50% have disagreed with this approach of the Company. And from this, it can be said that the maximum number has disagreed with the positive aspects of it. By analyzing the overall data, it can be said that though the process of diversity and multicultural communication help to build better body language and verbal ability of the different customers of the Company, the approach of adaption this process by the Company is not good. So, the Company needs to change the adaption approach in this perspective.   
· Research question 3  
“Why is the contribution of multicultural communication and diversity in the workplace correlated with the different cultural activities within Haier Company in China?”   
The contribution of multicultural communication and diversification process in the Company's workplace has a correlation with the different cultural activities of the Haier Company (Zohar, 2022). To understand the reason for the development of a correlation between them, it is necessary to observe and analyze the different data collected from the 30 customers of the Haier Company. These customers have been chosen by for the research in a random manner. From this data, it has been found that 50% of the total 30 respondents have agreed with the adaption of diversity and multicultural communication, and according to them, it is beneficial to maintain the cultural activity in the Company's workplace. 
From their perspective, it helps to build a formal and understanding feature in the characters of the different employees of the Company (Gou and Zhou, 2021). Whereas 17% disagreed with this, and 33% of the total had a neutral response in this case. Maximum has agreed with this, so it can be said that the Company needs to adopt the diversity in cultural communication features of the selected Company with the apocopate approach. Again, it has also been found that, among the total 30 respondents of the research, 7% agreed that there is a good relationship between multicultural communications with diversity in Haier Company's workplace, whereas 50% disagreed with this concept and 43% totally neutral. So, from this, it can be said that though the process is useful for maintaining different cultural activities within the Company's environment, it is still needed to develop further capacity in this perspective.   
· Research question 4  
"What are the benefits and challenges of multicultural communication and diversity in the workplace within the process of employee behaviors within Haier Company in China?”  
The adaption process of diversity and multicultural communication has many benefits in developing useful characteristics in the behavior of different employees of Haier Company (Chen, 2019). And there are also many challenges in this perspective within the Company's workplace. From the result of different data collected from the 30 respondents, it has been observed that 50% of total customers (total 30 customers) have agreed with the statement that there are also some benefits within the process of employees' behavior. Whereas 17% of respondents of the total have disagreed with the same statement, and 33% of the selected customers as a respondent showed neutrality with this. 
Though a majority of respondents have given the neural aspects of the statement, the maximum has agreed with it. So, from this, it can be concluded that there are obviously some benefits in developing and maintaining the good behavior of the different employees of the Haier Company as the customers have given feedback depending on their experience with the Company's service. And according to them, it will help to improve the Company's service by developing a better work culture within the Company.   
[bookmark: _Toc122795550]4.4 key implications of research and linking with objectives 
Key implications of this research are the relationship between diversity and multicultural aspects in Haier Company of China and the challenges and benefits which the company had to face during the adoption of this process within the company. The number of customers from different cultures surely will increase following this process of multicultural aspect (Boaz et al., 2018). Primary data and information effectively helped to represent the actual outcome of this research. The approach of effective multiculturalism within the workplace is sustainable for the entire company (Béné, 2020). The research has linked each objective through the interpretation of research questions.  


[bookmark: _Toc122795551]Chapter 5: Conclusion and recommendations 
[bookmark: _Toc122795552]5.1 Conclusion 
The first chapter of this research paper included the background, significance, objectives based on the research topic and the operational definitions of this research paper. The second chapter of literature review discussed the brief description of the objectives, related theories, literature gap and so on. In the chapter research methodology, the methods which will be utilized to conduct this research study as well as ethical considarations related to this research were analysed. The chapter of finding and analysis included a survey to the participants related to the Haier organization in China and its results to meet the research objectives. After the entire analysis, it can be concluded that the implication of multiculturalism and huge diversity is impactful for the workplace of Chinese Haier Company. This approach within this workplace surely will help the company to gain more customers from a different culture in the near future. The process of multiculturism is beneficial for encouraging and supporting the employees and the customers within the Haier organization in China. This approach of multiculturism and cross-culture diversity was impacted very well, which can also help this organization to expand its business worldwide. These types of approaches are needed for the further advancement of this world.   
[bookmark: _Toc122795553]5.2 Recommendations 
There are a few strategies which the company should apply for further development and being able to reduce its challenges. These strategies are an advanced management strategy, the strategy of adopting the universal brand stage, utilizing the conformist theory (Cooke et al., 2020). These strategies are recommended for this company to reduce its challenges and further development.  
· It can be recommended that changing the current management strategy of this company should be beneficial because an effective and active system of management can increase the level of customer satisfaction.  
·  It can also be recommended that the strategy of adopting the universal brand stage should help the company. This strategy can enable the benefits of using new and innovative internet tools and technologies.   
· Each employee or customer has to communicate deeply with each other. The strategy of applying effective communication will help the Haier Company of China with making a good relationship between the customers and employees of this company.   
· Utilizing the conformist theory will affect the customers of this company directly. This model involves marketing, distribution and manufacturing (Cooke et al., 2020). This strategy of applying conformist theory ensures distribution channels and effective marketing of this company.  
· It can be recommended that this company has to improve this company’s disbursement framework. It can reduce the turnover of employees and help to enhance the productivity and morale of Haier Company in China.   
·  This company also needs to increase its plans of promotion in America concerning the services and products of business (Cooke et al., 2020). This approach will surely be helpful for this company for upcoming development.   
· It can also be recommended that the company should care about each customer of a different culture by understanding and identifying its actual needs and requirements. This approach surely will increase the level of customer satisfaction.   
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[bookmark: _Toc122795555]Appendices 
Survey questions 
1. What is your age? 
a) Below 25 
b) 25 – 35 
c) 36-45 
d) Above 45 
 
2. What is your gender? 
a) Male  
b) Female 
c) Others 
 
3. Are you a regular customer of this company? 
a) Yes 
b) No 
 
4. What is your marital status? 
a) Married  
b) Unmarried 
 
5. What is your last educational qualification? 
a) Uneducated 
b) Pre-graduate 
c) Graduate  
d) Post-graduation 
 
6. Do you agree that the adaption of diversity and multicultural communication is impactful in this workplace? 
a) Yes 
b) No 
c) Neutral 
 
7. Do you agree that this company faces various challenges within the process of employee behavior? 
a) Yes 
b) No 
c) Neutral 
 
8. Do you agree that there is good relationship between diversity and multicultural communication? 
a) Yes 
b) No 
c) Neutral 
 
9. Do you agree there are also some benefits within the process of employee behavior? 
a) Yes 
b) No 
c) Neutral 
 
10. Do you agree the customers of this company are satisfied with this approach of diversity and multicultural communication? 
a) Yes 
b) No 
c) Neutral 
 


Multicultural communication and diversity


Direct and indirect communication process 


Verbal and body language 


Cultural activities


Employee behaviors 


Age 
Total responses	Below 25	25 - 35	36 - 45	Above 45 	10	5	5	10	Total respondents 	Below 25	25 - 35	36 - 45	Above 45 	30	30	30	30	Gender 
Total responses	Male 	Female	Others	15	10	5	Total respondents 	Male 	Female	Others	30	30	30	Weather regular customer or not  
Total responses	Yes 	No	20	10	Total respondents 	Yes 	No	30	30	Marital status  
Total responses	Married 	Unmarried	15	15	Total respondents 	Married 	Unmarried	30	30	Last educational qualification 
Total responses	Uneducated	Pre-graduate	Graduate	Post-graduate 	10	10	5	5	Total respondents 	Uneducated	Pre-graduate	Graduate	Post-graduate 	30	30	30	30	Uneducated	Pre-graduate	Graduate	Post-graduate 	0	Do you agree that the adaption of diversity and multicultural communication is impactful in this workplace 
Total responses	Yes	No	Neutral	15	9	6	Total respondents 	Yes	No	Neutral	30	30	30	Do you agree that this company faces various challenges within the process of employee behavior 
Total responses	Yes	No	Neutral	10	10	10	Total respondents 	Yes	No	Neutral	30	30	30	Do you agree that there is good relationship between diversity and multicultural communication 
Total responses	Yes	No	Neutral	13	15	2	Total respondents 	Yes	No	Neutral	30	30	30	Do you agree there are also some benefits within the process of employee behavior 
Total responses	Yes	No	Neutral	15	5	10	Total respondents 	Yes	No	Neutral	30	30	30	Do you agree the customers of this company is satisfied with this approach of diversity and multicultural communication 
Total responses	Yes	No	Neutral	5	15	10	Total respondents 	Yes	No	Neutral	30	30	30	34
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