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	Student Number
	2429332
	Student Name
	Niculae Weresi

	

	Website Chosen 
	Suited Cars

	Insert hyperlink to website
	https://www.suitedcars.com/ 

	

	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: Opens easily and quickly in seconds.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: Yes the website have a navigation menu with subpages.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Website dose not have an integrated online booking system.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: Clearer more structured navigation, add a proper online booking system.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer:From a design standpoint is visually appealing in some ways.


	Question 2b -  How does the website use imagery, video and colour? 


	Answer:Imagery is the star of the site, but could be better optimised and made mor consistent. Video is underused and could add a big boost in personality and trust. Colour is clean and functional.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: The website does not have an online chat tool.


	Question 2d – How effective are the social media links on the website?


	Answer: Dose include social media link on the website.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer:The combination of images and simple descriptions helps customers understand the type of work.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: Reviews are generally presented on a dedicated reviews page or section.The reviews it’s not always clear how recent they are no clear dates are shown. 


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: Professional Photography, range of services. The company presents itself well, with clear contact info and a focused website that shows they take their craft seriously.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: No, the website does not display clear pricing details for their services.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.Car wrap service 

	
	2.Vehicle vinyl wrapping 

	
	3. Car wrapping near me 

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: Yes when searching Google with the term car wrap service dose appear in the top results. 


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Websites remain a cornerstone of business marketing in the UK, essential for credibility customer education, and sales funneling.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: Add an online booking or instant enquiry chat feature.
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