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1.0 [bookmark: _Toc131629743][bookmark: _Toc131629757]Introduction

For the business analytics market, the years 2021 and 2022 were pivotal. However, the BI environment is shifting, and a war is raging over the future of business intelligence. The year 2023 will see a marked increase in the specialised nature of BI techniques and tools. The question now being asked by businesses of all kinds is not whether or not they need better access to BI analytics, but rather, which BI solution will best meet their requirements.


[bookmark: _Toc131629744][bookmark: _Toc131629758]2.0 Five current Business Intelligence Trends
[bookmark: _Toc131629745][bookmark: _Toc131629759]2.1 Data governance
The term "data governance" refers to a set of practises that ensures an organisation's data is used to help it accomplish its goals in an efficient and effective manner. It defines the processes and responsibilities that must be in place to safeguard the data that is central to an enterprise.  Data management in BI will become more important than ever for companies of all kinds (Tavera Romero et al., 2021). As the analytics infrastructure grows quickly, the variety of data types and sources required to support it will also grow. An improved return on investment (ROI) from BI investments is possible with the help of a well-implemented data governance system that ensures both data consistency and openness. This will set the stage for deliberation that is both ethical and grounded in evidence. The focus of BI these days is on data control, which is essential for efficient response times in businesses. When it comes to a company's digital assets, "data governance" refers to the people, processes, and tools that are used to maintain order and security (Gupta and Jiwani, 2021). 
[bookmark: _Toc131629746][bookmark: _Toc131629760]2.2 Data discovery and visualisation
Data discovery's main objectives are to discover useful data insights, communicate those insights to business users in a manner that is accessible to non-technical users, and ultimately enhance business processes. Visual data discovery tools and business intelligence instruments complete the data discovery procedure. In order to provide users with a comprehensive view of their data, these applications aggregate information from a wide variety of sources into a single interface (Niu et al., 2021).  The end game is to maximise the use of knowledge for the sake of optimising business processes, facilitating the development of novel business models, and enhancing the quality of operational decisions.Decision-makers now have the ability to quickly recognise critical patterns and differentiate outliers thanks to innovative and interactive visualisation methods. When data is displayed as charts and graphs on a single page, rather than scattered across multiple pages of tables, users can more easily unearth insights and identify outliers (Raghupathi and Raghupathi, 2021).
[bookmark: _Toc131629747][bookmark: _Toc131629761]2.3 Cloud-based BI
The term "cloud BI" alludes to the practise of conducting all or part of a company's data analysis and interpretation in the cloud. With cloud business intelligence, companies can get the data they need to make educated choices without having to invest in expensive and complicated on-premises infrastructure. Cloud BI refers to any and all company data that is hosted online. In the coming years, one overarching trend for BI tools will be the scaling of cloud services. It's compatible with any gadget and gives one on-demand entry to his programmes and applications (Kristoffersen et al., 2021). Data collection, processing, and analysis can all be done on the user's end gadget. This will increase the need for SaaS BI tools and boost data management and collaboration across sectors. Data translation into actionable insights is the bedrock of business intelligence. The trick is to share relevant information with relevant parties at relevant times. The use of the cloud within this framework is perfect. It's a fast and flexible approach to data management, distribution, storage, and retrieval (Yalcin et al., 2022).
[bookmark: _Toc131629748][bookmark: _Toc131629762]2.4 Data Quality management
Data quality is a constant and critical obstacle that researchers must overcome. Only from publicly available data can useful conclusions be made. Data quality management is a collection of procedures used by data administrators to ensure that all collected information is accurate and reliable. All phases of data management, from initial collection to final research, adhere to these procedures (Lee et al., 2022). Accuracy, dependability, timeliness, relevance, and completeness are the five characteristics used to evaluate data quality. The better the quality of the data, the more confidently one can use it to guide his choices. Data quality management enables precise and useful outcomes by integrating corporate culture, technology, and data. No such entity as "good" or "bad" data quality exists. It's a scale that indicates the degree to which data is shared within an organisation (Huang et al., 2022).
[bookmark: _Toc131629749][bookmark: _Toc131629763]2.5 BI for sales and marketing teams
The significance of using customer intelligence by sales and marketing teams has only become apparent recently. Analyzing data and user behaviour in a BI dashboard saves time and helps one make better choices.  The success of a marketing effort can be monitored in real time, and the results compared to norms established in the past (Rossi and Hirama, 2022). This data can help companies better allocate their marketing resources and identify successful advertising strategies. Prospective customers' goals can be studied by the marketing section in order to produce content that is targeted towards the appropriate audience. A better grasp of customers' buying patterns, drivers, and needs can be gained by analysing past data by sales teams. Using BI tools, the sales team can more accurately predict sales, and the marketing team can evaluate the efficacy of their most recent campaign (Huang et al., 2022).
[bookmark: _Toc131629750][bookmark: _Toc131629764]3.0 Importance of implementing BI trends in business
New customer insights
With the help of business intelligence, companies can keep tabs on and evaluate the latest consumer spending patterns, better allocating their time, energy, and resources. Using BI to learn what and why customers purchase from one will boost his company's bottom line. One can use this information to better tailor future offerings to customers' wants and requirements. That's why one needs access to the company's records (Laskar and Singh, 2021).
[bookmark: _Toc131629751]Better data quality
Inconsistencies and errors are inevitable in data, and they are more likely to appear when working with a shoddy "database." Success is more probable for businesses that invest in data collection, management, and production. With the help of business intelligence (BI) software, companies can compile information from a wide variety of sources to better understand their processes (Raisa, 2022).
Visibility
Business intelligence (BI) systems increase management oversight of procedures and standard operating procedures (SOPs) by making them more transparent. There is no way to read through a 300-page annual report in one session. With the help of business intelligence, one can gain insight into every facet of his company, identify problem areas, and take preventative measures rather than reacting to them (Nurdin et al., 2023).
Actionable information
With the help of a robust BI system, businesses can spot crucial patterns and trends within their operations. To fully understand the implications of various organisational processes and changes, as well as to make educated choices and take appropriate action, a BI system is invaluable (Mahesh et al., 2022).
Efficiency improvements
Business intelligence (BI) tools help boost productivity, which boosts output and revenue. Business intelligence platforms make it simple for organisations to exchange vital information across departments, cutting down on wasted time previously spent on tasks like reporting, data extraction, and analysis. By improving internal communication, businesses can cut down on unnecessary duplication of effort. This means workers can devote more attention to the tasks at hand rather than administrative tasks like data entry (Renaldo and Putri, 2023).


[bookmark: _Toc131629752][bookmark: _Toc131629765]4.0 Conclusion

Some of these trends in business intelligence will likely become the norm in the years following 2023. While the future of business intelligence (BI) and its environment is uncertain, we can be fairly confident that all of the aforementioned developments will appear, at least in part. We are very optimistic about the future of business intelligence thanks to the increasing number of applications for machine learning techniques. Using business analytics tools that are detrimental to profits is necessary for a company to stay relevant.
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