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[bookmark: _Toc500445216]1.0 Introduction 
This report will:
◎ Explain what international business communication is,
◎ Identify the factors are helpful International Business Communication,
◎ Critically evaluate the relationship between the two factors and the building relationship,
◎  List the limitations of international business communication.

The information of this report is mainly from teaching materials, academic journals and related textbooks.

This report found that 
Building Trust relationship is helpful for International Business Communication,
Cultural difference can be divided into four aspects which is: 
◎ Language
◎ Gift giving 
◎ Nonverbal language
◎ Written communication
All of them are closely related to the relationships building.
However, there are also several limitations of International Business Communication, such as:
◎ Conflict; conflict between two parties
◎ Security problems; The content of communication may be leaked
◎ Higher costs; travel costs, equipment costs, reception costs, and so on
[bookmark: _Toc500445217]2.0 Main Body
[bookmark: _Toc500445218]2.1 International Business Communication
[bookmark: _Toc500445219]2.1.1 What is International Business Communication
International business communication refers to the process of communication and negotiation in business activities. Its effect depends on personal comprehensive quality and experience, including many factors, such as controlling language skills, resilience, affinity, credibility, influence and so on.

In this globalized world, effective communication is necessary. (Global-business-school.org, 2017) Communication is an art, it is also a learning. People who are only skilled in business communication can achieve remarkable achievements. It focuses on some skills, including listening, face-to-face, telephone communication, conference communication, presentation and presentation, business writing and cross-cultural communication.
Communication has a final purpose, sometimes just to get some information needed, sometimes for negotiation, while sometimes nothing seems to be the foreshadowing of next communication.

[bookmark: _Toc500445220]2.1.2 The Importance of International Business Communication
The professional communication between the two cultures needs to know about culture, language and tradition. This may lead to the formation of other people's beliefs and practical awareness. International business exchanges usually require a degree of flexibility, as businessmen from different cultures may have very different views and ways of communication. It is important for the communicators to know the difference between other cultures and information and behavior. 

[bookmark: _Toc500445221]2.2 Trust and Relationship Building
‘Trust has been defined as the belief that a party’s word or promise is reliable and that a party will fulfil his/her obligations in an exchange relationship.’ (Schurr & Ozanne, 1985).
 ‘We conceptualize trust as existing when one party has confidence in an exchange partner’s reliability and integrity.’ (Morgan & Hunt, 1994).

According to the above definition, trust is the balance of benefit and morality between the two parties. The key to building trust is honesty. When a party is willing to give up its own interests to help others, others know that they can rely on one side, and the result is that the relationship becomes stronger. (Smith, 2017)

As a result, a good relationship of trust has stabilized the relationship building, which makes the international business communication more successful. Trust is a powerful force in building loyalty, increasing credibility, and supporting effective communication. The core of building trust is the process of communication. (Ivey business journal, 2017) Therefore, the higher the degree of trust, the more successful the relationship is, which has a strong impact on business communication. And most of the impact is reflected in the company's profit.

[bookmark: _Toc500445222]2.3 Cultural Difference and Relationship Building
[bookmark: _Toc500445223]2.3.1 Language
Most of the international business communication is carried out in English, and the language of the two parties during the conversation is often not English, which increases the difficulty of communication. The misuse of words and the use of incomprehensible terms or technical terms, especially the incomprehensible foreign languages or dialects, also have some ambiguities and vagueness of words or images, which increases the difficulty of communication. It will cause some misunderstandings between two parties. Therefore, the relationship building must have a good skill for English. There is no barrier to communicate each other, and no bad influence on international business communication. 

For example, in some Western English-speaking countries, communication between the two companies will not be a problem. However, if the two companies come from countries of different native languages, there may cause some barriers during communication. If the barriers are affected, the relationship building between the two companies will fail. It will have an impact on the company's profits.

[bookmark: _Toc500445224]2.3.2 Gift Giving
"In the eyes of gift to make you partner perennial" above, write Forbes writer John Hall. At least a small gift is sent to all the customers every year. Gift giving is a complex subject that can be difficult to master. Even in the recession, businessmen believe that giving gifts is very important for maintaining good business relationship. Personalized gifts make customers feel that business is important.

For example, if a partner plays golf, a small token from their favorite course is a more suitable bottle of wine. However, if a company has too many customers to make personal purchases smaller, more general projects will be done, in addition to low-priced promotional pens or notebooks and company logo. Even a handwritten card seems to be more real than these items. A wrong gift is an insult. Not only is it a gift, but the packaging of the gift is also important. In China, it is not able to use blue, white or black wrapping paper for gifts. Because it stands for bad luck. (Smallbusiness.chron.com, 2017)
[bookmark: _Toc500445225]2.3.3 Nonverbal Communication
Nonverbal communication includes intonation and volume, gestures and facial expressions, body language, posture, and listener proximity, eye movement and contact, clothing and appearance, etc. These can be used as the medium of transmission of information, all the time and anywhere in the international business communication.

In some countries. For example, in the United State, people share their thoughts or orders loudly when communicating with others at the meeting, which makes them more confident when expressing their thoughts. However, in some Asian countries, for example, Japan, people usually use mild tone when communicating, and they do not offer their own opinions and ideas. enhance when they communicate with people from different countries, they speak in a neutral tone. Considering the efforts of other people, even in an unaccustomed way, can also effectively promote the establishment of relationships.
[bookmark: _Toc500445226]2.3.4 Written Communication
In the western world, business is sometimes linked to partners by telephone and e-mail. Because of the differences in language between the two sides, informal communication may cause confusion and misunderstanding because of cultural differences. For example, if a generally accepted Americanized statement is used in a formal meeting, this can cause a lot of confusion, for example, "I am here. I'll go right away, "even", "I see". For example, in Japan, people usually greet you with your surname, and then greet you with the word "San" to show your respect. If you only send an email reply and don't say hello, it may be considered very rude to your partner.
[bookmark: _Toc500445227]2.4 Limitation of International Business Communication
[bookmark: _Toc500445228]2.4.1 Conflict
Conflict is a shortcoming of communication. The two parties can communicate to express different opinions. It may cause arguing. The tension between the two parties of the conflict can stop operation, disrupt meetings and prevent the completion of the task. The root of the conflict is that one party feels that their demands are not met by other. Both parties also use communication to mediate and control conflicts to reduce the impact of different opinions. (Smallbusiness.chron.com, 2017)
[bookmark: _Toc500445229]2.4.2 Security Problems
When the language of the two parties is not able to communicate, it is necessary to ask the third parties for helping communicate each other. Therefore, the content of international business communication has the risk of leakage. Once a leak of sensitive information is given to a competitor, it will have a great impact on the company.
[bookmark: _Toc500445230]2.4.3 Higher Cost
International business communication is facing a high cost problem. Because the cost of international business communication involves travel costs, equipment costs, reception costs, and so on. These will bring a little cost to the company.
[bookmark: _Toc500445231]3.0 Conclusion
International business communication is the process of communication and negotiation in business activities. The importance of international business communication between other cultures and information and behavior. It is flexible and is common to people from different countries and cultures.
Critical evaluation of two factors, trust and cultural difference, which are closely related to building relationship. Trust is the basis for establishing relations. Once a stable relationship is established, international business communication will go on smoothly.
Cultural differences are a problem, but if the correct understanding and treatment will enhance the establishment of the relationship, this heap of international business communication is very important. Because it's a matter of success.
The limitations of international business communication are conflicts, leak of information and higher costs.
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