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The essay thoroughly examines Hilton's corporate social responsibility efforts, which are crucial in promoting ecologically friendly hotel operations. This research will also critically evaluate the pros and cons of Hilton's social responsibility programmes. This study aims to underscore the pivotal role of CSR in the growth of a hospitality industry organisation. Through their commitment to Corporate Social Responsibility, hotel industry organisations have the power to protect the environment. The European Commission (2020) defines CSR as a company's responsibility to integrate consumers' social and ethical impacts and environmental concerns into its sustainable business strategy and operations. It helps firms assess how well their actions meet their financial, social, and ecological goals. Since 2017, as a partner of the International Year of Sustainable Tourism for Development, Hilton, an industry leader in hospitality, has taken numerous steps to enhance stakeholder welfare, preserve the environment, and foster community engagement as part of its CSR efforts (UNWTO, 2017). "Travel with Purpose" is the environmental, social, and governance (ESG) strategy of Hilton Hotels and Resorts, through which they promote responsibility measures within their operations, supply chain, and communities (Hilton, 2022a). This essay underscores how Hilton's CSR policies and initiatives have significantly improved the hotel industry's environmental image. 
CSR programmes in the hospitality industry are trying to resolve several issues. These include ensuring business choices align with sustainable principles, encouraging good results, and minimising harmful effects (Cooper, 2021). It is necessary to remedy problems that impact people, the economy, and the environment. The standards addressed by EarthCheck (2023) are listed: gas emissions, energy consumption, protection of air quality, environmentally harmful substances, wastewater, and solid waste management. These strategies are proposed to encourage people to choose sustainable options. Hospitality organisations should realise the importance of environmental protection in their corporate social responsibility objectives. To lessen their ecological impact, hotels should implement recycling programmes, invest in energy-efficient furnishings, and promote eco-friendly transportation for visitors and employees. Legrand et al. (2022) state that human actions lead to the collapse of the economy, the degradation of the environment, and the increase of social inequality. Ultimately, CSR-compliant hotel businesses benefit people and the environment by having a considerable chance to inspire others and change the world. Hotels may reduce costs, promote their brand, and make their workers happier by participating in CSR projects. Simple adjustments in a firm's operations, such as reducing waste and energy use, can benefit the environment and the organisation. These strategies can stimulate competition and increase demand. According to Wickham et al. (2021), organisations prioritising social and environmental responsibility attract discerning investors, hardworking employees, and loyal customers. CSR helps corporations implement policies that benefit society and the environment. Because of this, the hotel business has minimised its environmental impact. CSR-focused companies can influence people worldwide (Jauhari, 2014). They can save the globe and improve everyone's life in the future. CSR has helped the hotel business grow. These strategies give businesses an edge in a changing world. Hotels that emphasise customer quality service are good examples of corporate social responsibility. Hotels should improve their surroundings to attract and retain clients (Haski-Leventhal, 2018). Implementing and evolving CSR strategies can enhance a company's public perception among consumers, employees, and the community. This can foster greater customer loyalty and satisfaction by showcasing dedication to social and environmental causes. It also aids in attracting and retaining skilled employees through the provision of an ethical work atmosphere. Moreover, it can improve financial performance over the long term by managing resources sustainably and reducing costs. Additionally, CSR efforts can play a role in addressing social and environmental issues, contributing to the sustainable development of local communities where the company operates.
Hilton Hotels and Resorts is one globally recognised brand that has adopted CSR strategies to reduce environmental impact and plans to pave the way to a net-zero future for the global travel and tourism industry (Hilton, 2022b). A comprehensive strategy would involve conducting business with integrity and purchasing environmentally friendly products. According to Castilho et al. (2022), change programmes and care for the environment reduce their impact and support fair supply networks. Ten of Hilton's top eco-conscious hotels worldwide employ sustainable practises such as recycling, LED lighting, and motion detectors to reduce waste and minimise environmental impact (Hilton, 2021). Hilton's commitment to sustainability is exemplified by the eco-conscious practises implemented in its top hotels worldwide. These hotels are actively working to reduce waste and minimise their environmental footprint through initiatives like recycling, LED lighting, and motion detectors. By prioritising sustainability, Hilton is demonstrating corporate responsibility and setting a positive example for the hospitality industry as a whole. Through continued efforts and innovation, Hilton is spearheading efforts towards a more sustainable future in the tourism and hospitality sector.
Hotels can employ methods to minimise carbon emissions, water consumption, and waste generation (Management Association, 2018). Hotel CSR programmes can significantly benefit sustainability efforts in critical areas. Hilton's "Light Stay" initiative monitors and records hotels' energy use and waste management practises (Hilton, 2022c). This platform sets them apart from other brands by providing a comprehensive tool for assessing, managing, and reporting their environmental impact. This proactive approach demonstrates Hilton's commitment to sustainability and allows them to make informed decisions to reduce their ecological footprint. Renowned hotel brands are trying to redefine CSR through Sustainable Development Goals (Korstanje et al., 2020). When comparing Hilton's CSR goals to those of other hotels, it is essential to recognise each brand's differences and overall commitments to sustainability. With its ambitious targets of reducing 61% of carbon emissions, 50% of water use, and 50% of waste intensity by 2030, Hilton exemplifies a robust dedication to environmental management (Hilton, 2022d). This multifaceted approach underscores Hilton's proactive stance in mitigating its ecological footprint across crucial sustainability metrics. In comparison, other hotel chains have also articulated commendable CSR goals aligned with sustainability objectives. For instance, Marriott International has set targets to reduce water intensity by 15%, carbon intensity by 30%, and food waste by 50% by 2025 (Marriott International, 2019). Similarly, Hyatt Hotels Corporation is committed to a 25% reduction in energy consumption and greenhouse gas emissions per square metre by 2025 (Hyatt, 2022). Additionally, Wyndham Hotels and Resorts pledges to divert 90% of hotel waste from landfills and responsibly source 100% of guest amenities by 2025 (Wyndham Hotels, 2021). While each hotel chain exhibits distinct CSR goals tailored to its operational landscape and sustainability priorities, Hilton's comprehensive and forward-looking commitments and innovative sustainability management platform position it favourably among its competitors. This is not to diminish the significance of the efforts made by other hotel brands but rather to underscore Hilton's proactive strides in setting ambitious targets and implementing robust strategies to foster environmental sustainability in the hospitality sector. 
This organisation manages community service projects like jobs, education, and disaster relief and supports employee responsibility, fair pay, safety, and freedom on the job. Hilton's "Travel with Purpose" concept encourages employees to volunteer locally and funds global charities (Hilton, 2022a). Hilton supports minority-owned businesses, promotes gender equality, and creates an inclusive workplace, demonstrating its commitment to diversity and inclusion. The security, literacy, and wealth of a community can all be enhanced by CSR initiatives. Hotels can form business relationships with other businesses by participating in charity events, service projects, and working with community groups. Every year during its "Global Week of Service," Hilton encourages and supports its employees to volunteer in their communities (Batabyal, 2018). Staff members can help respond to emergencies, protect the environment, and teach young people. If global CSR plans are implemented, hotels may be more likely to follow ethical standards. More openness, more decent shopping, and fair pay for everyone are all possible results of these efforts. Hotels encouraging responsible shopping and paying their employees a fair wage can help local businesses and artists (Fatima and Elbanna, 2020). The "Hilton Supplier Diversity Programme" aims to help minority and women-owned companies get more money. Because of this, Hilton is clear that they only use trustworthy sources. Business social responsibility projects might make workers happier and help them grow professionally (Su and Chen, 2020). Hotels can do more than train their employees and give them chances to advance in their careers. They can also actively promote diversity and equality. Hilton gives its employees many tools to help them grow personally and professionally (Hilton, 2020). These include perks for health and fitness, employee resource groups, and in-depth training programmes. CSR activities can improve the quality of tourist stays by offering eco-friendly services and amenities and encouraging people to travel in a way that doesn't harm the environment. Hotels teach guests about environmental issues and encourage green behaviour (Inkson and Minnaert 2018). Hilton donates discarded soap to developing nations through their "Clean the World" project (Hilton, 2019). This strategy encourages tourists to throw away less waste and allows them to change the world, improving their experience. Hotel CSR programmes can improve mood, get more people active in their communities, promote environmental sustainability, and make customers happy.
Adequate hospitality CSR rules give long-term success opportunities and challenges. Hotel CSR programmes promote social responsibility, resource conservation, and early problem-solving (Oriade et al., 2021). Hotels with limited funds may need help implementing energy-saving, waste-reduction, and community-engagement projects. It is also evident that hotel staff and management need to be aware of the benefits of social responsibility. With training, employees may be able to understand and implement CSR activities (Madanaguli et al., 2022). The extensive networks of purveyors and suppliers within hotel supply chains can pose challenges regarding ethical purchasing practises. Accountability and transparency in the supply chain are challenging to attain. Hotels may lose points on their corporate social responsibility scores if they can't gather and analyse information about how much energy they use, how much waste they make, how involved they are in the community, and how healthy their employees are (Sigala et al., 2021). Being unwilling to change: CSR policies may also be complicated to implement if a company's people want to stay the same. Some workers and stakeholders may not like the new rules, and some may think CSR is pointless or too much work. CSR practises could help hotels make money even when they need more resources. Hotels can save money by reducing waste, using less energy tools, and being careful about what they buy. A hotel's brand image can be improved by CSR projects that bring in eco-friendly customers, investors, and business partners. Hotels can stand out and win everyone's trust by putting social responsibility and sustainability at the top of their list of priorities. When people in the area worry about the environment, hotels grow and stand out. Hotels can stand out and build loyal customer bases by starting long-term projects that bring in new guests. A hotel that does CSR may get better reviews from customers, employees, and people in the area. Working with other companies on corporate social responsibility projects may make hotel chains feel more responsible and like they own them (Edgell, 2020). Hotels that practise CSR are more likely to follow ethical, social, and environmental standards (Haski-Leventhal, 2018). Fixing these flaws will keep hotels out of trouble with government agencies.
Corporate social responsibility rules help hotels improve the environment in numerous ways. But it can be hard to follow these rules. Going through these risks and issues could help make the hotel business and society more responsible and long-lasting. CSR is something that Hilton Hotels and Resorts thinks about a lot when they want to go green in the hotel business. CSR programmes aim to protect workers, improve the environment, get people involved, make businesses more honest, and make hotel guests enjoy their stays more. People can live in better places if they do things that save energy and keep the peace. Hotels' environmental goals are set by the CSR things they do. Today's world is globalised and eco-friendly. Hotels are crucial in aiding people, the economy, and the environment. CSR could help hotels help their guests in the long run. They could help people and businesses promote sustainability within the hospitality industry.
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