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This essay will provide an analysis of the role of marketing in organisations and the impact effective marketing has on an organisations ability to achieve their goals.
Due to restrictions from the word count this essay will not be able to cover everything related to marketing, therefore it will only be covering consumer behaviour and segmentation.

It will also address the need for organisations to adapt to an increasingly digital world, 
statistics say that there are 4.2 billion people using social media now, that's 490 million more social media users than at the start of 2020 and shows that social media is still growing rapidly. It’s also 53.6% of the total global population (Connell, 2023).


In addition to exploring marketing decisions within an organization, my essay will also examine the broader macro factors that influence these decisions. This will be accomplished through the use of the PESTLE framework, which is a thorough process of gathering information on external elements that may have an impact on a company's choices, enabling it to maximise opportunities and limit threats (CIPD, 2021).

The promotion of a company's business and mission is a critical role, and the Marketing Department is essential in achieving this goal. The department creates and organizes materials that represent the company and serves as its public face. The Marketing Department's responsibility is to reach out to potential clients, consumers, investors, and the general public, developing a unified brand image that presents the business favorably (The Hartford, 2022).

Market research is a critical process that involves gathering information about target customers and demographics to help companies sell their products or services more successfully, leading to greater success in the market. Every business, regardless of size or age, should include market research as an essential component of its business plan. By providing companies with data, market research enables them to make informed decisions and take actions that will advance their growth, rather than hinder it. While many businesses understand the value of market research in general, they may not realize its crucial role in their company's success. Market research is essential for recognizing industry trends, gaining a better understanding of the core customer, and achieving other crucial objectives that contribute to a company's success (Cint, 2022).


Prior to launching your items on the market, it's critical to guarantee that there is demand, your final products are of the greatest possible quality, and that your prospective clients will get value from them.
On the business front, a new product may increase market share, drive corporate expansion, and provide financial stability via new income sources. Of course, it might take development teams many years to get a product from the design stage all the way to the point when it is prepared for distribution and marketing. In order to properly develop any new or current items, it is crucial to have a strategy in place (TWI, no date).

Creating a strong and favourable impression of a company in the minds of the public is the process of branding. There are various methods to generate this impression, including via a design, goal statement, theme, etc. Marketing branding that may generate "WOW" reactions from clients is effective branding.
A person's choices are greatly influenced by their emotions, which are thought of as a strong energy. Because of this, brand work is useful in determining the target market. This enables the creation of a thorough client persona that aids in pinpointing the specific requirements of the consumer (Creative, 2023).

Any business' success in accomplishing its larger organisational goals depends heavily on effective marketing. Marketing tactics are used to advertise goods and services, enhance brand recognition, and produce leads and sales. By exposing their goods or services to a larger audience, effective marketing campaigns aid businesses in increasing their sales. Additionally, it promotes brand recognition and reputation, which generate more leads, a base of loyal consumers, and higher customer retention rates. Companies may get a competitive edge and stand out in a crowded market by emphasising the unique selling point of their goods. Additionally, via marketing platforms like social media, businesses can interact with their clients and develop relationships with them, which increases customer satisfaction and loyalty. By generating more leads and sales, boosting revenue growth, and accomplishing broader organisational objectives like higher profitability and market share, effective marketing campaigns may also raise the return on investment. Overall, effective marketing is essential for businesses to accomplish their overarching organisational objectives and maintain long-term success.


Due to the restrictions previously mentioned this essay will not cover every category of the PESTLE analysis, the topics being discussed are economic and social. The macro environment includes broad causes and trends that may affect a whole industry or economy as opposed to just one firm or business. 
The cost of living is causing a lot of problems for everyone, with reasearch that nearly 90% of UK consumers will need to reduce their spending on non-essentials (Retail Economics, 2022).
Because it influences customer behaviour and tastes, the cost of living may have a substantial effect on marketing choices. To maintain their competitive edge in a market that is always shifting, businesses need to make adjustments to their pricing strategy, product development, advertising and promotion, and target audience. For instance, when the cost of living is high, consumers may become more price-sensitive and hunt for alternatives that cost less, which could cause firms to provide discounts or decrease pricing in order to attract more customers. Additionally, firms may need to create new goods or services to meet changing customer wants and preferences. It is possible that an increase in advertising and promotion is required in order to differentiate itself from other businesses and to attract customers who are more frugal with their expenses. In the end, companies have an obligation to be aware of the influence that changes in the cost of living have on the behaviour of customers and to modify their marketing strategy in response.

Since companies are required to adapt to shifting patterns of customer behaviour and tastes, shifting demographics may have a considerable influence on the marketing choices that are made. Using demographics, a business can determine who the brand appeals to most based on age, location, gender, occupation, income, and hundreds of other factors. With the proper demographic information, a business can spend more on marketing to its most enthusiastic customers and less on those who are uninterested (Fairlie, 2023).

In order for businesses to accurately reflect the characteristics of the population as a whole, they may need to make adjustments to their target demographic, product development, advertising and marketing strategies, and brand identities. For instance, if the population is getting more diverse, businesses can find that they need to produce marketing messages that are more all-inclusive and appeal to a wider variety of customers. Alterations in customer demographics may also have an impact on product creation. For example, when the population of elderly consumers grows, there will be a greater demand for goods that are designed to meet their unique requirements and preferences. It's possible that in order for businesses to properly communicate with customers, they will need to modify the methods of advertising and marketing they use. In the end, in order for companies to build successful marketing strategies that connect with their consumers, it is necessary for them to have a solid understanding of the demographics of both their target audience and the general public.


The digital era has altered the manner in which companies market their products. It has entirely altered the playing field, requiring businesses to adapt their marketing strategies to reach customers. It has led to an increase in new businesses, but in many respects it has made success more difficult.
Traditional advertising is now obsolete. Television and radio, for instance, have declined significantly due to the availability of streaming services. It is not due to anything they've done, but rather to the fact that more individuals are moving online. They no longer watch television because they can view the same programme online without advertisements. Moreover, online marketing channels are typically more targeted.
Recognising the growing significance of online channels in the current business environment, organisations are progressively employing digital marketing strategies (Agrawal, 2021)
According to a study by eMarketer, digital advertising spending is projected to account for 54.2% of total ad spending globally in 2021 (McNair, 2018).

In conclusion, effective marketing is crucial for organisations to achieve their goals and succeed in the market. By promoting goods and services, creating a strong brand image, and conducting market research, businesses can reach their target audience and increase sales, customer satisfaction, and loyalty. The PESTLE framework is also important in identifying macro factors that may influence marketing decisions. As the world becomes increasingly digital, organisations need to adapt to stay competitive and utilise social media as a marketing platform. Despite the challenges posed by economic and social trends, effective marketing can help businesses overcome obstacles and achieve long-term success.
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