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TASK 3: REPORT 
Topic: role that social media tools such as LinkedIn and Facebook can have in the recruitment of staff
[bookmark: _Toc639861960]Introduction 
 In the era of digital, social media platforms is modernizing the way of communicating, connecting and sharing of information. Beyond the personal use, in the recruitment landscape social media has emerged as a game changer.  For the recruitment of skilled and talented people, the companies are using the social media tools such as Linkedin or Facebook.  In addition to this, social media offers an accessible and the vast pool of potential applicants for the candidates for the employers to tap into.  Platforms like Facebook, Linkedin and others are allowing recruiters to extend their reach beyond traditional job boards and connect directly with the different talent pool.  
[bookmark: _Toc1966839599] Literature review  
Traditionally, recruitment preliminary based on the company websites, job boards and professional networks but the emergence of social media platforms has profoundly modified this landscape.  As per the view of Ruparel et al, (2020), social media is useful for the companies recruitment of the staff because it helps in expanding reach and visibility, enable active and passive engagement of candidate, enable targeted advertising, employer branding, screening and background checks etc.  Along with this, social media permits companies to reach a more and broader diverse audience than even before. Posting the openings of job on the various platforms such as LinkedIn and FaceBook exposes vacancies to the vast professionals internationally.  In the context of recruitment, social media is having the competencies to engage both passive and active job seekers (Balcerak, Woźniak and Zbuchea, 2023). Social media is considered as one of the powerful tool for showcasing the values and culture of the companies. The organizations which are using platforms like Facebook and Instagram are able to provide potential applicants a glimpse of their team events, workplace and employee stories. As critically assessed by Nikolaou, (2021), social media platforms helps in providing sophisticated targeting options which allow the companies to create highly particular job advertisements.  Additionally, hiring managers and recruiters often turn to social media in order to conduct background checks on the potential applicants. Platforms like LinkedIn and Facebook helps in offering the information and insights into a recommendations, professional background and endorsement of candidates (Macarthy, 2021).   
Apart from this, LinkedIn is considered as one of the significant social media platform that widely used by the companies in order to hire or recruit staffs. As critical assessed by Gilch and Sieweke  (2021) LinkedIn is considered as one of the best recruitment tool for providing the profiles that encompasses detail and complete information and insights about the applicant’s work experience, skills and education. As critically opposed by Davis et al, (2020), limited diversity is one of the common drawbacks of LinkedIn tool.  In this regard, social media tool of recruitment, the base of users free tend to skew towards the white collar professionals which means the employers miss out on skilled candidates who do not fit for this profile. As said by Allal-Chérif, Aránega and Sánchez (2021), LinkedIn is useful tool for companies for identifying potential applicants and developing the relationships with other professionals who may be competent to refer skilled applicants for the job openings.  However, on the critical note Oksa et al, (2021) said that by using LinkedIn as social media platform for the recruitment of staff, organizations are facing the issue related to the privacy concerns.  The profiles of this platform involves personal information includes education and work history of the applicants which can raise the privacy concerns. It can be crucial for the employers to handle or manage the information of the customers carefully.  Furthermore, LinkedIn is one of the essential social media platforms for the recruitment that allow company’s owner to explore possible prospects for the organization.  This recruitment tool creates the great networking opportunities for the specific sectors by developing trusts with prospects and offering solid search technologies for companies.        
 	On the other hand, another significant social media tool is Facebook that helps the organization in recruiting skilled as well as talented staff. As critically contended by Castillo López, Llorens Montes and Braojos Gómez (2021) hiring of the employees via Facebook, as a social media platform, is beneficial for the companies because it facilitates widening access to talent. This platform offers an accessible and past pool for the skilled and talented applicants for employers to tap into. This social media platform allows for personal and direct engagement with the potential candidate. They interact with the job posts through comments, shares and direct messages (Tajvidi and Karami, 2021). They also handle queries, offer additional information as well as acknowledge the applications. Two ways communication assists in building strong relationship as well as promote the trust which enhances the candidate’s experience. On the other hand, Ruparel et al, (2020) argued that sharing the persona information on the social media channels can expose the candidate from risk as well as potential consequences. 
Balcerak et al, (2023) examined that Facebook advertisement offers detailed targeting options. This allows reaching particular demographics on the basis of location, age, education, field of interest as well as past job experience. This helps in connecting with the right candidate which matches the job specification and enhances the quality of resume. Facebook also offers robust analytical tools which facilitate the data driven insights regarding target audience, behaviour as well as the way they interact with the posts. These insights can guide the hiring procedure which ensure proper recruitment database which allow adjusting the timing, content and targeting for the better engagement and reach. However, Korzynski et al, (2020) mentioned that applicants might identify Facebook as less professional social media tool which have major influence on the quality of the applicants. 
[bookmark: _Toc1861814398]Conclusion 
From the above report, it has been concluded that LinkedIn and Facebook is considered as the significant social media tools that helps the organization to recruit the skilled and talented employees. These social media platforms enables expanded reach and visibility, active and passive engagement of applicants employer branding, screening and background checks, real time interaction etc., which helps in attract more applicants for the job openings. LinkedIn and Facebook are helps in providing the detailed profiles and networking opportunities for the candidates.   
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