Aimee Williams	           Changemakers: Build your own Personal Brand for Sustainable Employment	2205102
In this module ‘Changemakers: Building your Personal Brand for Sustainable Employment’, I made the first steps to build my own brand. I achieved this by discussing what branding was and how it could benefit me, developing a personal biography, how social media can be used as a branding tool, the importance of a contacts list, where to go for future funding options, how to create an effective creative resume, how to create an invoice, creating a Personal Development plan and a SWOT (Strengths, Weaknesses, Opportunities and Threats) Analysis. I have collected all of the work I have developed during this module and presented them in this portfolio.  

Discussion on Branding.
What is branding? I consider branding to be a tool that companies use to promote their product to a specific cliental they intend to entice them to use their product. I asked myself what product am I intending to promote and the answer was my work and time. This lead to think about what image I intend to present in my work and branding and how I am going to achieve this. I first uncovered what I consider to be my core values, faith, creativity and love and then I developed a small biography sentence to reflect then. It went something like this; ‘I am a Scottish lass from the highlands with Welsh roots studying Applied Drama at UWTSD. My mantra is ‘For I know, I am fearfully and wonderfully made.’ This drives my work which is to use the performing arts to express creativity, love, and faith. I will be taking these values into every room I work in and therefore my branding would need to reflect this as it is important to stay authentic and insure that your reputation is in alignment with my values. I just needed to get started and one of the most notable tools used in today’s day and age is social media.

Creating Connections
Social media has become a great tool to easily network with other freelancers, inform your clients and intend target cliental and potential future work colleagues and employers. It is an engaging informative way to connect with people. Although I found it difficult to manage multilabel platforms and it did not feel authentic for me to use some many platforms and all with a different form of communication, I seem impersonable to me. So, I decided to create a website using the website designer  and direct everyone to this website making it accessible and easy to find as everything will be in one place. (Williams, 2023) For my website I decided to base the colour scheme off of water as I find water to be a calming adaptable force that I would like to embody in my work. During the design my branding logo I decided to keep with the blue colour scheme and use curves and circles to represent wholeness and my values. In future if I want to expand, I can venture into the social media aspect while maintaining a fully developed space where everything in accessible and easy to find.

Contacts list
[image: Contacts - Excel]Another important aspect of building your own brand is to have a contact list. A contact list is a document is a collection of email addresses, phone numbers and a means of contact of a group of people you intend to collaborate with or have work with in the past and might work them in the future. This can include businesses corporations and freelancers. A contact list is an essential tool to help organise and keep track for important people within the industry. So, when creating my contact list I thought of adding the people I had been recently working with, such as the employees and freelancers I came into contact through People Speak Up and then I began to list people I’d worked with in the past within the industry. As I began to think about the kind of work, I would like to go into I realised that it would be beneficial to list everyone I knew that could be in the world I intend to work in. I will continue to build upon my list as my brand grows and I refine my practice.  











Creating a Creative Resume 
A resume is an essential tool that any practicing facilitator needs to build my own brand as every potential employer is going to request one. A resume is a tool used to sell a persons brand by sharing their previous experience and qualifications and it is important that it is eye catching, to stand out amongst the others and remains true the person sharing it. When designing my creative resume I decided to use a calming blue colour to reflect my calm nature and I opted not to put my photo on the resume as I came to the conclusion that it was distracting from the information within the resume about me. I had 10 sections with my resume covering different information such as a section to inform employees how to contact me, my values, my qualifications, my experience, my education experience, the awards in won, key skills I possess, a bit of back ground, any extra training I have received and my references.

	Aimee Williams
Drama Facilitator 

	
	CONTACTS
	

	Address:
7 Heol Afallon
Drefach
Llanelli
SA14 7BH
	
	Website:
Home | Arw 139 (aimeerwilliams139.wixsite.com)


	
	Phone Number:
07828 981246

Email:
aimeewilliams139@gmail.com
	

	
	VALUES
	

	
	
	

	I am a Scottish lass from the highlands with Welsh roots studying Applied Drama at UWTSD. My mantra is ‘For I know, I am fearfully and wonderfully made.’ This drives my work which is to use the performing arts to express creativity, love, and faith.

	QUALIFICATIONS —
	EXPERIENCE
	

	
	
	

	HNC (Higher National Certificate)
Acting and Performance: Grade Unit 1 which included Acting 1: Developing Skills, Acting for Camera, Movement 1: Developing Skills, Production 1: Developing Skills, Shakespeare in Practice, Voice 1: Developing Skills, Creating Drama Scripts, Devising Theatre, Theatre History in Performance

NPA (National Performance Award)
Drama and Music

Higher
Administration, Drama and English – B 
Music and Sociology – C


National 5 
Drama and Hospitality – A
Mathematics and Music – B
Graphical Communications, English and Music Technology – C
	January 2023 - Present
People Speak Up • Co-facilitating • Volunteering.
(Placement during Applied Drama Degree Module)
Projects Involved – 
Coecae Girls – Empowering young girls to create positive change in the community through the arts.
Story care and share – A creative space to tell and listen to stories from the Llanelli Community.
Young People Speak Up – A judgment free, creative space for the young people of the Llanelli Community.
Elevenses – A creative space for people of the Dementia journey to connect and express through the art’s. 
Reason for Leaving: Placement Ended

January 2020 – February 2021
CWill PD Limited • Administrative Assistant • Assisting Finance Manger and Director and Founder CWill PD Limited
Key Responsibilities: General administration, creating forms, filing, website design, logo design and other general work. 
Reason for Leaving: Family business and Started further Education in University
 
December 2018 – December 2019
CLC Bookshop • Bookshop Assistant
Key Responsibilities: Open and close shop, serve customers, restock the shelves, general administration, answering telephone queries, creating orders for collection and any other tasks the manager required of me.
Reason for leaving: Shop Closure

March 2019- April 2019
Mercury • Front Desk, Hospitality, Room Service • Volunteer  
(Placement during Hospitality Course)
Key Responsibilities: Serve customers, restock the shelves, general administration, answering telephone queries, cleaning rooms, cleaning dishes, setting tables, restocking complimentary gifts and any other general hospitality tasks.
Reason for Leaving: Placement Ended

February 2019- March 2019
Premier Inn • Front Desk, Hospitality, Room Service • Volunteer  
(Placement during Hospitality Course)
Key Responsibilities: Serve customers, restock the shelves, general administration, answering telephone queries, cleaning rooms, restocking complimentary gifts and any other general hospitality tasks.
Reason for Leaving: Placement Ended

	EDUCATION —
	AWARDS 
	

	
	
	

	University of Wales Trinity Saint David – Applied Drama
September 2022 - Present

University of Highlands and Islands
September 2020 - May 2022

Culloden Academy
August 2014 - March 2020
	
Duke of Edinburgh Bronze Award

Creative Ambassador Award with Highlife Highland 

William Gilmore Composition Award

	
KEY SKILLS —
	BACKGROUND
	

	
	
	

	Adaptability
Communication
Critical Thinking
Detail-Orientation
Emotional Intelligence
Flexibility
Issue Resolution
Multitasking
Negotiation
Organization
Problem Solving
Professional Ethics
Project Management
Reliability
Resilience
Responsibility
Teamwork
	I attended a church where I was involved regularly helping with welcoming, hospitality, and music outreach, including singing, playing the piano, audio, and visual communications.  I frequently assist with setup, and I am not afraid of hard work. I also served as the leader of a youth group that met regularly, where I organized social events and guest speakers, and over lockdown these activities transferred to Zoom. Whilst in school I gravitated to the music and drama activities. I was involved in puppetry for 3 years and took part in the many productions put on by the school, such as school musicals, theatre productions and school concerts. I have taken part in a filmmaking course at Eden Court and done volunteering during the summer months in the Eden Court Kids Drama Club. At the age of 8 I was given the information that I am dyslexic. Being involved in church and social groups has built my confidence in communication and although there may be unexpected stressful situations, I have learnt techniques to help me.   

	REFERENCES —
Available on request
	TRAINING 
DBS Checked, Introduction to Stage combat, Introduction to Intimacy Co-ordination and Level 1 First Aid training.


[image: Graphical user interface, application

Description automatically generated]Finance and Funds
The next step was to create an invoice. Setting this up know will relieve any pressure when it comes to collecting payment for my time spent working alongside companies and employers on projects in the future. I used a Microsoft templet and adjusted it to fit in with my branding style. I attempted to keep the calming blue theme and logo from the website I had designed and my professional resume. I also familiarised myself with funding options for future reference so I could discover how to navigate each available website. I looked at the Arts Council of Wales (Goverment, 2023), Arts Council of England (Govenment, 2023)and Creative Scotland (creativescotland, 2023). This meant that I was familiar with this government provided funding options for future project I may be involved in.

Self-improvement
To discover more about myself and understand and decide what my next steps are to further my brand, I created a personal development plan. In this plan I attempted to conclude what was the necessary steps I would need to take to further my career and future plan. This plan did not clarify what steps to take next because I had too many choices of future careers and was struggling to set one of them as an overarching goal but when I did the SWOT Analysis I identified that my strengths are that I am attentive, calm, compassionate, creative, determined, focused, hardworking, helpful, imaginative, intentional, observant, resilient, self-aware, sensitive, supportive and trustworthy. I also identified some weaknesses which are that I believe that I lack of confidence because I am a perfectionist which also shows because I have trouble asking for help, I take on too many responsibilities, I believe that I struggle networking, struggle communicating ideas, I am too critical of myself. I then discovered that I have many skills that may open up opportunities in the future such as my musical skills using instruments, technical set up and musical composition. I also studied  sociology and phycology which influences my work that I have doing in the past using my  drama skills and facilitating workshops in community work and event. The connections I have collected over the years also can create an opportunity in the future. Some theatres I uncovered while going through this analysis are losing connect with people, burn out, miscommunication and self-doubt. During class I shared my finding and my lecture directed the visual aid of Johari window (Luft, 1965). The concept Johari window was not a new concept to me but having the visual aid really helped consolidate my thoughts and after analysing my strengths, weaknesses, opportunities and the possible threats I my future endeavours concluded my decisions about the future. I have decided fine-tune my practice and expand my knowledge of the applied drama world, seeing where this unique opportunity will take me.  
References
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