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[bookmark: _Toc91777518]Introduction 
Marketing management is accounted as the key process in terms of planning as well as execution of conception, pricing, promotion along with distribution of goods and services in creating exchanges. Other than this, it aids in the satisfaction of the individual along with organisational objectives and determines maximum long term advantages of the corporation. Key elements of marketing theory aim in the fulfilment of consumer requirements along with anticipations for the purpose of initiating the marketing programs in a vigorous manner. It also initiates in offering desired satisfactions in an explicit manner which is prominently demanded through the help of consumerism. These are oriented for the purpose of maximum long term advantages of Tesco itself. Other than this, for the purpose of carrying out the key activities of marketing activities, the marketing managers are required to be assisted through the help of relevant philosophy of marketing management. Apart from this, marketing management is accounted as the organizational discipline which aids to focus upon the practical incorporation of marketing techniques, orientation along with methods in terms of marketing resources as well as activities. The purpose of this study is to create blog posts for the purpose of communicating it with the targeted audience. The predominant aim of this study is to focus upon designing as well as enhancing awareness of the marketing trends and at the same time stimulate proper communication. 
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Tesco is identified as one of the prominent British multinational groceries as well as general merchandise retail chains which has helped in establishing a significant retail presence. Other than this, Tesco aims in an effective supply chain network that further aims in allowing them to take key advantage of the economies in terms of sale thereby offering products at the lowest possible prices. In addition to this, Tesco is found to not compromise upon the quality for the sake of price. It is also identified that it regularly ensures in obtaining feedback from the consumers and tries to cut down the irrelevant costs for the purpose of offering low prices. Apart from this, Tesco Extra are found as the large stores which aim in carrying a broad range of items that comprises groceries along with general merchandise thereby allowing consumers in accomplishing all the routine shopping under one prominent roof. 
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A content management system is accounted as a significant process of designing, managing as well as optimisation of the digital experience of customers. According to the reports, it has been found that the “Social media” is expected to host around 60% of the total population around the whole world. It aids in the majority of the individuals within the world making use of various social media platforms such as Facebook, LinkedIn and many others to situate their business presence (Tesco, 2021). Other than this, the content management system is accounted as a significant software for the purpose of managing, creating along with ensuring modification of key contents of a website without the need of any kind of specialised technical insights. On this note, technology also allows the business firms to ensure promotion of the brand and electronically create awareness. This in turn aids in boosting the organisational growth and ensures proper growth as well as development. 
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Trust is considered as a prominent element which turns out to be an integral aspect in a business firm such as Tesco. Tesco is found to build trust as they help the customer to evangelists that are ready in terms of advocating the business. This would in turn help in  the enhancement of brand visibility thereby attracting the customers as well as enhance revenue. Other than this, constructing trust would also help in the establishment of a solid foundation thereby receiving a prominent customer base (Frasquet et al. 2017). It would further initiate in cultivating business to determine consistent growth. Apart from this, brand trust can be aided in the measurement through the evaluation of social media content thereby tracking the consumer habit thereby determining through internal organisational tracking. 
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One of the significant beliefs of Tesco’s management is that women are required to be presented fairly in management within the workplace which includes the business throughout the supply chain. Apart from this, in various workplaces, the female workers are recognised to face economic as well as social challenges which prevents them in realising full capabilities. For instance, this past year is found to entrench some key barriers thereby reinforcing prominent needs for action thereby determining the supply chain which turns out to be inclusive, efficient as well as fair. In accordance with the advancement of gender equality, Tesco is found to be a member of around 30% which in turn aids in enhancing gender diversity on board as well as senior management teams (Tesco, 2021). This in turn would prominently help in evaluating the recent breakdown of the overall workforce which comprises the supervisory along with the roles of management. 
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Customer centricity is accounted as a prominent aspect thereby addressing the customer first thereby adopting key steps for the purpose of understanding their marketing strategies. Apart from this, it has been found that lack of data along with key insights leads to the exploitation of the customers. Incorporation of proper data along with insights would help in the generation of superior value in terms of product proposition as well as customer experience for the customers and construct “a new Tesco” (Customer blog, 2021). Other than this, lack of proper employee engagement leads to significant challenges in terms of building a proper customer centric firm. It has been identified that lack of proper definition might hamper prominent customer experience while having a realistic overview of significant connection with the customers. 
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Actions in terms of digital brand management often sheds light upon interaction of customers along with determination of significant experience of the customers. For the purpose of ensuring improvement of customer service, key activities help in the management of significant profit thereby ensuring detrimental impact on serving the customers (Le Thanh et al. 2021). Apart from this, a customer centric business firm aims in delivering better to the customers and at the same time construct a new Tesco which turns out to be financially attractive to various shareholders. Other than this, it has been also found that proper customer service turns out to have a prominent key thread in terms of customer experience. Other than this, customer centric business firms can help in the management of profit and would aid in drawing upon the goodwill of the workers when needed. This aids in making key policies, setting key targets and at the same it aids in dictating management practices.  
Call for Action: 
Sign Up and Discover more about the key aspects of marketing along with technological upgradation within TESCO. 
Appropriate Hashtags: 
#Building trust of consumers #Tesco’s marketing elements and strategies # Technological upgradation within Tesco #Role of content management system.  
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Technological upgradation is recognised as a buzz phrase in terms of determining growth as well as development of the operations of business firms. It has been found that business firms need this type of significant branding in determining the existence of individuals within the market. This initiates in determination of individual satisfaction as well as organisational objective thereby seeking maximum long term advantage of the corporation. Other than this, carrying out the activities, the marketing managers are needed to be guided through the assistance of appropriate philosophy in terms of marketing management. Organisational discipline aids in shedding light upon practical association of the marketing techniques along with orientation with respect to marketing resources (Erkmen and Hancer, 2019). Tesco is found as a prominent British Multinational grocery along with merchandise retail chain which helped in the establishment of retail presence. Tesco is identified to not compromise upon the quality in terms of the sake of price. This also allows the consumers in completing all the routine shopping under one particular roof. The content management system is regarded as a key software for signifying the management, creation as well as modification of key contents. This in turn helps in acquiring specialised technical insights along with knowledge. It has initiated in enhancing organisational growth thereby seeking proper growth and development. 
Building trust has emerged as an integral dimension which helps the consumers to evangelists thereby advocating the business firm (Cuong, 2020). This in turn helps in establishing a solid foundation and establishing a significant customer base. Building brand trust would help in tracking the consumer habit and at the same time ensure internal organisational tracking. Management of Tesco claims that the women are needed to be presented in a fair manner in terms of management within the workplace. It also comprises the business and economic capabilities. This also helps in the evaluation of recent breakdown in terms of overall workforce thereby determining the managerial roles (El Naggar and Bendary, 2017). In terms of the challenges of customer centricity, it has been identified that lack of proper employee engagement leads to prominent challenges while creating a proper customer centric firm. This also aims in having a realistic overview of key connections with the customers in an integral manner. 
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Marketing management aims in initiating desired satisfaction explicitly which is being demanded through the help of consumerism. It is being oriented for determining long term advantage for Tesco through the incorporation of appropriate philosophies in terms of marketing management. From the following study, it can be identified that Tesco aids in the efficient supply chain network thereby incorporating key advantages of the economies in terms of sale and offer services at the lowest possible prices. At the same time, construct a new Tesco which turns out to be financially attractive to various shareholders. It regularly determines feedback acquisition from consumers and cuts down inappropriate costs in order to offer low price products. Apart from this, it can be concluded that a content management system would aid in determining promotion of a brand and at the same time create awareness. It would also initiate proper boosting of organisational growth and seek development in a prominent manner. It can be also asserted that it initiates cultivation of business in determining consistent growth. Customer centric firm aid in the profit management and aid in drawing upon enhancement of goodwill of the workers when required. 
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