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ABSTRACT:    Aviation versus environmental protection, digitalisation versus digital detox, over- and undertourism - perhaps it has never been so difficult to say which of the opposing trends that will coexist in tourism in 2020 globally.
        The paper is to identify and evaluate the growth and trend of global tourism through the example of France, whilst identifying key typologies and evaluating in detail specific development strategies and industry issues.



        Introduction


        If someone has only recently become acquainted with the concept of „experience tourism”, it is bad news that they are already late. The latest trend today is "transformational" tourism, the essence of which is to transform one's life from travel.
The biggest tourist buzzword in recent years has been experience. The essence of adventure tourism is that the traveler does not specifically want to behave like a tourist, but tries to merge with the locals for a short time. The real significance of such trend changes lies in the fact that the tourist destinations themselves are beginning to adapt to them.
In recent years, for example, even the most fashionable hotels have set out to try to give travelers a local, authentic sense of life with their services.
The transformation journey can take many forms, from the unplanned journey of discovery to wellness to the tourist surrendering to the local fauna and flora in a national park.

        Active tourism plays an important role in the direction of each tourism trend.
On the demand side, an important trend in recent times in tourism processes is the change in experience and, in parallel, the change in motivation. The tourist increasingly wants to spend his free time for recreation and travel usefully, in connection with which he needs more and more experiences and activities at the same time. Of course, one of the most important areas of gaining experience is the strengthening of activity, participation in active tourism, during which on the one hand he can see and experience new things, and on the other hand he can get to know himself better during  body and soul training.
Another item of the latest trends in tourism can be related to social and demographic changes. According to this, the rapid increase in the proportion of seniors, changes in the family structure, the increase in the general level of education and the increase in the demand for knowledge and skills have an equally positive effect on the number of people interested in and participating in active tourism. These positive developments are most characteristic of the population of the countries of the developed world, which, of course, are already included as sending countries in international tourism.
In parallel with the above, the presence and continuous strengthening of health awareness in relation to the latest tourism trends is perhaps one of the best linked to active tourism, along with the dominance of health tourism, of course.

France – Location
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     France, officially the French Republic, is an independent country. Its central area is in Western Europe, but it has counties and territories worldwide.
It  has an area of 551,500 km2 (675,417 km2 including the overseas territories) and a distance of 1000km within the country in a north-south and east-west direction. After Russia and Ukraine, it is the third largest country in Europe (second, if we include the overseas territories). The continental part of France has four coastal areas: the North Sea, the English Channel, the Atlantic Ocean and the Mediterranean Sea. Total length of the coastal area: 3427km. With the exception of its north-eastern border, France is bordered mainly by seas, oceans and natural areas: the Rhine, the Jura, the Alps and the Pyrenees.

     France has a pleasant climate. The country is characterized by four different climates:
· Oceanic (Western): rainy periods, characterized by mild temperatures.
· Continental (Central and Eastern): cold winters and warm summers. 
· Mediterranean (South East): hot and dry summers; 
· Rainy period lasts from October to April (light, rainy period); 
· The number of hours of sunshine is high. 
· Mountainous (areas over 600-800 m): abundant rainfall; snowfall for 3-6 months a year.

     The fastest way to reach France from most parts of United Kingdomis by air. From southern England, however, the Eurostar provides a viable alternative, making the journey from London to Paris in as little as two and a quarter hours.
With the most extensive train network in Western Europe, France is a great countryin which to travel by rail.( The Rough Guide to France, 2011).

Key Regions of France

      France is often referred to as the “Region of a Thousand Nations” because almost every region is a separate country. Paris is the largest city and capital of France. The landscapes of the regions are very diverse, which is not surprising considering that France is bordered by an ocean and two seas (excluding overseas territories) home to 5 large mountains (including the stunning Mont Blanc with an altitude of 4810 meters) one of the most important wine producers country in the world. Its wine regions cover more than 870,000 hectares and boast a number of impressive cities (Paris has more than 2 million inhabitants) while paying close attention to preserving untouched nature. The regions of France can be divided into five major groups based on cultural differences, climate and geographical location:

· Northern France: Nord Pas-de-Calais, Normandy,Picardy 
· Eastern France: Champagne, Alsace, Franche-Comté, Lorraine, Rhône-Alpes 
· West France: Aquitaine, Brittany, Pays de la Loire, Poitou-Charentes 
· Central France: Auvergne, Burgundy, Ile-de-France, Limousin, Center, Loire Valley
· Southern France: French Riviera, Languedoc-Roussillon, Provence-Alpes-Côte d'Azur, Midi-Pyrénées

The regions of France offer many opportunities - but each region has its own character and uniqueness.

France – Population, Language, Heritage

      The current population of France is 65,754,228.

      The French are very proud people. They are proud of their culture, their Europeanness, their history, but most of all their mother tongue, which is gaining ground. French is spoken in Canada, several African countries, and is the main language of the African Union. In addition to English, it is an official working language at the United Nations, the institutions of the European Union and the International Olympic Committee.
They are well aware with the history and art of their own country, but have little to do with the value of other countries. They are reluctant to speak another language and expect travelers to know French as well.
       The French are very polite. When a lady gets up from the table, every man gets up, or at least rises.
It is no stranger to them that formal discussions are held during lunch or dinner, but they do not talk about the business itself before the main course.
       Wine is offered for meals. Large and old wine-producing people, - French wines were already loved by the ancient Romans. French cuisine is world famous, avoiding strong flavors. They are passionate about harmonious flavors, born connoisseurs, they don’t eat much, they’re more varied.

Some interesting facts about France...

· France is visited by the most tourists in the world, with more than 75 million travelers arriving in the country every year. 
· It is also the most photographed building in the world, so perhaps unsurprisingly, is the Eiffel Tower in Paris.
· French gastronomy is famous far and wide. Croissants, cheeses and wine ... One could still linger on this topic for a long time, but now just as interestingly, there are so many different ways of dealing with milk processing across the country that there are more than 400 different French cheeses. And one more thing: at the end of the meal, the French put their fork on their plate, with their knife down, parallel to the knife.
· France is the number one nudist tourist destination in the world. According to recent data, there are 460 institutions reserved for naturists in the country, including 155 campsites and 73 beaches.
· At Easter, the bunny does not come packed with chocolate eggs, but the bells returning from Rome blow the characteristic sweets out of the sky for the children.
· It’s a Christmas custom to sit down just after midnight for dinner.

Tourism in France

France has outstanding tourism not only in Europe but also in the world. Diverse landscapes, natural beauties, historical cities rich in monuments, cultural events generate an outstanding level of tourism. The most important tourist center is Paris, with a population of 10 and a half million, which is an internationally recognized center for culture, science and women's fashion, among other things. Apart from Paris, the other most important tourist destination is the country's Mediterranean coast, the luxurious towns and hotels of the French Riviera all over the world are also the resting places of the top tens of thousands (Nice, Cannes, Antibes, etc.). They attract many visitors, as do the ranges of the French Alps, which satisfy lovers of mountaineering and alpine sports all year round. The Loire Valley is a center of cultural tourism, and visitors can admire the many castles built along the river. More and more tourists are also visiting the gloomy, deserted regions of Normandy and Brittany.

According to preliminary data, tourism in France was able to record a record year in 2018, with more than 90 million visitors arriving in the country, making it once again the world’s most popular destination, ahead of Spain and the US. Atout France’s Focus on France press conference on February 27 revealed that the aftermath of the terrorist attacks was no longer felt in Paris, with an estimated 24 million hotel stays in the capital and around 16 million more registered guests. The number of foreign visitors reaches 13 million, an increase of 11 percent, with most coming from the US, Britain, Germany and China. And the Louvre was able to record a 25 percent increase, and the number of visitors crossed the 10 million threshold for the first time in the institution’s existence.
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Tourism in 2020- Entry to France during the Pandemic

According to the announcement of the French consulate, France also opened its borders to European citizens on 15 June. Restrictions on arrivals from non-European countries will be lifted on 1 July at the earliest, depending on the epidemiological situation in the country.
From 2 June, a new phase in the fight against the epidemic began in France. This phase is expected to last until June 22. On the epidemic map of France, all regions except the island of Mayotte and Guyane are green. In the green regions, beaches, gyms, swimming pools, cinemas and theaters can reopen, while in the orange regions this will only take place from 22 June. From 15 June, restaurants can open in the Ile-de-France region, which includes the capital.
Sporting events that attract a large number of spectators can take place in September at the earliest.
The health emergency was extended until July 10. Roissy Airport (CDG) is setting new standards as part of its preparations for flight compression (installation of real-time thermal cameras to display passenger temperatures). Orly Airport is expected to reopen to passengers on June 26, subject to improved health and industry preparedness.

French Prime Minister Edouard Philippe announced a € 18 billion rescue package in May to support the tourism sector, one of the main losers in the coronavirus epidemic since the closure of restaurants and hotels in mid-March.

Tourism accounts for 7 percent of French GDP and provides about 2 million jobs.
Tourism came to a complete halt with strict exit restrictions that came into force on March 17, hotels and restaurants were closed, and trips were cancelled due to the border lock. The prime minister indicated that the state would take over the salaries of workers on forced leave in tourism at least until the end of September in order to keep jobs, and recalled that the entire sector, some 50,000 businesses, had demanded wage supplements for their employees since mid-March.

France – Future tourism growth and development

„There is a high degree of consensuson the need for participation of stakeholders in order to progress towards sustainable development. However what precisely is meant by the term ’participation’ is less clear and there are considerable differences in the way that participation is perceived and understood...Sustainable development is essentially a political process and political structures can tend towards top-down systems of governance. But sustainable development requires thye consensus and commitment of society as a whole;...So participation processes are needed to involve the private sector and civil society, as well as government.”  (Dalal-Clayton and Bass, 2002)

The French economy is certainly one of the hardest hit by the Covid-19 pandemic.
One of the great uncertainties of the crisis will be the level of employment - according to director Xavier Timbeau, with "three challenges": the risk of corporate bankruptcies, certain sectors such as long-term difficulties. tourism and hospitality, and too weak an improvement in household consumption. So far, however, the crisis has resulted in “relatively limited” job destruction due to mass state support for short working hours.

The pandemic that erupted in the first half of this year reminds people how fragile trust is in our accelerating world and what it is like to have fear and a sense of security. However, tourism is one of the most flexible economic sectors.
It responds very quickly to changes in supply and demand, gets on the floor very easily, and recovers very quickly. Tourism has always been and will be, as people have been traveling since ancient times. Just as shops and factories will reopen after the epidemic subsides, so will people travel again. However, the world will certainly no longer be the same as it was before the coronavirus. But what will be the tourism of the future and what will be the traveler of the future?

Even before the pandemic, tourism was struggling with a number of problems that had to be commanded by something Stop! Unfortunately, this is an ongoing pandemic that is putting our travel habits on a new footing.
Overtourism, ie the excessive presence of tourists in time and space, can be particularly dangerous in the event of an outbreak. In the future, tourist destinations also have something to put on a new footing; many attractions have already introduced restrictive measures to avoid tumult, but now is the time for conscious and sustainable planning. The only positive benefit of the epidemic is a significant reduction in pollution. When the streets and attractions of the world’s big cities stagnate from emptiness, it’s both heartbreaking and thought-provoking. Although the lack of tourists causes huge economic damage, local residents can see their immediate surroundings in a way they have not for a very long time. The streets and squares, which were previously crowded with tourists, are now "airy" and can breathe a little.
 It’s a question of how much people will then be happy to travel in crowded planes, ocean liners for 1-2,000 people, or attractions where you have to gather in crowded lines for a good photo. And it is also a question of how the local population will bear the flood of tourists that suddenly rushes back into the empty spaces.

Conclusion

There are more and more opinions that a completely new era will come after the coronavirus, and it is not known how the stress and frustration caused by the pandemic will go away, will pass at all, and what the travelers and consumers of the new era will look for. There is truth in all of this, but the supply side also has a significant role to play in how it responds to all of this.

It is gratifying to see that more and more destinations are publishing a code of conduct in connection with the epidemic that serves to protect the community, but also covers the preservation of environmental values. It is also positive that, in the spirit of global solidarity, there are more and more support initiatives among service providers, which are becoming increasingly popular, as is volunteering.
It is encouraging that managing the epidemic and following strict rules will raise awareness and can help us pay more attention to our actions and accept and follow the recommendations of destinations and service providers who have awakened to environmental and social awareness.
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