
Findings and Conclusions
Introduction
In the previous chapter the data found and collected by the surveys were analysed. This showed the main findings and helped towards achieving the first and second objective.
This chapter will meet the third objective which is:

“To compare the public and police perceptions with online research and to outline what improvements can be made to gain public trust and confidence within the Police.”


This chapter will be explaining the key areas which have come out of my findings in more depth. By reviewing various online materials and comparing this with the information that has been collected from the surveys, this will assist in finding out if NPT is essential within a Police force. 


Completion and Achievement of Objectives

1. To gather the public’s perceptions, trust, and confidence in Community/Neighbourhood Policing through carrying out a survey. 

This objective was achieved in the previous chapter which has closed a gap in the research which was to obtain research in the local area as the other research viewed was from overseas. 

2. To gather the officers and staff’s perceptions on Community/Neighbourhood Policing through carrying out a survey.

This objective was also achieved in the previous chapter whereby the results were analysed and compared against the first objective. 

The final objective will be achieved in this chapter.


Main Findings

Public 
From looking at the data in Chapter four it shows that there is room for improving the public perception of the Neighbourhood policing and policing in general. It also showed that half of the public taking part in the survey has stated that they have very little trust and confidence in the Police as a whole. 
From analysing the research in the previous chapter, it proves what Skogan (2006) stated, which was that the concept of community policing is very popular with the general public is true. This is shown by the results for question 5 of the publics survey where 80% of the public state that they feel they can approach the Police/NPT if required. Although the public say that they can trust the Police/NPT, 70% of participants have stated that they believe there are factors which are affecting the publics trust and confidence in the police. Some of these factors being they think the police have too much paperwork to complete and that they need to be visible to be trusted. This matches with that Wakefield (2007) has stated, which is that there is a high demand for police foot patrol and that the community is dissatisfied by the level of Police resources. This goes to show that because the Police/NPT have too much paperwork that they are not as visible to the public as they would like and due to staffing levels this is also a reason as to why the Police are not visible to the communities. Feilding and Innes (2006) stated that from research they have conducted they have found out that discretion is enhanced when the Police are required to engage with the community to respond to the publics needs. By doing this it helps the public and police negotiate interests within the community. 

According to Preswswire (2005) building trust within the community can be done by giving the local people a say in how their area is policed, this is also shows in the survey in question 9 whereby the public have stated that some police officers/staff do not seem to be working for the public anymore and that this could be due to previous past experiences with the Police which is giving the Police as a whole a bad name. 

Although Merry (2011) stated that some of the factors that are affecting the publics trust and perception are gender, age and ethnicity, whilst conducting my survey none of these factors were mentioned as to whether these would affect the publics perceptions of the Police. 
One factor that was mentioned several times on the survey was the way the Police have been portrayed through the media and previous experiences, such as incidents involving corrupt officers. 
Ellis (2020) stated that to maintain the publics trust and confidence in the Police it is necessary to control the police image through social media. 


Police
From analysing the results from the Police survey in the previous chapter this has shown that 90% the Police officers and staff believe that it is essential to have a neighbourhood policing team within a Police force. This has left 10% saying no. 

In the survey the Police were asked to explain their reasons for their answers. Most of these answers have been categorised under the ‘Community engagement’ section. These are things such as to be breaking down barriers with communities, to work closer with the communities and to provide a consistent team to the communities. This goes to show that Colover (2020) was correct in saying that neighbourhood policing has been effective in increasing trust and confidence in the police. Although this has got to work both ways, as Bullock (2014) stated it all depends on the willingness and interest of the public and the community to engage with the Police in order to reduce crime, protect the public and bring offenders to justice. 

From a Police point of view, from looking at the graph in question 7, it shows that the Police feel as though the publics trust and confidence levels are mostly around 2 out of 5. As Preswswire (2005) stated that by building the trust between the Police and the public this will mean that local people will have more of a say in how their area is policed. 


Recommendations
The following recommendations are purely based on the information collected and findings made whilst conducting the research.

From conducting the research online there was a gap in the literature as all the research found was from overseas, which meant that there was very little to no research which was local to where the research was being conducted. This made it very difficult to compare online research to research collected as it would be from different areas of the world. 

A recommendation for this would be to conduct more research in the local areas by sending out the surveys to various Police forces and distributing it around on various social media sights in England and Wales in order to obtain a bigger picture of people’s perceptions and other Police forces perceptions. 



