Unit 1 – ideas and values:
· How innovation changes the world:
In this topic of ideas and value we have studies about how world has changes with the help of innovation. It plays the important role in our lives. Manufacturing more food and energy and to maintain social and cultural significance. There are plethora of WONDERFUL innovations of all the time such as, the electric light, paper currency, cement created (foundation of civilization), internet, mobile phones, wheels and much more. 
Innovation-driven scientific and technical advancement has also substantially increased the quality of contemporary medications, increased life expectancy, and boosted environmental sustainability. It is also a significant driver of economic development and social change in our communities. To understand we have studied the Kondratieff wave theory. A Kondratiev Wave is a long-term business cycle in stock prices and other prices that generates a protracted period of prosperity interspersed with periods of economic downturn and is said to be caused by technological progress. Nikolai D. created this hypothesis.
· My sense of self:
In this topic we have studied about ourselves. Like how we can understand us better. We studied the six passions of the human soul. Which are, wonder, desire, love, and hatred are opposite passions also joy and sadness are also opposite. However, we all experienced these passions in our daily lives, and we feel these in our mind. We studied about social influence Milgram experiment. The Milgram experiment was a study on social influence and obedience conducted by psychologist Stanley Milgram in the early 1960s. The study aimed to investigate how far people would go in obeying an authority figure who instructed them to perform acts that conflicted with their personal conscience. The experiment involved a participant who was instructed by an authority figure (an experimenter) to deliver electric shocks to a learner (who was actually a confederate of the experimenter) whenever the learner made a mistake on a memory task. The shocks increased in intensity with each mistake, and the learner eventually began to scream and complain of heart problems. Despite the learner's distress, many participants continued to deliver shocks up to the maximum voltage, even when they expressed discomfort and asked to stop. The study demonstrated the powerful effect of authority figures and social pressure in shaping individuals' behaviour and decision-making, even in situations that contradict their personal values and beliefs.
· Address sustainability: 
Addressing sustainability is critical to addressing climate change, which is having impacts worse than expected. The latest report from the Intergovernmental Panel on Climate Change (IPCC) warns that the world is already experiencing the effects of climate change, including more frequent and severe weather events, rising sea levels, and declining biodiversity. The report highlights the urgent need for action to reduce greenhouse gas emissions and limit the warming of the planet to 1.5 degrees Celsius above pre-industrial levels. Individuals can be changing makers by making lifestyle choices that reduce their carbon footprint, advocating for policy changes, and supporting sustainable businesses and initiatives. 



· Making statements:
In this topic we learnt about Making statements refers to the act of expressing beliefs, opinions, or ideas. These statements can be based on big traditional values, such as justice, equality, or liberty, that are widely accepted by a society or culture. Alternatively, they can be based on designing tool recipes, such as guidelines or principles for achieving a particular goal or solving a problem. Finally, statements can be based on small personal values, such as honesty, kindness, or empathy, that are held by an individual. Making statements is a critical aspect of communication, allowing people to share their thoughts and feelings with others, express their identity, and engage in dialogue and debate.
Unit 2 – Creative Solution: 
· Change Making - The Act of Creating Value:
Change makers are individuals or organizations that actively work towards creating positive social, economic, or environmental change in their communities and beyond. They can be entrepreneurs, activists, social workers, educators, or anyone who takes action to address pressing issues and make a positive impact on the world. Value creation pedagogy is an approach to education that focuses on teaching students how to create value through innovation and entrepreneurship. It emphasizes the development of skills such as critical thinking, problem-solving, creativity, and collaboration, and encourages students to apply these skills to real-world problems and challenges. The practice of change making involves identifying social or environmental challenges, developing innovative solutions, and implementing them in a way that creates meaningful impact. It requires a combination of creativity, empathy, and strategic thinking, as well as a willingness to take risks and learn from failure.
· Storytelling:
In this topic we studied about, stories are powerful tools for communication and can be used to convey complex ideas, emotions, and experiences in a way that engages and inspires others. We tell stories to connect with others, to share our experiences, and to create meaning and understanding. Spotting competencies in stories involves identifying the skills, knowledge, and attitudes that individuals demonstrate through their actions and experiences. These competencies can include things like creativity, leadership, problem-solving, teamwork, and resilience, and can provide insights into a person's strengths and potential for growth. Creating our own competency story involves reflecting on our experiences and identifying the competencies that we have developed over time. By crafting a narrative that highlights our strengths and accomplishments, we can build confidence and inspire others to recognize their own potential.
· Identifying new ideas:
In this topic we learnt about, Identifying new ideas involves a process of observation, exploration, and synthesis to generate innovative solutions to problems or opportunities. Scoping involves defining the boundaries of a problem or opportunity and understanding its context, stakeholders, and constraints. Finding meanings involves exploring the underlying causes and motivations behind a problem or opportunity and identifying its root causes and systemic drivers. Identifying attributes involves breaking down a problem or opportunity into its component parts and identifying the key features and characteristics that are essential to its function and performance.

· Seeking solutions:
In this topic we study about, Seeking solutions in a constantly changing world requires a flexible and adaptable approach that can respond to new challenges and opportunities as they arise. One way to do this is by using creative solutions tool cards or toolkits, which provide a range of techniques and methods for generating ideas, prototyping solutions, and testing them in the real world. Creative solutions tool cards typically include prompts, exercises, and templates that can be used to stimulate creativity, encourage collaboration, and explore new possibilities. Toolkits often include a wider range of resources, such as case studies, best practices, and expert advice, and may be tailored to specific industries, sectors, or contexts. Making your own tool kit involves identifying the techniques and methods that are most relevant to your needs and combining them into a customized set of resources that can be used to tackle specific challenges or opportunities.
Unit 3 – Mobilising Support: 
· Collaboration not Competition:
In this topic of the unit, we learnt about, collaboration, rather than competition, can lead to more innovative and sustainable solutions. Establishing a supportive network involves identifying key stakeholders and building relationships based on mutual trust and respect. Stakeholder analysis is a process for identifying and assessing the interests, needs, and concerns of different stakeholders, and creating a stakeholder map can help to visualize the relationships between them. Stakeholder analysis and mapping can help to identify potential collaborators, supporters, and partners, as well as potential barriers and challenges to collaboration. By engaging with stakeholders and understanding their perspectives, it is possible to build consensus, identify common goals, and develop more effective and sustainable solutions.
· Funding your idea:
In this topic we learnt about, funding an idea can be a challenging task, but there are a variety of sources available, including grants, loans, angel investors, venture capital, and crowdfunding. Crowdfunding involves using online platforms to raise small amounts of money from a large number of people, often in exchange for rewards or equity. Understanding social enterprise involves creating a business model that generates both financial and social value, and balancing profit with purpose. Social enterprises can be funded through a variety of sources, including grants, impact investors, and earned income.
· Telling your story:
In this topic we learnt about, storytelling is a powerful communication tool that can help persuade audiences by engaging them emotionally and intellectually. By using personal narratives, anecdotes, or examples, speakers can connect with their listeners on a deeper level and make their ideas more memorable and impactful. Self-confidence and authenticity are key to delivering a strong presentation. Speakers who are comfortable with themselves and their message are more likely to connect with their audience and inspire trust and respect. Preparing a strong presentation involves researching your topic, organizing your ideas, practicing your delivery, and anticipating questions and objections.


· Be in it to win it:
In this topic we studied about, "Be in it to win it" refers to having a mindset of determination and persistence to achieve success. In the context of career development, this means taking ownership of your goals and actively pursuing opportunities to grow and advance. Navigating social media is an important skill for building and managing your professional reputation. Platforms like LinkedIn offer opportunities to connect with colleagues and potential employers, showcase your skills and experience, and learn about new opportunities in your field. Developing your professional personality involves identifying your strengths and values and aligning them with your career goals and personal brand. By presenting yourself authentically and consistently across different channels, you can build credibility and trust with your network.
Unit 4 – Evaluation: 
· Measuring Success: 
Measuring success can be challenging as it can mean different things to different people. Success can be defined by accomplishments, financial gain, personal fulfilment, or a combination of these factors. It's important to establish clear goals and metrics for measuring progress towards success and to periodically evaluate and adjust them as needed. The Pygmalion effect is a phenomenon where people's expectations of others can influence their performance. When people are expected to succeed, they are more likely to do so, and vice versa. This effect can have implications for both personal and professional success. While success can bring many benefits, it's important to recognize that it does not necessarily lead to wellbeing. Research has shown that a focus on extrinsic goals, such as wealth and status, can lead to lower levels of happiness and life satisfaction, while a focus on intrinsic goals, such as personal growth and relationships, can lead to greater wellbeing.
· Personal evaluation:
In this topic we studied about, Personal evaluation is an important tool for assessing individual progress and identifying areas for growth. By reflecting on one's own skills, strengths, and weaknesses, individuals can take ownership of their personal development and make adjustments as needed to achieve success. When it comes to project success, teamwork is often a key factor. Collaborating effectively with others can lead to better outcomes, as each team member brings unique perspectives and skills to the table. By establishing clear goals, roles, and expectations, and fostering open communication and trust, teams can work together more effectively towards shared success.
· Moving Forward:
In this topic we learnt about, Moving forward requires reflection and learning from past experiences, including failures and unexpected outcomes. By embracing these offshoots and random coincidences, individuals and organizations can identify new opportunities and build upon them to achieve greater success. Research has shown that embracing failure and learning from mistakes can lead to greater innovation and creativity. It's also important to cultivate a growth mindset, which emphasizes the potential for ongoing learning and development. Looking forward requires a focus on long-term goals and a willingness to adapt and evolve in response to changing circumstances. By remaining agile and flexible, individuals and organizations can stay ahead of the curve and continue to innovate and succeed.

· Choosing the loop
Choosing the loop refers to the process of selecting a project or career path that aligns with one's skills, interests, and values, and that offers opportunities for growth and development. It involves identifying one's unique strengths and attributes, and leveraging these to achieve success and make a meaningful impact. Showcasing your work is important for building credibility and establishing a strong professional reputation. This can involve sharing examples of successful projects or initiatives, highlighting key accomplishments and milestones, and using storytelling techniques to engage and inspire others.
This module was very creative, we learned about making posters, leaflets, blog posts, forum, padlet and much more. This module has helped us to know ourselves. Our skills of using Ms office, PowerPoint etc has improved.  
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