



QUESTIONNAIRE ANALYSIS


Introduction
In this document I will present my analysis of the primary research for my business plan. Within this document five questions will be analysed and business impact of each identified.
Analysis
Q1 What is your gender?
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The analysis to this question is conclusive 80% of respondents were mans. This implies that guarantee the trade has the most excellent conceivable chance of amplifying on its showcase it must have a solid center toward the male .Incidentally coffee non-consumption was altogether higher in female .Through the results of this study it aims to help coffee marketing practitioners and coffee shop operators estabilish effective marketing management strategies by understanding consumers preferences. In  order to gather womens it will be necessary to create a lounge area for relaxing and also benefit from free wi-fi services .It will also be considered an active presence on Instagram ,Twitter and Facebook by posting beautiful images , responding to messages in a timely manner and making sure all information is accurate.

Q2. How often do you purchase Impresso Espresso products ?
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      It can be noted that Espressos and Impresso are consumed twice daily and happens twice in more than one week. Moreover, the Impresso and Espresso service providing consumers to follow specific measures in their business process by particular steps and strategies in their business process. Conducting research process, determining the goals, identifying the profile, building social equity and tracking the conversation rates of the customers are the significant steps followed by the products to assess the customer behavior in the business process. In contrast to this, the customers have also opted the importance of this and try to make proper rates and reviews regarding the facilities of the restaurants. The restaurants also provide the facilities to its customers to make videos of the services, rooms and take images of them to make the best use of the existing skills and food and beverages platforms in the business process to attract new customers and maintain their transparency in the business process. Customer behavior plays a vital role in determining the success rates of the business process. 






Q3. Please check all speciality coffees and beverages you enjoy drinking!
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According to the detailed analysis, it is observed that cappuccino are favoured mostly by the customers and Latte Macchiato are also preferred, which ranks just below of cappuccino. Post consumption determination. If the company develops and determines these steps for the customers, most of the needs and the demands of the customers can be evaluated by the restaurants before making any decision regarding the cappuccino and latte macchiato. To recognize the needs of the customers, the restaurants can check on the needs rates and reviews of the customers, work on it, and then upload the images and videos of the changes that they made in their business process. To determine the information of the customer, the restaurants may opt for the strategies opted by other competitive restaurants in the business environment.
Moreover, to reduce the availability of pre-purchase substitutes and alternatives, the restaurants can make collaborative joint ventures with the local cappuccino and latte macchiato service providers in the areas. This can reduce the chances of losses and competition a particularity of area. In the last stage of the service determination, the restaurants can consult with customers, take rates, review, suggestions, and opinions from the customers, and make changes in the business process accordingly. This can help the customers to make the best choices and compare the services of the restaurants in a particular area. Post service providing evaluation is the major step that can help the restaurants to maintain its consistency in the business market. 
Q4. In addition to coffee, what food would you prefer to order ?
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It can be noted that in addition to the coffee, homemade cookies are preferred according to the survey but muffins have been given the top most vote. The restaurants are really superb as they sell delicious items to the customers. Homemade cookies has got the immemorial success, and they have claimed that they have recorded 13 customers worldwide and they have 50% of the customers, who logs in their online order account every day. The customers those who have visited the homemade cookies store and also visited big restaurants, they have immediately updated latest videos on the Restaurant wall, and that became visible to all the customers of the earth.  In this way, Restaurant has played a global function in uplifting the prestige of the homemade cookies store (Gan et al. 2017).
According to the restaurants, homemade cookies store has been recorded that 15% of the customers from the household has visited their site and they have checked the videos before booking any kinds of product like muffins in the homemade cookies store. Specifically, the taste reviews that have been posted on the restaurant website has reportedly helped millions around the globe, and among them, restaurant website have checked in the specific restaurant in the homemade cookies store, since the last few months (Yang et al. 2017).







Q5. How likely would you be to recommend this coffee shop to a family member , friend or colleague ?
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It can be observed that very likely recommendations will be given to the family members and colleagues, if I become happy by getting the service of that particular coffee shop. Recently, one of the largest acclaimed Forbes magazines has named the Restaurant, and they have attached 54% of the global customers with their organizations (Zukin et al. 2017). There have been 32% of taste reviews enlisted in the Twitter and 29% of videos enlisted in the Restaurant, which has helped the global travellers or the customers and they
Conclusion
In case of the whole summarization of the study, it can be understood that impresso and espresso are consumed in a huge manner and it depends on the mood of the consumers and also on the financial condition of the consumers. In contrast to this, the customers have also opted the importance of this and try to make proper rates and reviews regarding the facilities of the restaurants. The restaurants also provide the facilities to its customers to make videos of the services, rooms and take images of them to make the best use of the existing skills and food and beverages platforms in the business process to attract new customers and maintain their transparency in the business process. Customer behavior plays a vital role in determining the success rates of the business process. In this manner, the sales of all the items those are given in the study have increased in the recent years. On the other hand, it can be summarized that, many consumers are fond of muffins and evening coffee because they like to have in the cold season. Moreover, homemade cookies has got the immemorial success, and they have claimed that they have recorded 13 customers worldwide and they have 50% of the customers, who logs in their online order account every day. These are the favourite snacks for the customers while drinking coffee. Thereby it is obvious that those who have tastes the brilliant coffee and muffins.
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